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We never have a pound of season 
ings of any type on hand. You 
orders are prepared when received 
thus insuring you a fresh unifor 

product consistently. Like mone 
in the bank— you can always de 


pend on M.I. S. 
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MEAT INDUSTRY SUPPLIERS 














“uniform’’ casing 


does not mean 


The cylinder of the BUFFALO Stuffer 
is a special semi-steel casting that pre- 
vents meat discoloration. Uniformity of 
product color is assured! This cylinder 
is accurately machined and highly 
polished. 


BUFFALO Stuffers are helping to re- 
duce production costs and setting safe- 
ty records in hundreds of sausage 
rooms. A few outstanding features in- 
clude: leakproof—no air can escape 
past the piston into the meat — fast in 
operation—easily adjustable—silencer 
that eliminates all objectionable noises 


when the air is released—tight fitting, fast 
opening cover, stainless alloy meat valves 


and exclusive safety devices. 


Our Stuffer Catalog illustrates and describes 


the complete line. Write for a copy. 


uniform product! 
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John E. Smith’s Sons Co. 50 Broadway, Buffalo 3,N.!. 


QUALITY SAUSAGE MAKING MACHINS 
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For complete piping needs 
see the complete CRANE line 


Process piping . . . power plant . . . heating system. : 
Whatever your needs in piping equipment, you can fill 
them from the complete Crane line. One order covers 
everything—valves, fittings, pipe, accessories, including 
shop-fabricated piping assemblies. One order gives 
you dependable quality in every single item. 






























By standardizing on Crane, you'll simplify any piping 
job all the way through. From design to erection to 
maintenance, piping installations move swiftly and 
smoothly—the result of this 3-way advantage: 

ONE SOURCE OF SUPPLY offers the world’s most 
complete selection of steel, iron, brass, and 
alloy piping materials for all applications. 
ONE RESPONSIBILITY for piping materials helps 
you to get the besc installation and to avoid 
needless delays on jobs. 

OUTSTANDING QUALITY in every item assures 
uniformly dependable performance from every 
part of piping systems. 


CRANE CO., 836 S. Michigan Ave., Chicago 5, Ill. 
Branches and Wholesalers Serving All Industrial Areas 

















Water treating 
and boiler feed 
system—Crane 



























(Right) GOOD START FOR standardization pro- 
grams—Crane Standard Iron Body Wedge Gate 
Valves. Choose from a complete line for steam 
pressures up to 125 pounds; for water, oil, or gas, 
up to 200 pounds. Non-rising stem and outside 
screw and yoke patterns with screwed or 
" flanged ends, brass trimmed or all- 
iron. In all sizes 2-in. and larger. 
There’s no better valve made in this 
class, nor better suited for more serv- 
ices. See your Crane Catalog, pages / 
101-106. j 


EVERYTHING FROM... 
E 


VALVES» FITTINGS _ 
PIPE » PLUMBING | 
AND HEATING : . 





tT 


FOR EVERY P/P/NG SYSTEM 
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CARVER SIDE-SUCTION 
CENTRIFUGAL PUMP 


” with Carver 
, you're “gallons ahead” wit 
Po on Pumps. Why? aponapaceny 
for dollar these pumps give you 


ndable, more efficient pumping per- 
formance over a longer pert 


od of service. 
i ien- 
e Carver Pumps assure pumping ago 
cies well in excess of 80% even fo 
, 
as small as 7. 


improved hydraulic design re- 


e New, haracteristics 


sults in performance C 
that are really outstanding. 

, , ™ 

e Especially effective on high i 
lifts, Carver Pumps em — 

i i aci 
ver their entire capact) : 

operated under a dynamic suction lift 


of 15 feet, and even more. 


For better service, greater apenenny ~ 
higher pumping efficiency - pt oe 
gallons ahead in pumping, specty 
Carver Pumps. -— 

9 
ies range from 40 to 
pe ere = 180 feet. For belt = 
- direct connected to motor "Ss : 7 
7 wer source. Ask for Bulletin ° 
Cerver Pump Co.. Muscatine, lows. 


CARVER 
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THE PRIDE OF AGAR 
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Now's the time to bring 
your margarine 
“out th the open” 





Margarine no longer has to be cooped 
) . up in the cooler because of summer 


TS, ae heat. This is the “margarine season” 
: —the time of year when your mar- 


garine can get out among your cus- 
tomers. 


Autumn is the beginning of the 
margarine season. In fall and winter, 
margarine can be displayed most ad- 
vantageously. The result is a larger 
margarine volume! 


WHY are we so enthusiastic 
about the margarine season? 


t 
We know more margarine can be sold 
by bringing it out in the open. We 
know too, that Nu-Maid, the Table- 
Grade Margarine, will amply repay 
you for the space you give it. 








T 
E 
j 
3 4 THE MIAMI MARGARINE CO. 
= = CINCINNATI 2, OHIO 
AMERICA’S LARGEST MANUFACTURER OF MARGARINE EXCLUSIVELY 
The NN 
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FOR A PLANT THE SIZE OF YOURS 











































BOSS Grate Dehairer 


BOSS Hog Dehairers, the standard of 
the industry, are made in sizes to fit 


TL. 





your plant layout and in capacities (70 





to 1,000 hogs per hour) to meet your 





























requirements. Perform dehairing opera- 
tions efficiently and rapidly, and without 
injury to the carcass. Built for lifetime 
service. 


In operation throughout the worid! 
The plant nearest you probably uses 
BOSS. Ask your friends in the industry! 


And write for literature today. "Baby Boss" Dehairer 


SINCE 1886 





THE " BUTCHERS’ SUPPLY COMPANY 
CINCINNATI 16, OHIO 
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CORN PRODUCTS SALES COMPANY 
17 Battery Place + New York 4, N. Y. 3 





The National Provisioner—November 29, 1947 























UR artist has interpreted the second 
Alaskan gold rush by picturing a 
miner washing a salmon from his gold pan. 


But actually salmon has paid more 
dollars to Alaska than gold ever did. 


Even before the turn of the century, 
enterprising men were processing and 
marketing Alaskan salmon in hand- 
made, hand-filled cans. 


But between 1910 and 1941 the dollar 
volume of the Alaskan salmon pack in- 
creased more than 500 per cent— because 
of improvements in cans and canning 
machinery. 


SALMON .. the second Alaskan gold rush! 


Today salmon is more profitable to 
Alaska than all of her other industries 
put together. The principal factors in 
this second Alaskan gold rush were 
American Can Company’s contributions 
to the industry. 


The perfection of the collapsible can 
reduced the cost of shipping cans to 
Alaska by nearly twenty to one. 

Constant improvement in can-filling 
and can-closing machinery has meant 
faster packing of a superior product. 

Today, salmon packers are getting 
more than 12 times as much cash every 





year from Alaska than Alaska cost the 
U. S. in 1867. Here is another dramatic 
demonstration that those who do busi- 
ness with Canco profit. 


Canco customers have at their dis- 
posal not only creative research but also 
mechanical know-how in every phase of 
the container business. 


We have been inventing new contain- 
ers and improving old ones for our cus- 
tomers for the past 46 years. 


Your container problems are our busi- 
ness. We can help solve them to increase 
your business and your profits. 


AMERICAN CAN COMPANY (canco) New York « Chicago « San Francisco 
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Naturally, sausages have a fine smoky flavor in 


Armour Natural Casings 


Smoke penetrates evenly, deeply, easily, through Armour Natural Cas 
ings. Yes, Armour Natural Casings give your sausages the fine smoky 


- flavor your customers prefer. 


Use these fine natural casings to give your sausages 


all of these advantages: 


Appetizing Appearance Inviting Tenderness 
Finest Smoked Flavor 
Protected Freshness Utmost Uniformity 





ARMOUR 


AND COMPANY 
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AF of L Reveals Plans to 
Seek Another Wage Boost 


An indication that the packing indus- 

may soon be involved in negotiations 
for still another round of wage in- 
creases is contained in an announce- 
ment by the AF of L Amalgamated 
Meat Cutters this week that the union 
will ask for a “cost of living” wage hike 
shortly after January 1, 1948. The 
militant United Packinghouse Workers 
(C10) would not reveal to THE Na- 
MONAL PROVISIONER whether or not it 
has similar plans but will in all prob- 
ability follow the lead of the rival 
union. 

Plans of the AF of L union, which 
has about 180,000 members nationally, 
including almost 38,000 in “Big Four” 
plants, were revealed to the press by 
Patrick Gorman, secretary-treasurer, 
who declared that the 6c hourly raise 
granted by packers on an industry-wide 
pattern last June has been completely 
wiped out by rising living costs. “As 
long as prices continue to go up,” he 
said, “we have to ask for pay in- 
creases.” 

The pay boost will be sought under 
wage re-opening provisions of present 
contracts, which were negotiated in De- 
cember 1946 and do not expire until 
August 1948. Clauses in these contracts 
allow the re-opening of negotiations 
over wage issues by either party once 
in each contract year. The 6c boost 
granted last June was negotiated under 
the re-opening provision. The NP was 
unable to learn whether the necessary 
30-day written notice had been filed with 
affected packers by the AF of L union. 

The current minimum rate for com- 
mon male labor is $1.02 an hour, with 
female rates approximately 10c lower. 
The three major packinghouse unions 
have been given four substantial pay 
raises since April 1945, at which time 
the basic rate for male common labor 
was 72c an hour. In addition to extra 
paid holidays, sick leave, vacation bene- 
fits and other fringe issues, hourly pay 
boosts of 8%4¢ were granted in April 
1945; 16c in January 1946; 7%c in De- 
cember 1946, and 6c in June 1947. 


BROKERAGE RATE CHANGE 


_ Hess-Stephenson Co., Chicago pack- 
inghouse product brokers, announced 
this week that after discussions with 
various key men in the industry regard- 
ing brokerage rates, the firm has de- 
cided to adjust its brokerage rates, 
effective December 1, as follows: all 
Carcass beef, 15¢c cwt., and all other 
meat, meat products and refined lard, 
IT%e ewt. 
On November 14 the Hess-Stephenson 
had announced a flat increase to 
20c per ewt. in its rates. 


Grading Rules Changes 
Proposed by Anderson 


The Production and Marketing Ad- 
ministration, USDA, this week issued a 
lengthy statement containing proposed 
revisions by the Secretary of Agricul- 
ture in the regulations governing the 
grading and certification of meats, pre- 
pared meats and meat products. The 
proposed regulation changes relate to 
general administration of the service, 
definition of terms and authority and 
are apart from alterations in grading 
specifications currently under consid- 
eration by packer and government rep- 
resentatives. 


One paragraph of the statement, of 
particular interest to packinghouse 
operators, defines “products” as only 
those “meats, prepared meats, meat 
food products and meat by-products 
prepared under federal inspection, or 
under state, county, municipal or other 
inspection acceptable to the Administra- 
tor.” It would appear from this that the 
federal meat grading service will be 
withheld from establishments without 
some kind of acceptable inspection. 

Provision has been made for inter- 
ested parties to present written data or 
arguments on the proposed revisions by 
filing them with the Administrator of 
the Production and Marketing Adminis- 
tration, U. S. Department of Agricul- 
ture, Washington 25, D. C., within two 
weeks of the official publication date of 
the notice, which is November 19, 1947. 





CANNED MEAT PURCHASES 











Because of the expected lower produc- 
tion of meat next year, Army require- 
ments of canned meats for the re- 
mainder of this year will be larger than 
anticipated. According to a statement 
this week by the subsistence division, 
canned meat and fish branch, Quarter- 
master Corps, the Army will purchase 
during December 1947 and January 
1948, 24,419,000 lbs. of canned meat to 
hold as standby at depots. 


Bids will be opened on December 18 
for the following items: 597,000 lbs. of 
boned chicken and turkey; 882,000 Ibs. 
of luncheon meat, and about December 
18 on 8,500,000 lbs. corned beef hash. 
Bids will be opened December 30 on 
842,000 lbs. chili con carne; 700,000 lbs. 
hamburger and 2,330,000 lbs. Vienna 
sausage. Bids will be opened December 
31 for 953,000 Ibs. ham chunks and 
2,210,000 lbs. pork and gravy. 

The following items will be purchased 
during the first ten days of next year: 
1,314,000 lbs. corned beef; 689,000 lbs. 
roast beef; 1,300,000 lbs. meat and 
vegetable hash; 480,000 lbs. meat and 
vegetable stew, and 1,622,000 lbs. beef 
and gravy. 


Tariff Changes Affecting 
Fats, Competing Products 


In addition to substantial reductions 
in the tariff rates for some meats and 
livestock (see page 9 of THE NATIONAL 
PROVISIONER, November 22) the multi- 
lateral trade agreement, negotiated at 
last summer’s International Trade Con- 
ference in Geneva, Switzerland, and an- 
nounced by administration officials last 
week, contains several concessions of 
significant importance to the by-prod- 
ucts and rendering industries. 


Import duties on various vegetable 
and fish oils, for instance, were slashed 
as much as 50 per cent. The tariff rate 
for non-Philippine coconut oil was low- 
ered from 2c to lc per lb., without any 
corresponding reduction in the 3c per Ib. 
tax imposed on coconut oil processors, 
while the whale oil duty rate was de- 
creased from 6c to 3c a gallon and the 
excise tax from 3c to 1%c per lb. The 
duty and excise tax on herring and men- 
haden oil were both reduced a full 50 per 
cent and the duty on soybean and peanut 
oil by somewhat less than 50 per cent. 

There is no change on the present 4c 
per lb. duty and 1c per lb. excise tax 
on inedible tallow but these were bound 
against a future increase for the three 
year term of the trade agreement. Offi- 
cials of the National Renderers Associ- 
ation believe that testimony by its mem- 
bers against any tax or duty reduction 
on this item may be responsible for the 
fact no changes were made. 

Also kept at present duty rates, but 
bound against increase were cottonseed 
oil and palm kernel oil. The duty on 
soybeans was reduced 50 per cent to 1c 
per lb. and ad valorem duties were low- 
ered slightly on hide, bone and fish glue. 
In general, small duty reductions were 
made on soybean cake, soybean meal, 
mixed feeds and certain types of hides 
and skins. 

Changes of minor importance which 
may be of some interest to packers are 
the reduction in the import duty on raw 
wool from 34c per lb., basic rate, to 
25 6c per lb.; the lowering of crude gly- 
cerine rates from .8c to .4c per lb.; and 
the binding of the current rate on bris- 
tles at 3c per lb. 


USDA ASKS LARD-FAT OFFERS 


The U. S. Department of Agriculture 
late this week announced contemplated 
purchases by Commodity Credit Corpo- 
ration of undisclosed quantities of 
rendered or refined lard and/or rend- 
ered or refined pork fat, to be packed 
in 56-lb. export boxes or tierces, for 
delivery during December and January. 
Offerings, to be submitted in the usual 
manner, are to be in Washington not 
later than 12:00 noon, EST, Wednes- 
day, December 3, for acceptance up to 
midnight, EST, Thursday, December 4. 














S. Teitelman, Manager of the Sales Research Department of Armour 
and Company, Tells How Research Can Help in Making Right Decisions 


Selecting Products and Packages 


N CONSIDERING further how we 
I can apply these marketing research 

techniques to help solve specific 
product and package problems, I will 
mention some more specific examples 
which will illustrate some of the more 
important problems which offer oppor- 
tunities for marketing research. 


The Shape of The Package May Be 
Significant: Here is the war-time story 
of consumer preferences for two dif- 
ferent shaped containers of an im- 
portant canned food item. The products 
were exactly the same and only the 
shape of the package was different. 
The product had always been put up in 
square tins. The round was something 
new for this product. 

In the first sales period, for every 
round can there were nine square cans 
available in retail stores. However, for 
every purchase of the product in the 
round tin, there were 19 purchases in 
the square tin. Reports on experience 
in subsequent periods showed that the 
square moved out faster than the round 
in every period. 

Though this was a war time situa- 
tion, it demonstrated conclusively that 
when the housewife was given the op- 
portunity to choose, she preferred the 
product in the square can. Why the 
housewife turned thumbs down on the 
round tin is still pretty much of a 
mystery. Perhaps habit had a great deal 
to do with it. 

The point of this story is “Don’t be 
too hasty to change from the conven- 
tional shape of package to a new shape 
until you are sure the move meets with 
the approval of the housewife.” She can 
be a very obstinate woman at times. 
She has her reasons and usuaily they 
are good ones. 


Have Definite Preference 


In this case, she registered her vote 
in favor of the square tin and it does 
not take a lot of common sense to see 
that it would be well to abide by her de- 
cision. 

The shape of the package sometimes 
varies with sectional preferences. On 
the West Coast, for example, the pre- 
ferred package for butter is flat and it 
has become known as a “Western style” 
package. The conventional style butter 
package simply will not sell on the West 
Coast. 

The style of package is also im- 
portant, as, for example, whether it 
should be completely transparent, or 
semi-transparent, or opaque. With some 
products, transparency is essential. On 
other products, the package can hide 
the product and still not suffer in sales. 

The transparency question is espe- 
cially significant on food products for 
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The second of two articles based on a talk given before the 


Chicago Association of Commerce and Industry. This 


article tells the story behind the new Armour label, 





OLD (LEFT) AND NEW (RIGHT) ARMOUR LABELS 


self-service. Quick frozen foods, for ex- 
ample, are usually in non-transparent 
packages. There are good reasons for 
this. Certain other food products, how- 
ever, seem to sell better when they can 
be seen by the customer. 


Marketing research can provide some 
of the answers to those problems. 

Convenient Packages Win Friends: 
Marketing research has value in pre- 
determining the desirability or undesir- 
ability of adding convenience devices 
to the package. 

Sometimes, the addition of these de- 
vices makes no great difference to the 
housewife and the manufacturer would 
be smart to leave it off, especially if it 
adds to cost. On the other hand, the 
addition of a convenience device can at 
times add greatly to consumer prefer- 
ence for the package. 

Before adding a special device to a 
package, find out through marketing 
research whether the consumers for that 
type product agree with you. Things 
that you think are significant may go 
unnoticed or may not be considered im- 
portant by your customers. On the other 
hand, she may attach a great deal more 
importance to the device than you do. 
If so, you may want to play up the 
gadget or gimmick in your company’s 
advertising and promotional material. 


What You Put On The Package Is 
Important: The same type of product 
may be used for different purposes by 
consumers. This was shown in a study 
on soap flakes based upon personal in- 
terviews with over 400 housewives ina 
large city. 

Consumers of brand “A” favored this 
product for fine fabrics. Nearly all the 
users of this brand used it for fine 
fabrics whereas only slightly over half 
used it for dishes. 


At the other extreme was brand “F.’ 
Here the principal use was for dishes 
and the secondary use of it was for fine 
fabrics. 

The other brands are not nearly 9 
one-sided in the way consumers used 
them. 


This story demonstrates that th 
package itself, as well as your adverts 
ing and promotional material, repre 
sents an important vehicle for ® 
fluencing the consumer as to how to us 
the product and what to use it for. The 
pictures and illustrations on your pack 
age, the written matter, the recipes ai 
other suggestions, can and often do i 
fluence the users of your product. 


A little research might bring @ 
some very enlightening findings as ® 
what consumers do with your product 
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STEP 1 (LEFT) AND STEP 2 USED IN TESTING CONSUMER PREFERENCE FOR NEW ARMOUR LABEL 


Perhaps they have found uses for the 
product that you never thought of. 
Perhaps a company is missing the big- 
gest part of a potential market by being 
unaware of all possible common uses 
for the product. 

Any similarity between my comments 
on effective use of the package, and the 
printed material frequently found on 
cereal or similar packages is purely 
coincidental. So many of these labels 
seem to be designed to entice Junior to 
send in for Comic Books, Compasses, 
and the like, that. one is almost 
tempted to ask whether they are selling 
cereals or shot-guns. 

Don’t get me wrong. The cereal 
people are doing a splendid merchandis- 
ing job with their packages. But, they 
are catering directly to the kiddies 
whereas most of us are aiming primari- 
ly at “Mom” and “Pop.” 

The Story Behind The New Armour 
Label: 

And now let me give you the inside 
story of Armour’s new label and pack- 
age program. Here is a concrete ex- 
ample of the important part that mar- 


keting research played in pre-deter- 
mining the feasibility of going ahead 
with a completely new and radical label 
change. 

First a bit of background. The need 
for a change in Armour’s labels was 
first visualized by F. W. Specht, then 
vice president and general sales mana- 
ger of Armour, and now president of 
the company. He sensed the importance 
of modernizing Armour’s labels to 
bring them more in tune with the times. 


The trend toward self-service and the 
greater need for products and packages 
to sell themselves was paramount in Mr. 
Specht’s mind. Interestingly enough, 
although Mr. Specht invited criticism of 
Armour’s labels, he could find few 
Armour men who were not satisfied 
with the labels as they were. The gen- 
eral feeling was that they were out- 
standingly good and did not require a 
change. 

A less determined man might have 
been discouraged. But not Mr. Specht. 
He sold the idea to Mr. Eastwood, the 
company’s top executive, and with his 
cooperation and approval, Mr. Specht 


pushed the project through to conclu- 
sion. 

First, he called in Kaymond Loewy, 
outstanding industrial designer, and 
commissioned him to go to work on the 
problem. This took place in November, 
1943. 

Months later, after a thorough study 
and analysis of Armour’s label problem, 
Mr. Loewy submitted his ideas of a 
completely new and different label de- 
sign. (See photo on page 12 showing 
old and new labels.) 

The new Loewy designs had five im- 
portant characteristics: 

1. They all had a single new Armour 
trademark, featuring the word “Ar- 
mour” printed boldly in reverse on a 
rectangular maroon background. 


2. Several fonts of original type 
faces, in a variety of sizes, were de- 
signed for use on different sized labels. 

3. Each major product group in the 
line was given its own original color 
combination of soft, muted pastel colors. 

4. All label designs were “stream- 
lined” with the objective of achieving 





























STEP 3 (LEFT) AND STEP 4 USED IN TESTING CONSUMER PREFERENCE FOR NEW ARMOUR LABEL 
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the greatest possible 
legibility. 

5. Product pictures, “plus phrases” 
and all possible extraneous material 
were eliminated entirely from the front 
of the label, in favor of the clearest-cut, 
easiest-to-read label possible. 


The labels looked good. But, obvi- 
ously, Armour could not adopt the new 
labels simply because they looked good 
to some of our executives. Too much 
was at stake to take a chance. So the 
sales research department was given 
the job of determining whether the pro- 
posed new label program was on the 
right track. 


The research job was not easy. We 
were faced with many peculiar prob- 
lems. We had here a complete new 
labeling program, and the changes 
seemed logical. But were they? 


simplicity and 


We had no alternative designs and 
we had an almost endless line of 
products, so that if we tried testing 
each one we would have been at it for 
years. 3 


Many Points to Test 


There were innumerable things we 
could test: 

1. Was Armour a 
name” than Star? 

2. Was it better to have a picture of 
the product on the label? 

3. Were we losing anything by drop- 
ping all the plus phrases and descrip- 
tions of products which we had formerly 
carried? 


4. Were the colors right? 


better “trade 


But after looking the problem square- 
ly in the face and after making a few 
preliminary stabs at it, we decided that 
what we really wanted to know was 
quite simple: 

First, were the new labels better or 
worse than the old? 


And second, did consumers have any 
basic objections to the new labels? Was 
there anything about them they really 
disliked? 

In an attempt to answer these ques- 
tions, store tests were not feasible, be- 
cause they wouldn’t mean a thing when 
products were so short and women were 
taking almost anything. We decided 
upon consumer preference tests and we 
used selected women’s groups at the 
Home Arts Guild and Home Economics 
Center here in Chicago. 


Our first approach to this problem 
was more or less along conventional 
lines. We devised a small carrying case 
which displayed the new and old 
Armour labels, together with selected 
competitors’ labels. 


Our procedure consisted of asking 
the women, one by one, which label was 
preferred and why; which was their 
second choice; and, which they liked 
least, with their reasons. 

We discovered, however, that women 
were studying the labels too long and 
giving “expert” opinions. Even more 
important, brand familiarity was sway- 
ing their decisions. The brand a woman 
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HOW THE NEW ARMOUR LABEL LOOKS IN ADS 


preferred was almost sure to get her 
vote no matter what the label looked 
like. Contrariwise, unknown or unliked 
brands were not getting votes for their 
labels, regardless of how good the labels 
themselves might be. 

To overcome this difficulty, we de- 
veloped a new technique which we 
named the “paired” comparison—flash 
impression” technique. The small carry- 
ing case was outfitted with drop cur- 
tains to cover the labels. (See Steps 1 to 
4 showing test procedure on page 13.) 

With the case open but without any 
of the labels exposed, subjects were 
brought in one by one, and given a very 
brief introductory explanation of what 
we wanted them to do. Then the right- 
hand flap was lifted and the subject 
asked for her flash impression of which 
of the two labels—Armour new and old 
—she liked better. As soon as she 
answered, the curtain was dropped and 
the same procedure followed with the 
left hand display, where two competing 
brands were shown. Only after a choice 
had been made on each side were both 
the curtains lifted. simultaneously, and 
the subject asked for her final choice 
of the two semi-final winners. 

In this way, a choice was always 
made between two labels and no more, 
and a standard technique was developed 
which permitted no pondering and no 


second guessing. The first “flash” im- 
pression was the one sought and se 
cured. 


The new and old Armour labels were 
rotated to eliminate possible bias be 
tween top and bottom portion, and the 
same procedure was used on com 
petitors’ labels. 

After the women had made their final 
choice they were then asked if there 
was anything about any of the labels 
which they particularly liked or dis 
liked. This brought out some very it 
teresting comments. 


More than 500 women were inde 
vidually tested in this way, with results 
that were most encouraging. Two things 
especially stood out in these tests. 


1. Those women who liked the new 
labels were much more _ enthusiastic 
about them than those who preferred 
the old label. This was evident from 
the fact that those who picked the new 
Armour labels in preference to the old 
usually continued to pick the new label 
even against competitors’ labels. 

2. The younger women liked the new 
labels more so than the older women 
This was an indication that the new 
labels were more modern and up ® 
date. 

In addition to these tests which ¥ 


(Continued on page 25.) 
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TERS SAUSAGE CO. of De- 
Pe Mich., hasn’t accumulated 

any moss in its 50 years in the 
meat industry. 

Although keeping some of its ties 
with the past—such as a retail market 
in the plant building—the firm employs 
an interesting and up-to-date advertis- 
ing program to keep its products in 
consumers’ minds and has_ recently 
added new facilities for processing 
sausage and loaf products. 

Back in the early nineties the late 
John A. Peters established a small 
neighborhood market at the Detroit 
corner now known as West Vernor and 
Junction. Customers realized he had a 
special knack for making pork sausage 
and it soon became a popular item in 
the rapidly growing market. 

Detroit was a growing community 
and Peters market customers gradually 
moved into newer neighborhoods, but 
returned to the Peters market asking 
if Mr. Peters couldn’t bring his pre- 
pared meats to them. The commercial 
processing and wholesaling venture was 
established in the fall of 1897. 

During the past fifteen years, Ray 
Peters, president, and Harold Peters, 
vice president, gradually have taken 
over more and more of the manage- 
ment of the business. They built two 
large additions for processing and have 
added many trucks and much new 
equipment to serve dealers, restaurants, 
Briggs Stadium, U. of D. Stadium, 
Olympia, Ann Arbor Stadium and the 
State Fair. 

Meat loaf business is one of the spe- 
cialties of the Peters company and the 
company makes and sells in good vol- 
ume a much more varied line of cased 
and packaged loaves than do most pack- 
ers and sausage manufacturers. Loaf 
processing is centered in a new two- 
story addition to the plant equipped 


ANNIVERSARY CELEBRANTS 


Pictured here, celebrating the firm’s fiftieth 
anniversary this fall, are the old-timers of 
Peters Sausage Co., the second oldest meat 
concern in Michigan. Left to right: Albert 
W. Bradley, secretary; Harold Peters, vice 
president in charge of production; Mrs. 
John A. Peters, widow of the founder; Ray 
A. Peters, president in charge of business 
and promotion; Archie D. Green, treas- 
urer, who has been with the firm since its 
inception; and Fred Krausharr, sales man- 
ager. The photo was taken at the golden 
anniversary party. 


with three stuffing tables, bake ovens, 
air-conditioned smokehouses and a semi- 
circular setup at which skinless franks 
are stripped, fed into two Kartridg- 
Pak sausage banding machines and then 
packed in boxes. The addition also pro- 
vides a packing room and shipping 
space. 


The floor in the loaf processing room 
is surfaced with concrete around the 
work tables but constructed of packing- 
house brick in areas where heavy trucks 
are employed. Continuous floor gutters 
encircle the room and are covered with 
removable plates. The floor pitches to 
these gutters and water drains off 
quickly to provide good conditions un- 
derfoot. Plates may be removed and the 
gutters are easy to clean. 


The company has employed an un- 
usual smokehouse for a number of 
years. This unit is 35 ft. long and has 
an inside width of 7 ft. Smokehouse 
trees 4 x 5 ft. in size, with 4 ft. smoke- 
sticks, are used in it and are carried 
from the charging end to the discharge 
end of the house in single file by a con- 
veyor. Special gas burners set in the 
floor at the hot end of the house furnish 
processing heat. From the house sau- 
sage move immediately into a steam 
chamber a few feet away. 


One interesting point about the 
Peters business is the extent to which 
the firm has developed a tieup between 
sporting and other special events -and 
its sausage products. Peters’ frank- 
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SPECIAL CAR AND BUS CARD 


The page heading shows, in part, the de- 

sign of a three-color bus and car card used 

to tell Detroiters about the firm’s fiftieth 
birthday. 


furts, for example, have been placed in 
the concessions at the baseball park and 
other stadia and are given strong adver- 
tising support. Franks are delivered to 
concessionaires in cloth bags on a count 
basis. Signs on the glass in front of the 
ball park stands boost the firm’s line 
and two radio spots are used for a simi- 
lar purpose just preceding broadcasts 
of baseball games and other sporting 
events. 


Radio advertising is used consistently 
and the firm sponsored broadcasts of 
one type or another from as many as 
six stations during a recent period. 
Newscasts and participation on women’s 
and cooking school programs are some 
of the kinds of radio promotion done by 
the firm. The company also advertises 
in two retail dealer papers and uses 
car and bus card advertising extensively 
in the Detroit area. 

The Peters company distributes its 
products in a 50-mile territory center- 
ing in Detroit with 26 peddler routes 
and three house trucks. All peddler 
trucks are outfitted with Kold-Hold 
plates and the firm’s four-truck loading 
dock and garage are equipped with re- 
frigeration connections for plate re- 
generation. 
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Foot pennies Type 


Fi d Fe 
be adju: = to Snel 

Ye to 10 Ibs. Filling ao 

up to 40 containers per min- 

ute. Special nozzle for filling 

tubs or tierces also available. 





The Globe Feemogenizer-Equipped Measuring and Filling Ma- 
chine operates continuously at high speed without manual atten- 
tion—it improves product quality and fills any size or shape con- 
tainer at the lowest possible unit cost. It can be used with any 
viscous product. 

One of the chief advantages of this machine is that it maintains 
exact weights, eliminating costly overweights . . . it is far superior 
to ordinary volumetric methods. 

Globe Feemoginization creates a finer, fluffier texture with 
improved creaming properties and gives the product maximum 
resistance to rancidity. “Grain” streaks or lumps are eliminated, 
giving smoother consistency and uniform color. 

Capacity - 16,000 Ibs. per hour! 


Write for full details. 











| 
a Semi-Automatic Type = ©! 





F ipped. Operctors hen- 
dle —— through the machine. Auto- 
matic discharge. te 12,000 


Capacity up 
ibs. per hr. Can be adjusted to ro ail any size 
or shape from '/2 to 10 Ibs. 


33 Years of Serving the Meat Packing Industry with Expertly Designed Equipment 


Wipe oa Re) :7 3 ‘Company chic srs 





Page 16 


The National Provisioner—November 29, 1947 








— 


The | 
facture 
packing 
the dev 
which 
all Glo! 
roller | 
wheel | 
tensile 





resistal 
is mad 
withsta 

A ne 
bearing 
substar 
long w 
encasec 
applied 
ting an 
by the 
the cor 
nished 
these r 
and ne 

Simy 
ment ¢ 
service 
for the 
on rubl 
protect 
wear, | 
to cus 
wrists 
surface 


Two 
with a 
being i 
dustry 
Produc 
A-P 21 
trol ac 
mum e 
motor 
peaklo 
charge 
is simy 
be pla 
ambier 

Pres 
accom) 
limitin 
own | 
builds 
period 


The N 














NEW EQUIPMENT cnccsigipcios 





eu 


NEW TRUCK WHEEL 


The Globe Company, Chicago manu- 
facturer of equipment for the meat 
packing industry, this week announced 
the development of a new truck wheel 
which will be standard equipment on 
al] Globe trucks when furnished with 
roller bearings. The S-shaped spoke 
wheel has been designed and tested for 
tensile strength, impact strength, creep 


) thee 


2 
i 
j 
: 





resistance and stress concentration and 
is made of a high grade material to 
withstand shock and hard wear. 

A new waterproof hub cap and roller 
bearing are said by the manufacturer 
substantially to reduce wear and pro- 
long wheel life. The entire bearing is 
encased in lubricant (see cut) which is 
applied through a standard alemite fit- 
ting and is kept grit and moisture free 
by the waterproofed hub cap. All of 
the company’s load wheels, when fur- 
nished with roller bearings, will have 
these replaceable outer bearing sleeves 
and new hub caps. 

Simple construction, easy replace- 
ment of parts and silent long-lasting 
service are principal features claimed 
for the new wheel, which has a molded- 
on rubber tire of a hardness suitable for 
protection of floors and resistance to 
wear, but which is sufficiently resilient 
to cushion shocks to the operator’s 
wrists when pushing loads over uneven 
surfaces. 


EXPANSION VALVES 


Two thermostatic expansion valves 
with a new pressure limiting device are 
being introduced to the refrigeration in- 
dustry this month by the Automatic 


Products Co., Milwaukee, Wis. The new - 


A-P 211 and 212 valves are said to con- 
trol accurately superheat, assure maxi- 
mum evaporator efficiency, and prevent 
motor overloads during pulldown or 
peakload periods. The units have liquid 
charged power elements and installation 
is simplified, because bulb and valve can 
be placed in any position and in any 
ambient temperature. 

Pressure limitation on the valves is 
accomplished by a sensitive pressure 
limiting diaphragm unit which has its 
own liquid charge. When pressure 
builds up during pulldown or peakload 
periods, this pressure limiting dia- 


phragm closes the needle valve before 
the motor becomes overloaded and the 
valve remains in closed position until 
overload danger has passed. Suitable 
for all temperature applications, the 
valves work efficiently on low tempera- 
ture units, on all commercial applica- 
tions, and on air conditioning systems. 

Fabricated joints are leakproof, be- 
cause they are silver soldered. Highest 
quality materials are used throughout— 
dense brass castings for bodies, stellite 
valve needles, stainless steel springs 
and beryllium copper diaphragms. 


ROTARY MARKING DEVICE 


A new addition to the Rolacoder fami- 
ly of automatic rotary marking ma- 
chines has been developed by Adolph 
Gottscho, Inc., New York city. The new 
machine is intended to replace manual 
and other marking methods and is de- 
signed particularly for imprinting small 
cartons, boxes, cans, jars, etc. as part of 
an existing production operation. The 
unit is attached to packaging, process- 
ing, conveying or other handling equip- 
ment in which the objects to be marked 
are firmly positioned while moving 
along the line. It is installed in such a 
way that its die-wheel, which rotates 
on a spring-pivot arm, protrudes slight- 
ly into the path of the moving objects 
and imparts its imprint as they con- 
tinue their travel and contact the type. 

The device is said to imprint clean, 
sharp legends containing either one or 
two lines in a continuous or repeated 
pattern on the top, side or bottom of 
containers. Its die-wheel has a cush- 
ioned type-base of patented interlock- 
ing-channel construction which engages 
the type securely, yet permits legends to 
be changed easily. This feature makes 
it possible to combine several different 
sizes and styles of type in any one 
legend. 


Eight sizes of type, varying from %4,” 
to %” high, are available for use with 
the unit. The type surface is inked 
automatically after each imprint, and 
the ink fountain requires re-filling only 
at infrequent intervals. Ink may be ob- 
tained in any color and for use on any 
specific surface. 


WOMEN'S WORK GLOVES - 


Special gloves of white neoprene for 
women workers in canneries and food 
plants are now available from the Pio- 
neer Rubber Co., Willard, O. The gloves 
are said to have important advantages 
in design and a newly developed finger- 
coating purportedly enables workers to 
grasp wet slippery objects more firmly 
and to add strength and wearing qual- 
ity to the gloves. 
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NEW CONTINUOUS MIXER 


A new continuous mixer, designed to 
eliminate batch mixing in the proeess 
industries, has been developed by 
Marco Co., Inc., Wilmington, Del. 
Known as the Roto-Feed continuous 
mixer, the equipment provides a means 
for converting batch mixing into a sin- 
gle, continuous operation under accu- 
rate, uniform control. The unit is said 





to handle products ranging from the 
viscosity and density of bread dough to 
liquids as fluid as water. When the 
product has undergone the mixing cy- 
cle, it may be directed to any subse- 
quent processing equipment. 

According to the manufacturer, all 
this occurs continuously. It is only nec- 
essary to proportion the desired ingre- 
dients into the Roto-Feed and they 
emerge thoroughly mixed at a con- 
trolled rate of 5 to 1,000 gallons per 
hour. The mixer is stainless, sanitary, 
easy to clean, and, although not de- 
signed to handle dry materials alone, 
the manufacturer states it will handle 
most types of products in the food, 
chemical, pharmaceutical and allied 
process industries. It requires little 
space and is easy to set up. 


PLASTIC BELT COATING 


A new plastic coating has been devel- 
oped by the Amercoat division of the 
American Pipe and Construction Co., 
Los Angeles, Cal., for use on rubber 
and rubber and cotton belting. The 
coating is claimed to combine the prop- 
erties of synthetic rubber with the 
chemical resistance of Vinyl resins to 
provide a film of unusual toughness and 
flexibility which has excellent water re- 
sistance. The substance is recommend- 
ed for conveyors and other belting sub- 
ject to abrasion and spillage of water, 
grease, oil and chemical solutions. It is 
non-toxic and non-contaminating. 
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ASSOCIATION ANNOUNCES THAT CANNED MEATS 
WILL GET STRONG PROMOTIONAL BACKING IN ‘48 


Opening announcement of the 1948 1947 advertising used in the canned 
joint canned meat promotion by the meat campaign and the accompanying 
American Meat Institute, the Can brand advertising were shown by Mr. 
Manufacturers Institute and the Na- Keller. The promotion included the use 
tional Meat Canners Association, was of magazines, radio, newspapers, car 
made by Ralph Keller of George A. cards and billboards. It represented a 
Hormel & Co., speaking for the Meat total investment of over $2,500,000, he 
Canners, at a meeting of Operation, said. 

Inc., an organization of merchandising Ccmmenting on canned meats from 
executives, at the Sheraton Hotel, Chi- the point of view of consumer’s ac- 
cago, last month. He promised that the ceptance, Mr. Keller said: 


forthcoming campaign would be one of “A nation wide survev bv Elmo 
the most substantial jcint food promo- Roper revealed that, measured in terms 
tions ever undertaken. of consumer acceptance, 86 per cent of 


Reproductions and blow-ups of the _ all families know one or more kinds of 
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canned meats and 30 per cent of them 
know three or more kinds. Over 12,0009. 
000 (one out of three) wives will] serve 
at least one kind of canned meat thi 
week. Two out of five—more than 
14,500,000 American families— 
canned meats on hand in their pantries 
That means there is plenty of profitable 
canned meat business for all retailer 
in every neighborhood. 

“Mr. Roper’s survey also shows tha 
there is a great convenience in seryj 
canned meats. Whether you like it » 
not, convenience will play a great part 
in our future consumer sales. This js 
particularly true in foods. It is as try 
with food as it is with household equip. 
ment and appliances. 

“Another reason for the increased ge. 
ceptance of canned meats is improve 
quality of the product. This improye 
ment has not been by accident. It has 
been planned. The industry has an a. 
tive organization—the National Meg 
Canners Association—which is ¢om. 
posed of twenty-six members who pm. 
duce approximately 80 per cent of jj 
the canned meats processed in this coup. 
try. These firms are the bone and siney 
of the canned meat industry. Their 
primary interest is to do an intelligen 





CANNED OUTPUT ANALYZED 


Production of slicing and institution. 
al sizes of finished canned meats and 
meat products at federally inspected 
plants in October at 22,660,733 ths. fel 





CANNING OPERATIONS AT OFFICIAL 
ESTABLISHMENTS, OCTOBER, 1947 


Pounds of finished product 


Slicing Consumer 

and in packages 
stitutional or shelf 
sizes sizes 

(3 Ibs (under 
or over) 3 Tbs.) 


Luncheon meat (include 

such items as 

spiced ham, chopped 

and pressed meats) 9,551,596 11,942,380 
Canned bams 

(whole & fractional). 7,046,273 1,030,891 


Corned beef hash. . 968,918 11,904.18 
Chili con carne........ 1,059,926 9,058,873 
Vienna sausage 170,277 11,719, 


Potted and Deviled meat 
food products (exclud- 


ing deviled ham). , 4,411,630 
Deviled ham ....... 521,007 
Tamales . a re 70,250 3,276,761 
Sliced dried beef..... 10,139 716,28 
Liver products , 591,18 
Meat stew (all types) 54,319 4,960,479 
Spaghetti meat products 

(all types) .. 202,095  2,657,08 
Tongue (other than 

SEE Scannevees 213,909 579,321 
Vinegar pickled 


products ...... 886,332 2,000.38 
All other products con 

taining 20% or more 

meat ... bwevens 1,967,391 15,619,086 
All other products con 

taining less than 20% 

meat (excluding canned 

Oe are 459,308 8,160,680 








Total of all products. 22,660,733 89,266,408 





slightly below the 22,928,060 Ibs. pr 
duced in September, according to the 
U. S. Department of Agriculture. 

However, production of consumer silt 
packages totaling 89,266,408 Ibs. wa 
sharply higher than September's & 
892,180 lbs. Leading items showin 
gains were luncheon meat, canned ham. 
corned beef hash, chili con carne, ¥ 
enna sausage, deviled ham, tamales, 
sliced dried beef. 
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ob in producing, promoting and selling 
canned meat products. 

“We no longer ask you to stock canned 
meat merchandise in the hope that it 
gill sell. We realize that our interests 
gre mutual and that we must employ 
market research, market advertising 
and other available tools in order to go 
to you with products that will continue 
to send your sales and our sales higher 
and higher. The National Meat Canners 
Association recommended to the De- 
partment of Agriculture that the mini- 
mum quality standards be raised on a 
number of canned meat items such as 
chili con carne, corned beef hash, Vienna 
sausage and others. The Association’s 
recommendations were accepted. 

“Here is an example of what they 
mean. With corned beef hash, it was 
recommended that all by-products and 
cereal be eliminated and that the mini- 
mum meat contained be substantially 
increased. I am sure that you will agree 
that this action is sound and is bound 
to build acceptance of canned meats. 

“We naturally need and are soliciting 
your interest and cooperation. I might 
say that chain stores have been quick 
to recognize the opportunity of in- 
creased volume in canned meat sales. 
While they do 35 per cent to 40 per cent 
of the business in all food commodities, 
they do 50 per cent on canned meats. 

“We are going to continue the kind of 
promotion job on canned meats that you 
have reason to expect of us.” 


Hide Association, Tanners 
Council to Meet Next Week 


The National Hide Association 
the Tanners’ Council of America 
hold conventions next week at 
Palmer House hotel in Chicago. The 
NHA meeting will be Tuesday and 
Wednesday, December 2 and 3, and the 
Tanners’ Council meeting will be held 
Thursday and Friday. 

Programs of both conventions include 
talks and discussions of interest to | 
packers. On Wednesday morning, Ira 
D. Clarke, of the hides, tanning mate- | 

| 


and 
will 
the 


rials and leather division of the U. S. 
Department of Agriculture, will speak 
on “conservation” of hides, and Lewis 
B. Jackson, director of the hide bureau 
of the Tanners’ Council of America, 
will talk on how to get a better yield. | 
That afternoon Julius G. Schnitzer, 
chief of the textile and leather section, 
U. S. Department of Commerce, will 
speak on “Hides and the Hide Dealer.” 
At the Tanners’ Council meeting 
Thursday morning, December 4, a sur- 
vey of the raw materials supply by two | 
well-known authorities in the field will | 
be of special interest because of its 
timeliness. J. Roger Wallace, director 
of economic research, Commodity Re- | 
search Bureau, will discuss the domestic | 
outlook, and Julius G. Schnitzer will | 
discuss supply conditions abroad. E. L. | 


Drew will serve as chairman of the 

panel. At the Friday morning session 

a talk on “Hide and Skin Quality” will 
given by Lewis B. Jackson. 
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Book Reviews 


“Proceedings, Second Annual Indus- 
trial Packaging and Material Handling 
Forum,” published by the Industrial 
Packaging Engineers Association of 
America, 20 W. Jackson blvd., Chicago 
4, Ill. Price $2.00. 

The book gives the entire proceedings 
of the industrial forum held under its 
auspices, with reproductions of charts 
which accompanied the speeches. 

It contains sections on material 
handling, packaging and loss and dam- 
age prevention. Each subject is dis- 
cussed by a leading packaging or ma- 
terial handling engineer. 

Topics in the material handling sec- 


tion of interest to members of the meat 
packing industry include unit loading, 
operations of a national pallet pool and 
simplification and standardization of 
containers and packages. Impact and 
vibration absorption, new materials for 
better boxes, protective packaging with 
eye-appeal, strength of containers and 
color harmony as a stimulus to mer- 
chandising are discussed in the packag- 
ing section. Much valuable information 
can also be secured from reading the 
transcripts of the questions following 
the speeches as they record the reac- 
tions of packaging specialists as they 
are probing for specific applications 
of the principles set forth by the 
speakers. 











THE EXCLUSIVE VOTATOR HEAT TRANSFER MECHANISM 





Basis for Better Business 


in LARD 


OTATOR lard processing apparatus is the only lard proc- 

essing equipment with the above heat transfer tube. 

It’s the most effective known application of the theory 
that the best heat transfer job is done by a clean heat trans- 
fer surface together with a high ratio of heat transfer sur- 


face to volume of material being treated. 


The hot fat is forced through a narrow circular passage, 
there contacts the heat transfer surface as a film. Revolving 
scraper blades constantly expose a clean heat transfer surface 
to the incoming material. And the hot fat is chilled and plas- 


ticized in seconds as it moves through the tube. 


The continuous nature of the operation reduces lard proc- 
essing cost. Remarkable volume is achieved in relation to 


floor space required. 


The enclosed, controlled operating conditions help attain 
and maintain a finished product of uniformly smooth, white, 


creamy, sales appealing quality. 


Proof is in the widely known, fast selling brands of lard now 
being processed with VotaTor apparatus. Write for details. 


THE GIRDLER CORPORATION, VOTATOR DIVISION, LOUISVILLE 1, KENTUCKY 
2612 Russ Bidg., San Francisco 4 


150 Broadway, New York City 7 ° 
505 Forsyth Bidg., Atlanta 3, Ga. 


1947 ~ 








LARD PROCESSING APPARATUS 
VOTATOR IS A TRADE MARK (REG. U. S. PAT. OFF.) APPLYING ONLY TO PRODUCTS OF THE GIRDLER CORPORATION 
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Tur: frozen-food field is a billion dollar 
market — and still growing. You can step 
right into this profitable field by installing 
Carrier Blast Freezers. You don’t need 
new space. Blast Freezers turn any part 
of your present plant into a quick-freeze 
room. They operate on your existing 
tefrigerating system. 

Carrier Blast Freezers are standard units 
— easy to install — economical to operate. 
They keep operating costs low because 
they freeze faster at zero than other meth- 
ods at 20 below. They cut handling costs 


AIR CONDITIONING 
REFRIGERATION 
INDUSTRIAL HEATING 








starts you 


Floor-Mounted Blast Freezer. For single or double 
duty, with either “Freon” or ammonia coil. Has spray 
header for defrosting and door for coil inspection. Entire 
unit is hot-dipped galvanized after fabrication, assuring 
long life. Suspended models also availabl 





because they freeze food right on the 
truck. Food doesn’t have to be lifted on 
and off freezer shelves. 

When you install Carrier units, you get 
all the advantages of proved desigh 
Carrier's pioneering research and 
wide experience in air conditioning 
refrigeration assure dependable service, 

The Carrier booklet, “Frozen F 
a billion dollar market,” shows how 
you can convert to quick-freezing 
Carrier Blast Freezers. Carrier 
tion, Syracuse, New York. 
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Swift Appoints Cramer to 
r Head Oil Mill Department 








Appointment of Scott E. Cramer as 
head of the oil mill department of Swift 
& Company has been announced by C. T. 
Prindeville, vice 
president. Mr. 
Cramer has been 
U associated with the 

oil mill depart- 
ment of the com- 
pany since July 
1945 and in his new 
position will have 
jurisdiction over 
soybean, cottonseed 
and peanut oil proc- 
essing mills. 

He joined Swift 
at South Omaha in 
1931 in the stand- 
ards department, 
was later trans- 
ferred to the beef department there and 
two years later to the Chicago general 
office in the beef, lamb and veal depart- 
ment. In March 1940 he was made an 
assistant in the office of the president, 
remaining until July 1945, when he was 
transferred to the oil mill department 
of the company. 


S. E. CRAMER 





rFit 





1p and down he MEAT TRAM 


Ackerman Purchases Milner 
Provision Co. in St Louis 


Adolf G. Ackerman, sr., president of 
the A. A. Meat Co., St. Louis, Mo., has 
purchased the Milner Provision Co., Inc., 
Frankfort, Ind., from E. O. White and 
Mrs. W. E. Milner, joint owners, it was 
announced recently by E. E. Plunkitt, 
general manager of the Milner Provi- 
sion Co. Mr. Ackerman is the former 
president of the Laclede Packing Co., St. 
Louis, which was sold to Mickleberry in 
1945. 

The Milner Provision Co. will con- 
tinue to operate under the same name 
and the present personnel and policies 
will be retained. Mr. Ackerman will 
be president of the new organization. 


New Kingan Advertising Head 


Delbert J. Cook, of Chicago, has been 
appointed advertising manager of 
Kingan & Co., Indianapolis. He will 
have charge of advertising, public rela- 
tions and new product development and 
testing. Cook was formerly connected 
with McCann-Erickson, Inc. and with 
Young and Rubicam, advertising agen- 
cies. Prior to those connections he was 
in charge of advertising for the middle- 
western region of the Great Atlantic & 
Pacific Tea Co. 











TACOMA PACKER HOST TO HAWAIIANS 
The Carstens Packing Co., Tacoma, Wash., played host last month to 25 business men 
representing the Hawaiian Chamber of Commerce who were in this country on an indus- 
trial tour. The visitors witnessed plant operations and were shown a display of various 


meat cuts and products. Howard White, sales manager (left), and Thomas Carstens are 
behind display counter. 


», 1947 
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Prersonalities and Fivents 


of the Week 


@ Edward F. Wilson, president of Wil- 
son & Co., Chicago, is a member of the 
Louis Bromfield soil conservation party 
which has been touring part of the coun- 
try. Wilson left the party briefly for a 
visit in Dallas, Tex. with R. E. Bryant, 
manager of the Wilson plant there. 

@® Hide & Leather Association of Chi- 
cago closed another year with a well- 
attended banquet in the Michigan room 
of the Edgewater 
Beach hotel on No- 
vember 21. The 
floor show, follow- 
ing the usual fine 
dinner, was in keep- 
ing with the high 
standard of this 
group for many 
years. The new offi- 
cers of the associa- 
tion for the coming 
year were intro- 
duced. James C. 
Graham, ex-N av y 
man, associated 
with the hide brok- 
erage firm of 
George H. Elliott & Co., was recently 
elected president by unanimous vote. 
N. G. Galbraith of John Andresen & Co., 
Inc., is chairman of the board; W. W. 
Morgan of A. C. Lawrence Leather Co. 
is vice chairman; O. K. Meyer of Mon- 
arch Leather Co. is first vice president; 
W. W. Wittmann, Cudahy Packing Co., 
second vice president; E. E. Frodin, 
Chicago Rawhide Mfg. Co., treasurer, 
and Edward R. May of Geo. H. Elliott & 
Co. is secretary. 


@ The American Society of Refrigerat- 
ing Engineers will hold their annual 
convention at Atlantic City, N. J., De- 
cember 7 through December 10, 1947. 
Among the speakers scheduled to ap- 
pear at the technical sessions are A. B. 
Stickney, Armour and Company, Chi- 
cago, who will deliver a paper on 
“Graphical Aids to the Solution of Am- 
monia Absorption System Problems,” 
and J. M. Ramsbottom, Swift & Com- 
pany, Chicago, whose subject is “Quali- 
ty Characteristics of Beef in Freezer 
Storage for Forty Years.” 


@® Edward A. Lyons, 77, Rushville, 
Ind., who had been identified with the 
meat packing industry in Rushville since 
1883, died recently. He was a salesman 
for the Kuhner Packing Co., Muncie, 
Ind., for 24 years, and previously had a 
meat market of his own. 

® Prize trips to the National 4-H Club 
Congress held in connection with the 
International Livestock Exposition in 
Chicago, November 29 to December 6, 
were awarded this year by the Cudahy 








J. GRAHAM 
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Packing Co. to the following club mem- 
bers for good work in 4-H Club livestock 
projects: Max Dunlap, Phoenix, Ariz.; 
Howard Guitteau, Tucson, Ariz.; Bobby 
Martin, Groveland, Ga.; Roger Morri- 
son, Mt. Ayr, Ia.; Joe Dean Wells, 
Bloomfield, Ia.; Earle Yager, Lake Park, 
Ia.; John Undersander, Saint Cloud, 
Minn.; Rodney Lenzmeier, St. Cloud, 
Minn., and Leona Colby, Sigurd, Utah. 
These youngsters were selected for the 
Cudahy prize trips by their state club 
leaders on their record of accomplish- 
ments during the year. They travel from 
their homes to Chicago and return with 
all expenses paid by Cudahy. Other 
awards for outstanding achievement in 
livestock projects are offered annually 
by Cudahy to 4-H club boys and girls in 
South Dakota, Missouri, Colorado and 
Nebraska. These awards consist of 
trophies and all expense paid trips to 
state livestock shows and short courses 
at agricultural colleges. 

®@ Wells Hunt, who has been associated 
with the Wm. Schluderberg-T. J. Kurdle 
Co. of Baltimore, Md. for several years, 
has been elected executive vice president 
of John J. Felin & Co. of Philadelphia. 
Mr. Hunt is well known to members of 
the meat packing industry. During the 
war and the period of federal controls 
he devoted a great deal of time to the 
industry and to the government. 

@ Herman Waldman of Herman Wald- 
man Co., Los Angeles, supplier of binder 
flours and special sausage ingredients, 
has opened a hotel in Palm Springs, 
Calif., called the El Capitan. The hotel, 
which has furnished apartments as well 
as rooms, will be managed by Mrs. 
Waldman while he will continue as 
head of Herman Waldman Co. 

@® L. S. Kyptco of Swift & Company’s 
St. Louis plant was recently presented 
with “Safe-Courteous” driver awards by 
Roland J. Schumacher, St. Louis police 
lieutenant, on behalf of the 49 Swift 
chauffeurs who have driven from one to 
15 years without an accident. Th2 pres- 
entation was made on the safety pro- 
gram, “So It Can’t Happen to You,” 
broadcast over station KXOK. 

@ The Matlacha Cattle Co., Fort Myers, 
Fla., has been incorporated to buy and 
sell livestock, by M. F. Pafford, Ele- 
more Daniels and Seth Daniels. 

@® Eugene R. Smith, 73, a cattle buyer 
at the National Stockyards, St. Louis, 
and former operator of the E. R. Smith 
Packing & Provision Co., died recently. 


@ The Barnwell Stock Yards, Barnwell, 
S. C., has been granted a charter to 
operate stockyards and an auction mar- 
ket for livestock. C. C. Cheek is presi- 
dent. 

@ The Texas secretary of state has au- 
thorized the incorporation of the Jax 
Custom Slaughterers in Houston by 
George Kantor, Tony Mandola and 
Louis Kantor, with $6,000 capital stock. 


@ Sperry & Barnes Co., New Haven, 
Conn., recently announced the retire- 
ment of Louis F. Bauer, who has served 
the company for nearly 40 years of con- 
tinuous employment. Mr. Bauer started 
as a clerk and climbed steadily through 
the positions of chief clerk and assistant 
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CHRISTMAS GIFTS 
TO ENGLAND 


Mabel Ellis and Made- 
line Richardson are 
shown packing the 
boxes which John Mor- 
rell & Co., Ottumwa, 
Ia., is sending to each 
of the nearly 400 em- 
ployes of the firm’s Eng- 
lish subsidiaries. They 
contain one can of Mor- 
rell Snack, two cans of 
liver loaf, two large bars 
of soap, a two-pound 
can of Prido, a two- 
pound whole pork 
tongue, a one-pound 
can of butter, a bath 
towel and two tea towels. 








cashier until he became cashier, a posi- 
tion he held until his retirement. A 
joint testimonial dinner in honor of Mr. 
Bauer and Robert Robinson, another 
veteran employe, who also retired on 
pension, was given by the company. 

@® Livestock and meat packing interests 
in Kansas City contributed $7,100 for 
the purchase of a carload of corned beef 
hash to be attached to the Southwest 
Friendship Train when it _ passed 
through the city last week. Individual 
contributions ranged from $1 to $700. 
The 34,000 lbs. of corned beef hash was 
from stocks processed in Kansas City 
packing plants. 

@ A delegation of Benwood, W. Va. 
citizens recently appeared before a 
meeting of the city council to protest 
the erection of a meat packing plant 
within the city. The protest was re- 
ferred to Robert Riley, city solicitor, 
and the United Packing Co., the new 
corporation which seeks to erect a $150,- 
000 plant, was asked to submit specifica- 
tions for the building which was started 
several weeks ago. 

@ J. Walter Reynolds, reputedly the in- 
dustry’s oldest meat salesman, died this 
week at the age of 86, in Joliet, Il. 
“Paddy” Reynolds, as he was known to 
his many friends in the industry, for the 
past eight years was pensioner of the 
Reliable Packing Co., Chicago. He re- 
tired in 1939 after 50 years of road sales 
work. Mr. Reynolds was born in Hamil- 
ton, Ontario and started to work for the 
meat industry in that city in 1880. In 
1889 he opened up a southern Illinois 
territory for a large packer. In 1924 he 
became Reliable Packing Co.’s northern 
Illinois salesman, operating from Joliet. 
® International Commercial Co., Inc., 
announces the change of its business 
name to International Packers Commer- 
cial Co., Inc., effective December 1, 
1947. Address and telephone number re- 
main the same, 135 S. LaSalle st., Chi- 
cago, telephone Central 5740. 

@® The borough council of Peapack- 
Gladstone, N. J., is considering an ap- 
plication for development of a slaugh- 
terhouse in the community by Anton 


Lund. A petition by about 100 citizens 
supported the application. Charles § 
Howard, attorney for Lund, told th 
council that the enterprise would 
operated as a convenience to farmers ip 
the area. 


@ Bernard (Ben) Cunningham, who ha; 
served as an inspector for the Bureau og 
Animal Industry at the Kansas Git 
stockyards for 53 consecutive years, mr 
tired this week on his seventieth birth 
day. He held the distinction of being 
the oldest member in years of service of 
the U. S. Department of Agriculture 
He recently was invited to go to Wash 
ington to receive a gold emblem pre 
sented to him by the Secretary of Agr. 
culture recognizing a record which hai 
not been equaled by anyone. However, 
he did not make the trip, preferring t 
remain at his job. 


@ Everette Dobbs, general manager of 
Armour and Company at Oklahom 
City, was one of a panel of three bus- 
ness men who discussed buyer and seller 
relations at an Oklahoma City Rotary 
club luncheon recently. 


@ Subcontract bids have been asked for 
the construction of a second story add- 
tion to an office building at 2731 S. Soto 
st, Los Angeles, for Hoffman Bro. 
Packing Co. The building will measur 
40 by 20 ft. in area. Two- new coolers 
and an increase in dockage space are - 
cluded in the expansion plans of th 
firm. 

@ E. F. Forbes, president of the West 
ern States Meat Packers Association 
spoke at a meeting of the Maden 
(Calif.) Rotary Club recently. Come 
lius C. Noble, president of Noble’s Inde 
pendent Meat Co. there, was chairma 
of the meeting. 


@ Andy Granger, 61, owner and mane 
ger of a packinghouse at M 
Ark., for 39 years, died recently of 
heart attack. 


@ Miss Rose Melmer, formerly with tie 
Lilienthal Co.; has announced the oper 
ing of a by-products brokerage fm™ 
R. M. Melmer Co., at 327 S. LaSalle st. 
Chicago, telephone Harrison 3756. 
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mHE LIPTON SMOKE UNIT | 
and SMOKEHOUSE HEATER 


with Thermostatic Control 
“Revolutionizes the Smoking Process’’ 































The LIPTON SMOKE UNIT gives you distinct benefits _ - @ WHAT OUR CUSTOMERS SAY 
increased sanitation, no sparks in houses, improved quality o 
uct. It delivers revolving washed — giving a AND WHY THE UNIT PAYS ITS 
distribution in the house and produces better tasting products : 
by washing the impurities from the smoke. Saves cleaning COST IN A VERY SHORT TIME: 
by eliminating deposits of tar, soot and resin on walls, Mia ‘ 
cages, doors and products. The unit may be connected to . Eliminates fire hazard. 
3 several houses and used without or with 
The LIPTON SMOKEHOUSE HEATER —This gas heater gives 2. Sawdust bill cut in half. 
Citizens ect control of temperature in the house through thermostatic 
or “ regulators =“ does away a ——— ames, Semmes “ 4 3. Delivers clean smoke at the 
" kehouse. It assures uniform temperatures throughout the a 
ruld be i and complete circulation of heat and smoke, regardless rate of 500 cu. ft. per min. 
mersin ft weather conditions and outside temperatures. Smoking Elim; 
time and shrinkage are considerably reduced. 4. Eliminates need for clean- 
— The combination of the LIPTON SMOKE UNIT and the LIPTON ing smokehouse walls. 
as Ciy } SMOKEHOUSE HEATER solves the problem of making the 
ars, | smokehouses not only sanitary and clean, but also fireproof. 5. Provides good circulation of 
h birth § LIPTON SMOKE UNIT shown below is equipped with our auto- 
f = matic saw dust feeder. This par pene mag: * can be installed smoke to all parts of house. 
— in present or in new units and will increase efficiency to a con- . 
— siderable extent. Operates at three different speeds, distributes 6. Permits better temperature 
» Wee saw dust evenly and frees control and less shrinkage. 
it Agt the operator for other — 
ich had , duties. 7. Saves materially on clean- 
— cages and trees, since no 
creosote is deposited on 
lager of them. 
lahoma 
ep 4 8. Smoked products have 
Rotary better, more uniform color. 
— 9. Eliminates streaking and 
"SS spotting of product. 
n Bros. 
measure 
- coolers 
e are it- Write for details, prices and a new 
og booklet or ask a representative to call. 
1e West- 
Be 
Meds MARTIN H. LIPTON CO., INC. 
e’s Inde 32 Tenth Avenue ° New York 14, N. Y. 
hairmat Patented in the U.S. 
and foreign countries. MANUFACTURERS OF 
id mana- 
fagnolis 
tly of 4 
with the 
“=| and Thermostatic 
st. 
ig Controlled 
29, 1818 The 
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THE 
Pe r te ct 
BINDER 





WIENERS, BOLOGNA 
Specialty Loaves 





The “meat-like” protein of soy, im- 
proves texture and eating quality by 
blending each little meat and fat parti- 
cle together. By blending and holding 
the moisture, Special X prolongs fresh- 
ness and reduces shrinkage. 





Soy flour or Grits is used in the same 
manner as any other binder. Some say 
they like Special X and Meatone Grits 
in combination with cereal or milk. 
Many prefer straight soy binder. We 
suggest you try them both ways. 


Write for FREE Samples 





Special X 


SOY FLOUR 





SPENCER 
KELLOGG 





DECATUR 
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Q0, \LLINO\S 











Plankinton Packer Union 
Denied Bargaining Rights 
The National Labor Relations Board 

has instructed the Plankinton Packing 
Co., Milwaukee, Wis., to bargain collec- 
tively with local 50 of the United Pack- 
inghouse Workers union (CIO) only if 
the union leaders sign the non-commu- 
nist affidavits required under provisions 
of the Taft-Hartley law. The unicn 
officials have not complied with the fil- 
ing requirements or taken any steps to 
comply. 

The union local, which has been the 
bargaining agent for production work- 
ers at the company’s plant for some 
time, sought last year to bargain in be- 
half of the firm’s clerical and office 
workers and was certified by the board 
as exclusive bargaining agent for this 
group in September of 1946, following 
an election in which the union received 
31 out of 56 votes cast. 

Plankinton officials disregarded this 
certification and refused to bargain on 
the grounds it was improper for the 
same union to represent both prceduc- 
tion and clerical workers. The NLRB 
rejected this contention but held, in 
the recent order, that the union could 
not be the beneficiary of a ruling in the 
“refusal to bargain” case because di- 
recting a company to bargain with a 
certain union is tantamount to certify- 
ing that union as bargaining agent. 
Under the Taft-Hartley law a union 
cannot be so certified unless it has com- 
plied with all filing requirements. 

Officers of local 50 declare they were 
following the policy of the UPWA inter- 
national against filing the non-commu- 
nist affidavits but said they would con- 
sult headquarters in view of the board 
ruling. 


FOOD SPEAKERS AVAILABLE 


The speaker’s bureau of the Chicago 
Section, Institute of Food Technologists, 
is now accepting requests for speakers 
for the 1947-48 season. No charge is 
made to organizations within the Chi- 
cago area. The Bureau has an impres- 
sive list of speakers specially qualified 
on the popular and scientific aspects of 
foods. Inquiries should be addressed to 
the Institute of Food Technologists, 520 
North Michigan Avenue, Chicago 11, Ill. 
Telephone Whitehall 7900. 

Among the topics available are 1) 
The Food We Eat; 2) Facts, Fables and 
Foibles about Food; 3) Food Tech- 
nology as a Profession, and 4) Food 
Technology as applied to any industry 
specified by the group to be addressed. 


NIMPA WESTERN MEETING 


The western division meeting of the | 


National Independent Meat Packers 
Association originally scheduled to be 
held at the Palace hotel, San Francisco, 
Friday, December 5, will be held in- 


stead at the Leamington hotel, Oak- | 


land, Thursday, December 4. The 


change was made to avoid a conflict. | 


The 


YOU CAN AVOID 
EXCESS GRINDER 
PLATE EXPENSE 


By using... 
C.D.TRIUMPH 
PLATES 


Guaranteed for FIVE FULL 
YEARS against regrinding 
and resurfacing expense! 





S-? 


C.D. TRIUMPH PLATES 


give you advantages and cost- 
cutting features that no oth- 
er plate can offer you. They 
can be used on both sides and 
can be reversed to give you 
the effect of two plates for 
the price of one. They wear 
longer. They cut more meat 
and cut it better. They elimi- 
nate unnecessary expenses of 
regrinding and replacement. 


C.D. TRIUMPH PLATES 
have proven their superiority 
in all the large meat packing 
and sausage plants, and in 
thousands of smaller plants 
all over the United States and 
foreign countries. Available 
in all sizes for all makes of 
grinders. They are known the 
world over because of their 
superiority. 


Write today for full details and prices. 


2 ¢-D_ < 
THE SPECIALTY 
MFRS. SALES CO. 


Chas, W. Dieckmann 
2021 Grace St., CHICAGO1 8, ILL. 
| TEETER SEI Sa RE 
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How Armour Chose Label 


(Continued from page 14.) 


made ourselves, we ran tests in co- 
operation with the Seagram packaging 
jaboratories in Louisville and Balti- 
more, particularly for readability and 

ibility of the new labels in compari- 
son with the old. In general, the results 
of these tests coincided quite well with 
those which we ourselves had made in 
Chicago. The results were especially 
favorable from a legibility standpoint. 

The tests demonstrated that there 
were no hidden defects in the new pack- 
ages, and that they were acceptable. 

With ccnsumer acceptance reason- 
ably assured, we felt that the new re- 
labeling program was definitely in the 
right direction because there were any 
number of additional “plus values” of 
which no ordinary consumer could be 
conscious, but which we _ recognized 
would be of great value. 

These new labels provided us with: 

1. A standard and distinctive Armour 
identification which we could carry 
through the entire line. 

2. Individual colors for each major 
product group. 

8. Modern and up-to-date color com- 
binations. 

4, Attention 
identification. 

5. Enormously increased promotional 
and advertising possibilities. 

Let me give you some examples to 
bring out the increased promotional and 
advertising possibilities of the new label 
program. The manner in which the new 
label shows up in our advertising is 
illustrated in the photo on page 14. It 
is evident that each product can be 
recognized instantly as a member of the 
Armour Star family. The new label 
theme is carried out in mass dealer 
displays, in promotional material, 
point-of-sale cards, and other mis- 
cellaneous material. 

The new Armour label program is a 
great improvement over the old labels, 
especially when we consider the many 
promotional pluses which we did not 
have before. Marketing research played 
an important part in providing Armour 
management with the confidence it 
needed to move ahead aggressively with 
the new label program. 


value and ease of 


PSYCHROMETRY BROCHURE 


A brochure designed to simplify the 
engineering calculations in psychrome- 
try has recently been issued by the 
American Society of Refrigerating En- 
gineers, entitled “ASRE Brochure on 
Psychrometry.” It is priced at $1.00. 

It contains three charts on psychro- 
metry covering the low, normal and 
high temperature ranges. The use of 
enthalpy deviation lines on the charts 
makes them easy to use and accurate. 
Sufficient tables are also included to 
make It possible to adapt the charts for 
solving problems when the barometer or 
altitude deviates from standard. 


The National Provisioner—November 29, 1947 


! 


FINE 


SAUSAGES 
deserue 
FINE 
CASINGS 





is 


For easier slicing and for sausage 
with an all-around better appearance 









WiCEONE oa Wee WILSON’S 
Vin LV, 
PRODUCERS, canianion NA T URAL ; 
EXPORTERS 


CASINGS 


Plants, Branches and Agents in Principal 
B Cities Throughout the World 


GENERAL OFFICE: 4100 SO. ASHLAND AVE. e CHICAGO 9, ILLINOIS 


NEVERFAIL 


SPre-Scasoning 
3-DAY HAM CURE 


It’s the good, old-fashioned, full-bodied ham 
flavor that your customers want. That’s what 
NEVERFAIL gives you. For extra goodness, 
NEVERFAIL imparts to the ham a distinc- 
tive, aromatic fragrance . . . because it pre- 
seasons as it cures. In addition, the NEVER- 
FAIL 3-Day Ham Cure always produces an 
appetizing, eye-catching pink color . . . mouth- 
melting tenderness . . . and a texture that’s 
moist but never soggy. Write today for com- 
plete information. 








a 
taste-tempting 
HAM 
FLAVOR 


“‘The Man Who Knows” 





“The Man You Know” 


H.J. MAYER & SONS CO., INC. 


6815 S. Ashland Ave., Chicago 36 


In Canada: H. Jj 


Mayer & Sons Co 


, Limited, Windsor, Ontoaric 

















Partlow Model M Temperature Control 


Five ranges: O to 150; 50 to 350; 100 to 450; 100 to 650, and 100 to 1000 
Deg. Fahr. Switch capacity to 500 watts ac., 50 watts de. 





This Model M Indicating Temperature Control is used to operate a 
solenoid or motor valve in a gas, oil or steam line and thus regulate 
flow in step with heat requirements. It is employed to control the op- 
eration of electric heating elements, relays, or motors. 


It automatically maintains temperature (where you set the red-col- 
ored pointer on its temperature-indicating scale) in an oven, melting 
pot, platen, drier or any heated equipment. 


This Indicating Control is available in two and three-wire designs 
for ac. and dc. control circuits. The thermostatic element is our mer- 
cury-actuated flexible unit, powerful, positive and accurate. A!! ele- 
ments are interchangeable. List prices of the complete control range 
from $55 to $67. 





Write for Bulletin 505-C for detailed information. 


THE PARTLOW CORPORATION 


3 Campion Road ° New Hartford, N. Y. 














Manufacturers of Partlow Temperature Controls, Safety Gas Valves and Gas Burning Equipment 








A NEW ITEM! 


SOLD BY E. G. JAMES 


Sanitation is a Requisite in the Plant! 
These Waste Receptacles are a Must! 


TABLE OF SPECIFICATIONS 


Subject to change without notice. 




















. * ’ Bod Overall A imat ' Contai Pr 
Built by a maker with over 40 years Catalog | Size of Base | Height | Height | Shipping Weight | Furnished as L.. ey 
Number Inches Inches Inches Pounds Standard Green White 
experience, incorporating many fine 19 | ovxo” | 4” | 10” | 7ibs. | 1Galv.Can |$ 7.45 |$ 7.70 
construction features for long life. 125 funsgx 113g" 19” 96” 17 Ibe. Twenty-five | 19.20 | 10.75 
Get our illustrated circular to-day a TT Lo ‘a et eg poe 
- . 130 16” x 16” 26” 36” 36 Ibs. lan Ber | 14.60 | 15.60 
or send your order. Quantity dis- | |———_|—— a ee ae EE) Rae 
*130L 16” x 16” 26” 36” 48 Ibs. 1 Galv. Can 18.60 | 19.60 
counts on 12 or more. eee mel a = 
140 16” x 16” 31” 41” 56 Ibs. Burlap Baz | 17-60 | 18.60 
E. G. JAMES CO 142 J11g”x11%6"] 34” | 41” 32 Ibs. Bivict Bee | 11.05 | 11.95 
- amelie ~ & —___}| Burlap Bag _ Biroe 
. © | osra2n fury” x ii” 34” 41” 45 lbs. | 1Galv.Can | 14.80 | 15.80_ 
316 So. La Salle St., Chicago 4, Ill. 148 99’ « 99"" ” ” ee One heavy , 
’ go%, Heavy | 22”%22 37 49 100 Ibs. Burlap Bee | 28.60 | 30.50 
































Telephone: Harrison 9062 


*Numbers 130L and 142L are supplied with one Galvanized Can for use at Drinking Fountains, ete. 














E. G. JAMES CO. also Represents Some 40 Other Lines of Equipment for the Food Industri: 


Page 26 The National Provisioner—November 29, 1947 





Ph 


Old 
coope! 
emplo 
every 
surve. 
Natio 

The 
of wo 
super 
young 
to qu 
ority 
ecmpé 
produ 
comp: 
adval 
ploye 

A 
hesitz 
empl 
wome 
tion ' 
vidua 

Mo 
surve 
of re 
empl 
than 
sider 
Expe 
work 
older 

nume 
sirab 
term 
maxi 
recru 
In f 
has | 
maxi 

It 
max! 
point 
relia 


7 


to | 
clar 
dler: 
thro 
diat 
trac 
men 
stoc 
wei 
wer 
whe 
tal ; 
in 

stoc 
offic 


mer 
shi 
whi 
oth 
Swi 
rail 
eml 


1 

















Physical Standards, Rather than Age Limits, Are 


Considered Desirable 


in Hiring Older Workers 








Older workers are as dependable and 
cooperative, or more so, than younger 
employes, according to more than one of 
every three of the executives recently 
surveyed on maximum hiring age by the 
National Industrial Conference Board. 

The majority report that the quality 
of work produced by older employes is 
superior to that of workers in the 
younger groups. However, with respect 
to quantity of production, this superi- 
ority exists in only one out of three 
cempanies. Where the amount of work 
produced by the older worker suffers by 
comparison, the cause most frequently 
advanced is inability of the aging em- 
ploye to meet a job’s physical demands. 

A significant number of executives 
hesitate to compare the work of older 
employes with that of younger men and 
women. They emphasize that the situa- 
tion varies considerably with the indi- 
yidual as well as with the type of work. 

Most of those participating in the 
survey reported that the labor market 
of recent years has forced them to hire 
employes further advanced in years 
than those who would have been con- 
sidered for employment before the war. 
Experience with these newly hired 
workers added to the experience with 
older workers of long seniority has, in 
numerous instances, revealed the de- 
sirability “of establishing carefully de- 
termined physical standards instead of 
maximum age limits” to be applied in 
recruiting and selecting new employes. 
In fact, only one out of ten companies 
has a definite policy with respect to a 
maximum hiring age. 

It is primarily the companies with no 
maximum hiring age who stress the 
point that chronological age is “not a 
reliable measure of ability to perform 


satisfactorily.” In these companies, all 
candidates, regardless of age, are ap- 
praised in terms of the physical as well 
as the mental requirements of the job. 
The result is that frequently the oldest 
of several applicants is hired with 
highly satisfactory results. 


Although 90 per cent of the coopera- 
tors do not have a formally stated max- 
imum hiring age policy, applicants 
above certain ages are rarely hired in 
approximately a third of the companies 
for a variety of reasons. Sixty-five, the 
most common age of retirement under 
ecmpany pension plans, is the most fre- 
quently mentioned. Several companies 
having retirement plans report that be- 
cause of the qualifying provisions of 
the pension plan they rarely engage a 
candidate beyond specified ages. 


Aging workers who begin to slow 
down are shifted to suitable jobs in 
practically all of the ccoperating com- 
panies as a regular procedure. In most 
instances, the rate of pay is adjusted 
to conform to the new job although sev- 
eral companies have the policy of pay- 
ing the top rate of the new job under 
these circumstances. In about 10 per 
cent of the companies, the aging worker 
who is transferred continues to receive 
his regular rate. Diminishing efficiency 
among older employes is “overlooked” 
with no transfers or rate adjustments 
being made in two of the companies. 


In addition to these procedures, sev- 
eral companies follow the medical di- 
rector’s recommendations for early re- 
tirement in specific instances. In such 
cases, three of the companies supple- 
ment the retirement plan with separa- 
tion pay and one company has, on occa- 
sion, made lump-sum payments where 
no regular benefits are due. 





Embargo Stock Shipments 
to E. St. Louis Market 


An embargo on livestock shipments 
to National Stockyards, Ill., was de- 
clared this week as a walkout of han- 
dlers at the big market extended 
through the second day with no imme- 
diate prospects of a settlement in a con- 
tract dispute. The stockyards manage- 
ment estimated that 33,000 head of live- 
stock were in pens waiting to be 
weighed and another 40 truckloads 
were in line at the unloading chute 
when the embargo was called. The to- 
tal supply would provide packing plants 
in the immediate area with enough 
stock for two days of operation, a yard 
official said. 

The rail embargo applies to all ship- 
ments consigned to the yards and also 
shipments destined for points beyond 
which require servicing at the yards, 
other than livestock billed direct to the 
Swift and Armour plants there. Both 
rail and truck shipments are now under 
embargo pending settlement. 





The National Provisi November 29, 


Swift First With Regular 
Network Televised Program 


Swift & Company became the first 
sponsor of a regularly scheduled net- 
work television program November 7 
when the Swift Home Service Club 
joined the National Broadcasting Com- 
pany’s eastern circuit as a regular fea- 
ture each week. 


Originating at WNBT in New York 
City, the program now can be seen 
every Friday from 1 to 1:30 p.m., EST, 
in Philadelphia, Washington, D.C., and 
Schenectady, with Baltimore and Bos- 
ton expected to join the network as soon 
as technical arrangements are com- 
pleted. 

The Swift Home Service Club has 
been aired weekly over WNBT for the 
past six months. It is a combination 
service-entertainment program designed 
for homemakers, starring the widely 
known team of Jinx Falkenburg and 
Tex McCrary and featuring Martha 
Logan, the company’s nationally known 
home economist. 
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102 Yustas Easy toWse 
GRIFFITH’S “3” 


Safe, Speedy om 
ALUMINUM 
CLEANER 





At last—here's the sensational compound 
that quickly cleans smoke sticks, pans, cage 
trees—anything and everything aluminum— 
without damage to metal or injury to skin. Its 
speedy action and remarkable efficiency re- 
sult from a new-type wetting agent which 
rapidly dissolves grease and actually “lifts” 
dirt off—without scratching. One trial, and 
you'll be a regular user. 


THOROUGH 
CLEANSER 


For speedy results in dissolving grease, re- 
moving slime, and. eliminating dirt from 
floors, walls, tables, and equipment—many 
leading packers use Klenzall daily for a 
thorough cleaning job. Klenzall's remarkable 
efficiency is due to a special chemical not 
found in ordinary cleaners. Easy to use. And, 
economical, too. One ounce mokes a gallon 
of scrub. 


wo 


vi. 


AD °O 
GERMICIDAL 
SCRUB OR SPRAY 


ee i 


A practical, quick-acting germicidal agent 
that disinfects and deodorizes in one opera- 
tion. Widely used because it is a highly effi- 
cient germ-killer which is easy to apply as 
scrub or spray. Non-poisonous, leaves no 
odor, will not corrode metal, does not deteri- 
orate. Economical—3% ozs. make 10-gal- 
lon solution. To cut spoilage—use Erado ev- 
ery day. 











IN WIND, RAIN, SNOW OR HAIL © YOUR FREIGHT GETS THERE BY RAIL! 


acts Favor Your Future 
in the 


“Union Pacific West’: 


J Of special interest to the 
IL Meat Industry ff 








Fact 1. Since V-J day, hundreds a Fact 3. Travel surveys show vaca- 


of industrial and commercial con- tionists favor the western area bya 


cerns have located factories, ware- wide margin. Result — greater in- 
houses and distribution facilities on terest in the West leading to perma- 
the Union Pacific right-of-way in nent residence... growing markets, 
the western states served by the more manpower for industry. 
railroad. 





Fact 2. This vast territory is rich ee Fact 4. Over its Strategic Middle 


in raw materials, natural resources, Route, uniting the East with the 


skilled and unskilled workers...with West Coast, Union Pacific pro- 
ideal living conditions, good schools, vides unexcelled rail transportation. 
and plenty of space for future ex- 

pansion. 


be Specific - 
say Union Pacific’ 


Union Pacific will gladly furnish confidential in- 
formation regtrding available industrial sites hav- 
ing trackage facilities in the territory it serves. 
















RS CLE. . Address Industrial Dept., Union Pacific Railroad, 
ulngeg@ EL | oT ae oe Omaha 2, Nebraska. 
!———__ aan nan 





UNION PACIFIC RAILROAD 
The Sipalegic Middle Lowe 
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Hog Cut-Out......... 30 Tallows and Greases . . .36 
Carlot Provisions... ... 33 Vegetable Oils ....... 37 
Sas ceksmeeserae 33 RE 38 
a ae 32 Get bsocicenees 40 
Hogs—Pork—Lamb| |Cattle—Beef—Veal| | Hides—Fats—By-Products 
HOGS CATTLE HIDES 
Chicago hog market this week: Top 10¢ Chicago cattle market Wednesday: Chicago packer hides: Good movement 


higher and average 15c; other markets 
mixed, but mostly 25c lower to 25c¢ 
higher. 


Thurs. 
Wed. last wk. 
Chicago, top ....... $25.35 $25.25 

3 day avg........ 24.86 24.71 
Kan. City, top...... 25.25 25.60 
Omaha, top ........ 25.25 25.25 
St. Louis, top....... 25.50 25.25 
St. Paul, top....... 25.00 24.75 
Corn Belt, top...... 24.50 24.25 
Indianapolis, top.... 25.75 24.25 
Cincinnati, top ..... 25 10 25.15 
Baltimore, top ..... 26.00 25.75 
Receipts 20 markets 

arr 393,000 433,000 
Slaughter— 

Fed. Insp.* ....1,562,000 1,217,000 
Cut-out 180- 220- 240- 

results...... 220lb. 2401b. 270 lb. 

This week...+$2.21 +$2.31 +$1.80 

Last week...+ 1.92 + 2.14 + 1.82 

PORK 
Chicago: 
Reg. hams, 

i anes 47%en 45n 
Loins, 12/16...43 @44 42 @43 
Bellies, 8/12... 52 51 
Picnics, 

all wts......33%@35% 33%@35% 
Reg. trim- 

mings ......32 @32% 32 @33 
New York: 

Loins, 8/12....44 @46 46 @48 
Butts, all wts..48 @45 44 @46 

LAMBS 

Chicago, top ....... $24.50 $23.25 
Kan. City, top...... 24.25 22.75 
Omaha, top ........ 23.75 22.50 
St. Louis, top....... 24.00 23.00 
St. Paul, top........ 25.00 22.75 
Receipts 20 markets 

124,000 285,000 
Slaughter— 

Fed. Insp.* ...... 381,000 348,000 
Dressed lamb prices: 

Chicago, choice... .. 42@45 43@46 
New York, choice... 41@44 42@46 


Mostly higher. Steers, $1.00 to $2.00 
higher; heifers, $1.00 to $1.50 higher: 
cows, 25c to 50c higher; canners and 
cutters, 25c to 50c higher; bulls, 50c to 
75¢e higher; calves, steady. 


Thurs. 
Wed. last wk. 

Chicago steer top... $38.25 $36.25 

3 day cattle avg.. 29.75 28.75 
Chi. heifer top...... 34.00 31.00 
Chi. bol. bull top.... 19.25 19.25 
Chi. cut. cow top.... 13.25 13.00 
Chi. can. cow top.... 11.00 11.00 
Kan. City, top...... 35.00 34.50 
CMR, GOD i veccese 36.50 33.00 
St. Louis, top....... 34.00 30.00 
ss, See 30.00 31.50 
Receipts 20 markets 

S dage ...0+.%..:80L 800 255,000 
Slaughter— 

Fed. Insp.* ......357,000 329,000 

BEEF 

Carcass, good, all wts.: 
Chicago ...... 44 @47 44% @48 
New York..... 43 @46 44 @47 
Chi. cut., Nor. 23% 22%@23 
Chi. can., Nor.. 23% 22% @23 
Chi. bol. bulls, 

dressed ..... 284%2.@29% 28%@28% 

CALVES 

Chicago, top ....... $27.00 $27.00 
Kan. City, top...... 23.00 23.00 
Oe 20.00 20.00 
St. Louis, top....... 32.00 32.00 
8 ae 27.00 27.00 
Slaughter— 

ae 204,000 211,000 
Dressed veal: 
Good, Chicago...... 32@35 33@35 
Good, New York... . 32@37 33@38 





*Week ended November 22. 


at fully steady prices; calfskins firmer; 
kips quiet. 


Thurs. 
Wed. last wk. 
Hvy native cows... 36 36 
Nor. Calf (heavy)... 1.15 .90 
Nor. Calf (light)... 1.15 1.15 


Nor. native, Kipskin 60 .60 
Outside Small Pkr. 
Native, all weight, 


strs. & cows.....33@35 30@34 


TALLOW, GREASES, ETC. 


Chicago tallow: Volume of trading de- 
veloped following easier oil futures. 
Pely GOW 66accsn<e 27 26@26% 


Chicago grease: Volume of trading de- 
veloped following easier oil futures. 





Choice white grease... .27 26@26% 
Chicago By-Products: Trend slightly 
higher. 
Dry. rend. 
tankage ..*2.00@ 2.05 *1.95 
10-11% tank.*9.75@10.00 *9.75 
Blood .... *9.75 *9.75 
Digester tank- 
age 60%. 130.00 130.00 
Cottonseed oil, 
Val. & S. E. 28pd 27n 
* F.O.B. shipping point. 
LARD 
Lard—Cash ......... 27.50b 27.00 
OR Gc endane 28.00b 27.50b 
Sere 27.00n 26.50n 


LIVESTOCK CAR LOADINGS 


A total of 19,560 cars were loaded 
with livestock during the week ended 
November 15, according to the Associa- 
tion of American Railroads. This was 
a decrease of 7,172 cars from the same 
week a year ago and a decrease of 
5,451 cars from the same week of 1945. 
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Inspected Production of Meat Increases 


17 Per Cent in Week 


RODUCTION of meat under federal 

inspection for the week ended No- 
vember 22 totaled 421,000,000 lbs., ac- 
cording to the U. S. Department of 
Agriculture. This was a record high for 
any week in November except the one 
ending November 20, 1943 when produc- 
tion totaled 431,000,000 lbs. Last week’s 
total was 17 per cent higher than the 
359,000,000 produced in the preceding 
week, and 12 per cent above the 376,- 
000,000 recorded for the corresponding 
week last year. 

Cattle slaughter was estimated at 
357,000 head—only 1,000 head short of 
the November, 1943 week’s high of 358,- 
000. It was 9 per cent over the 329,000 
head slaughtered in the previous week 
and 8 per cent above the 331,000 slaugh- 
tered in the corresponding week last 
year. Beef production was calculated at 
168,000,000 lbs., compared with 153,000,- 


Ended November 22 


000 Ibs. in the preceding week and 148,- 
000,000 lbs. in the same week of 1946. 

Calf slaughter of 204,000 head was 3 
per cent below the 211,000 reported a 
week earlier, but 26 per cent above the 
162,000 recorded in the same week in 
1946. Output of inspected veal for the 
three weeks under comparison was 26,- 
300,000, 26,600,000 and 20,900,000 lbs., 
respectively. 

Hog slaughter of 1,562,000 head was 
a record for any November week except 
in 1943. It was 28 per cent above the 
1,217,000 head slaughtered in the pre- 
ceding week and 13 per cent above the 
1,382,000 processed in the same week in 
1946. Estimated production of pork was 
211,000,000 lbs., compared with 164,000,- 
000 lbs. reported a week earlier, and 
191,000,000 lbs. recorded in the same 
week last year. Lard production to- 
taled 44,900,000 Ibs., compared to 34,- 





700,000 in the previous week and 40,. 
800,000 in the same week last year, 
Sheep and lambs slaughtered wep 
estimated at 381,000 head—9 per cent 
above the 348,000 recorded for the Dre. 
ceding week, but 1 per cent below the 
383,000 processed in the same periog 
last year. Production of inspected lamb 
and mutton in the three weeks unde 
comparison amounted to 16,000,000, 1, 
000,000 and 16,100,000 lbs., respectively, 


CANADIAN MEAT STOCKS 


Recovery from the recent packing. 
house strike was reflected in a regen} 
report of the Dominion Bureau gf 
Statistics. Meat stocks on November j 
totaled 62,479,576 lbs., against 49,839. 
260 lbs. October 1 and 66,993,276 lbs, on 
November 1, 1946. 

Pork stocks rose to 37,957,521 Ibs 
from 26,618,435 lbs. last year but. beef 
fell to 16,470,263 from 29,073,078 Ibs. 
Veal stocks totaled 5,379,431 Ibs, 
against 4,659,123 lbs. in 1946 and mut 
ton and lamb were 2,682,361 lbs. against 
























































6,642,640 last year. 
ESTIMATED FEDERALLY INSPECTED SLAUGHTER AND MEAT Lard stocks rose to 1,454,608 Ibs, No. 
PRODUCTION vember 1 from 1,383,345 on October | 
Week ended November 22, 1947, with comparisons and 978,011 in 1946. 
Week Pork Lamb and Total 
Ended Beef Veal (excl. lard) mutton meat =—s 
Number Prod. Number Prod. Number Prod. Number Prod. Prod 
1,000 mil. Ib. 1,000 mil. Ib. 1,000 mil. Ib. 1,000 mil. lb. mil. Ib. 

Nov. 22 7 167.8 204 26.3 1562 210.9 S81 16.0 421.0 CHICAGO PROV. SHIPMENTS 

Nov. 152.7 211 26.6 1217 164.3 348 15.0 358.6 cgi : 
Nov. 148.4 162 20.9 1382 191.3 383 16.1 376.7 Provision shipments from Chicago 
AVERAGE WEIGHTS—LBS. LARD PROD. for the week ended November 22, 1947: 

Week Sheep & Per Total _ —— . 
Ended Cattle Calves Hogs Saeabe 100 mil. hog I aa = 
Live Dressed Live Dressed Live Dressed Live Dressed Ibs. Ibs. Camel mente . _— 
Nov. 22, 1947....... 915 470 235 129-232 135 92 42 12.4 44.9 pounds ........28,904,000 29,495,000 28,165,000 
Nov. 15, 1947....... 908 44 230 126 232 135 93 43 2.3 34.7 Fresh meats, 
Nev. 2B, 1966.....<. 892 448 240 129 240 138 92 42 12.3 40.8 pounds ........36,610,000 39,392,000 44,482.00 
= Lard, pounds ... .10,099,000 7,829,000 6,031,060 
CUTTING MARGINS FOR LIGHT AND MEDIUM HOGS IMPROVE; HEAVY BUTCHERS STEADY 
(Chicago costs and credits, first two days of week) 

Total product values rose to slightly higher levels on a plus $2.31 margin to remain in the most favorable 
light and medium weight animals this week but held position for the third straight period. Heavy stock regis- 
steady on heavier stock. Live costs were up only a few tered a plus margin of $1.80. 
cents from last week and this resulted in small increases This test is computed for illustrative purposes only. 
in the plus cut-out results for the lighter averages and a Each packer should figure his own test, using actual 
2c decline in the margin for 240-to-270-lb. stock. Light- costs, credits, yields and realizations. Values reported 
weights showed a $2.21 plus margin, compared with here are based on available Chicago figures for the first 
$1.92 the previous week, while medium hogs advanced to two days of this week. 

— 180-220 lbs.—— —220-240 Ibs. ——240-270 lbs.—— 
Value Value Value 
Pet. Pet. Price per per ewt. Pet. Pet. Price per per cwt. Pct. Pet. Price per per ewt. 
live fin. per ewt. fin. live fin. per ewt. fin. live fin. per ewt. fin. 
wt. yield Ib. alive yield wt. yield Ib. alive yield wt. yield Ib alive yield 
SNE GoD oh occ ast anceacsen 12.6 18.1 48.0 $6.05 § 8.69 12.6 17.7 48.0 $6.05 $ 8.50 12.9 18.1 48.0 $ 6.19 $ 8.69 
AG alae a eee Be Nae 2 5.6 8.1 34.9 1.95 2.83 5.5 7.7 349 1.92 2.69 538 74 84.5 188 Se 
NE, ons Ce Ls Legion 4.2 6.1 39.0 1.64 2.38 4.1 5.8 38.5 158 2.23 4.1 5.7 885 158 228 
De CD. GR cc cccccceceseseesecse 10.1 14.6 43.5 4.39 6.35 9.8 13.9 42.5 4.17 5.91 9.6 13.4 40.5 3.89 5.43 
es dle 11.0 15.9 51.5 5.67 8.19 95 13.5 51.5 4.89 6.95 3.9 5.5 50.7 1.98 2.79 
EE Meise cavcwaadaden anna nae is seas ‘ 2.1 3.0 44.0 92 1.32 8.6 12.0 44.0 3.78 5.28 
Od os cat Gun vine shane ne oa ice ue aoe 3.2 4.5 23.5 74 1.06 46 64 23.5 108 Ls 
EE MRO, 6 cc accobanscsdevede 29 4.2 26.6 78 1.12 3.0 4.2 26.6 800 0©)=«1.12 3.4 48 26.6 90 (LM 
eid, Sakcewiwreseadas 23 3.2 26.5 ‘61 85 22 3.1 26.5 58 82 22 3.1 26.5 58 8 
, B. DOE, BORE. We. cccccccescccccses 13.9 19.9 27.9 3.88 5.55 12.3 17.3 27.9 3.43 4.76 10.4 14.5 27.9 2.90 4.065 
ip a al Rapa RE 1.6 2.3 387.5 60 86 1.6 2.3 34.5 55 79 ‘ 2.2 24.5 39 BS) 
Regular trimmings .................. 3.3 4.7 32.0 1.06 1.50 3.1 4.2 32.0 99 1.34 2.9 4.1 32.0 92 131 
Feet, tails, neckbones................ 2.0 2.9 18.4 37 53 2.0 2.8 18.4 37 52 2.0 2.8 18.4 B37 52 
Offal and miscellaneous.............- _ as “we 1.08 1.55 ; rae ore 1.08 1.52 ati - 1.08 1.51 
TOTAL YIELD AND VALUE........ 69.5 100.0 $28.08 $40.40 71.0 100.0 .. $28.07 $39.53 71.5 100.0 $27.47 $3842 
Per Per Per 
ewt. ewt ewt. 
alive ilive alive 
EEE CETTE CETTE TTT CT Te $24.85 $24.88 $24.88 
Com@emmation 1068 ....ccccccccccccccccss 12 Per cwt. 12 Per ewt. 12 Per ewt 
Handling and overhead 90 fin. 76 67 fin. 
cunguenina yield ——— yield 
TOTAL COST PER CWT...............- $25.87 $37.22 $25.76 $25.67 $35.90 
EIS ou cad avendésvcasiecnene 28.08 40.40 28.07 27.47 38.4 
Cutting MArgin .........6ccceeecrseecees +$ 2.21 +$ 3.18 +$ 2.31 +$ 1.80 + 23 
ee ee + 1.92 + 2.77 + 2.14 + 1.82 + = 
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wn SHIPPERS Eastern Representatives 
we OF — H. D. AMISS ROY. WALDECK 
period MIXED CARS | THE HAM WITH A Washington DC. Newark Ned, 
1 lamb OF REPUTATION FOR 
Me: SATISFACTION A. 1. HOLBROOK 
tively, a Sa AND PROFIT! pumalo, NY. 
AND 
— 
M. J. TIERNEY M, WEINSTEIN 

KS FRCS KREY PACKING COMPANY 259 W. 14th St 2 co. 
ai ESTABLISHED 1882 a Y rcdcwte he 

Ing. »™.T. le e 
ceil ST. LOUIS 7, MISSOURI 
au of 
mber | 
9,839, 
t EDWARD KOH 
21 Ibs, N C 0) “ 
ne 45 EMERALD AVE., CHICAGO 9, ILL., Phone: YARds 3134 
‘ 
L Ibs, 
im HORMEL 
bs. No as W E Ss ra L L 
tober 1 DRY SAUSAGE dd a 
ENTS Straight or Mixed Cars 
Chicago 
, 1941: BEEF * VEAL*LAMB- PORK 
Cor. wk 

146 
wail ano OFFAL 
‘asim AN EXCELLENT ADDITION Let Us Hear from You! 
— TO YOUR LINE PON, 
yY THERE are many varieties of Established Over 25 Years 

Hormel Dry Sausage, all true 

rable to type yet having a distinctive 
egis- Hormel flavor. They are steady, 


dependable sellers to your % 


only customers because every kind ( GOOD FOOD 


ranks as a favorite. For further | 

















ctual : 7 ; 
otal information, write... 

first 

GEO. A. HORMEL & CO. 

ue AUSTIN, MINNESOTA 
er cwt 

fin. 

yield 

$ 8.09 


BEEF * PORK + VEAL «+ LAMB 
HAMS + BACON += SAUSAGE 
LARD * CANNED MEATS ¢ Sheep, hog and beef casings 


JOHN MORRELL & CO. 


General Offices: Ottumwa, lowa 


Packing plants: Ottumwa, lowa; Sioux Falls, S$. D.; Topeka, Kansas 


|: t,o enposntoer 
SRRTRRESBSSSH 


$38.42 
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MEAT AND SUPPLIES PRICES ne chncrah fe sng peng bal 
Cw 
stent of sete, (Cage. w'hse) naan lusis Chee., orig. bbls., bags, 
in 425. 8 Me cesnaancs $ 9.00 Whole 
° Saltpeter, n. ton, f.0.b. N. Y. : = Ground I 
hicago a renee Panes waeeo® . Bow a. yee “omg pe 32@33 
St MED ome cccccedeue 12.40 tesifted ........ 2 30 2a 
Medium crystals ............ 13.90 Chili powder .. a 
Pave rfd., gran. nitrate of soda. 4.75 whit —. ses 35 @40 wen . 
*ure rfd. powdered nitrate of oves, Zanzibar...20 @ 21 2 
WHOLESALE FRESH MEATS WHOLESALE SMOKED are, rfd. powdered nitrate \ wetet Geen ei oo ee 
MEATS Salt, in min. car of 60,000 Ibs. ringer, African....18 @19 21@% 
CARCASS BEEF ancy regular hams, only, paper sacked f.0.b. Chyo. Cochin .........19 @21 23@9% 
Week ended 14/18 lbs., parchment : Per ton Mave. fey. Banda. . a WEDNE 
Nov. 25, 1947 Se Epa ..52 @55 oe mma ve teeeeeeees - ++ 16.20 East Indies ..... + in 
per Ib. Fancy skinned hams, Medium ..... ss eee seeeeeees 23.00 West Indies. .... 1.6 
Choice native steers— 14/18 tbe. . parchment Itock, ‘bulk, 40 ton cars, Mustard, flour, fey 3 
All weights ‘ .. 48%@04 ES ee es 54 @57 ; NE a 9.40 MO EB covsscoess 6 
Good native steers— Fancy in, brisket off, Sugar— ; West India Nutmeg -. S0@R 10 
BU WEMEED .... 00 00s00ee: 46 @48 bacon, 8 Ib. down, wrap..71 @73 Raw, 96 basis. f.v.b foe - 30@54 wl 
Commercial native steers— Square cut seedless bacon, aaa Pepper, Cayenne... . 4 . 
All weights ...........- 35 @40 8 lb. down, wrap........ 66 @bs ee ae f.o.b. iin % ted, - to . / 30@32 1416 .. 
2-29 @31 DE socecazes .30@8. ’epper, Packers... 5 
SS. Sa pe: . ae? SAUSAGE MATERIALS Packers’ curing sugar, 250 Ib Pepper, black .... 61 coger 
Fore ht yeas 48 @44 Reg. pork trim (50% fat) .33%%,@34% bags, f.o.b. Reserve, La., Pepper, white - 66 @7l T1@% 
Cow, commercial 122-28 @30 Sp. lean pork trim, 85%...45 @46 BD MED  debcasesereens mF Pepper, Black . 
Cow. utility ese 4 Ex. lean pork trim, 95%...50%@51% Dextrose, in car lots, per ewt., Malabar ........ 55 @60 Mt} 
Cow. canner and cutter....23 @23% Pork cheek meat.......... 33% @34 in paper bags, Chicago. .. 7.51 Black Lampong..55 @60 coge H+ 
Cow. hindquarter, comm... .... Pork tongues . 22 @22% 
Cow, forequarter, comm... Boneless bull meat. . ...387 @37% — 
. x Boneless chucks ...........844%4 @35 
cuts Shank meat ..... Lig 35 PACIFIC COAST WHOLESALE MEAT PRICES 
BEEF — trimmings ... ...--2814,@29% O12 
‘ . 90@98 Jressed canners ......... @23\% Los Angeles San Francisco No. Port 19. 
| eed a. —.” ‘ "76@85 Dressed cutter cows...... a 241g Nov. 24 Nov. 25 Moe — ss 
Steer loin, commerc eae my Dressed “oom bulls = . .2914 @30 ae BEEF: (Carcass) 16-18 
Steer round, choice.........--- 5@47 Y SAUSAGE STEER: 18:20 
44@47 - * : a 
oo —- oe 7 + +1] Corveiat, ch. hog bungs....83 @85 a . P 4 
q ’ 64@6 DEE tervcesesccadds 43 400-5 S.. $44.00@ 45.00 $ $41.000 8.0 14.26 
Steer rib, good..... aie babetaaede DEED arincrecccncssccned 500-600 Ibs. 44.00 45.00 1.00GBm Ex 
Steer rib, commercial....... “ae > i... > Commercial N 3-0 * 
Steer rib, utility......---.--++- oo, «4 o Mel..........206- 80 400-600 Ibs. 38.00@ 42.00 36.50630m Be 
Steer sirloin, ‘ maine - eee ts B. C. Salami, new. con... 44 Utility: 
Steer sirloin. commercial. ......- ae Genoa style salami, ch..... 4 400-600 Ibs 34.004 36.00 32.006033.% 
brisket, choice...... 46@50 : + aa. 
Steer brisket, + Te en, EEE eee 2 cow: 
Steer naeeet. .. = ated aaa 48 Mortadella, new condition. . 43 Commercial, all wts 29.00@ 32.00 as , 28.00@33.% 
Steer — ~ “y ‘oz “""""49@47  Cappicola (cooked) ....... 92 Cutter, all wts 24.004 25.00 25.00@26.0 HB Reg. pla 
jammed —F iie..icle: ss ‘i 1147@4g—stallian style hams......... 81 FRESH VEAL AND CALF: (Skin-Off) (Skin-On) (Skin Off-Pluck Ow fy i" ?!# 
Steer back. good...........  46@47 DOMESTIC SAUSAGE poe Square 
Fore shanks ; ; vacation oti 4 Pork sausage, hog casings. 49 80-130 Ibs ° 38.00@39.9 
Hind shanks - . . 21% Pork sausage, bulk........ 47 Good E 
Beef tenderloins . ‘ A: -55@1. 6 Frankfurters, sheep casings 45 80-130 Ibs y 38.00@29% —_——. 
Steer plates ...........--- 24@26 ~~ Frankfurters, hog casings. . 43 “~ 
DEE Gihceonubtnecaacce 39% FRESH LAMB & MUTTON: (Carcass) 
DUCTS Bologna, artificial casings. . 39 LAMB: 
BEEF PRO , Smoked liver, hog bungs...49 @50 Choice 
BpMEMS 2 cc cie sc ccccces Sia he 4@ 10 2 New Eng. lunch. specialty. 63 @65 es ” : 
RR ei Nica ise aa @23 Minced luncheon spec., ch. . 48 40-50 ibe eset es 41.50@ 43.0 
Tongues, select, 3 ibs. & oP Tongue and blood.......... 38 a > 8. ‘ 45.004 46.00 41.0@23.0 
fresh 3 froz ; 26144 @27 Blood sausage ............ 31 30-40 Ib 11. 30@ia8 
Tongues, house run, es |g + a 2 ow: vs ee eeee Q 
fresh or froz seebe 24 @25 Polish sausage, fresh...... 53 Pn : ee = eee s06 s.00 41.50@ 43.50 
Tripe, cooked .........+-. 164%,@17 Polish sausage, smoked... . 56 omme reial, all w ts - 42.004 44.04 38.00@40.0 
Livers, selected ..........- 43 @t4 Utility, all wts .. 40.004 41.00 33.00@ 36.0 
EG vy gia dcacteseseus 19 @20 SAUSAGE CASINGS MUTTON (EWE): 
Cheek meat ........--++++- = » +48 (F. 0. B. Chicago) Geet. 70 Ibe. dn °1.00@ 22.00 17.0@18m 
j 244 2 ° Ss . 2 22. ‘ 
cae oe 10 @10% (Prices ic cee Commercial, 70 Ibs. dn.. 20.00@ 22.00 : 13.68 00@ 16.0 
) 01 ° 
Melts 10 @10% Beef casings: FRESH PORK CARCASSES: (Packer Style) (Shipper Style) 
Domestic rounds, 1% to 80-100 Ibs 
CALF 1% in., 180 pack...... 30 @35 ao ete seseeeees teceeees nanan 
Choice, 2 r me. down.. ieee 32g = Domestic rouse, over 1% @50 120-137 Ibs *** a6 ene 40 oes 
} g w cnet ene ‘ @ MED BEER eccccccces 
alesse 24@26 Export rounds, wide, over FRESH PORK CUTS NO. 1: 
Comme ere jal . 6 
Utility wcccee OD . * ara oneeew 70 @80 LOINS: 
ae — rounds, medium, 40 @50 8-10 Ibs.. . 50.00@ 55.00 49.00@3L0 
VEAL—HIDE OFF Export a aan, 10-12 Ibs ».. 50.00@ 55.00 oie an 49.00@3L0 
Choice carcass ..........-.-++.8 1% in. under.......... 70 @90 12-16 Ibs : .... 5O0.00€@ 54.00 ae 49.000 51.00 
Good carcass. : 2@3: No. 1 weasands, 24 in. up.12 @14 PICNICS 
Commercial carcass _ oe 22 in. up.11 $x 4- 8 Ibs 
0 ee oso ee No. 2 weasands.......... 8 10 
Middle sewing, 1%@ PORK CUTS, NO. 1: 
ih eindekaeenececeve 90 @1.20 HAM, Skinned (Fresh) Smoked) 
LAMBS 2 Middles, select, wide, 12-16 Ibs... . ate 70.0005 53.00 ; an : 
ee) REC CR TLE =< = g2% Js in Soe 1.15@1.25 16-18 Ibs .. W.00@33. 
Good lambs ........-.+--sse0- L@ 4: Middles, select, extra, ‘ON ’ 
Commercial lambs............- 36@ 39 2% @2% Me saseeeevcce 1.40@1.55 er oy : 
Utility ... vane etenee . + -2t@20 Middles, select, extra, con arent che. | koeteeitae "9 “arias 
poet? ats, #BB- «++; -1,90@2.00 "| ace abaoedcene lon anton 
TT ee ungs, expor 1) y pam 
MUTTON id Beef bungs, domestic...... 8 @12 LARD, Refined 
GOOd . 0... eee eect eee eens 17@18 Dried or salted bladders, Tierces .. wey 
Commercial peed eveseenen oe 7 per piece: 50 Ib. cartons é cons... =, 
Utility 2.2... c cece cece eee eens 13@ 12-15 in. wide, flat....... 13 @14 1 Ib. cartons........... 33.¢ 00@34.25 1...2222 
10-12 in. wide, flat....... 8 @ 9% 
FANCY MEATS , a -~ wide, flat....... 5 @ 6% 
. *ork casings: — 
Tongeee. COFNEM ... eee eee eeeee 45 “Extra nateew, 29 mm. & 
Veal breads, UO OBi occa scaces 70 KE a niece 2.50@2.65 N . V E R TA 34 iJ 
. SS Serer vecowenes , = Narrow, mediums, 29@32 nee 
2 OS. UP....-.--. ++. |. i “Sein tpapipacty 2.50@2. 
pets RG ai, ls a2 eo SALT FOR GRANTED! 
a ee ‘ tess Spe. mein, 35@38 mm. 3. 80@2. As + 
ee vers ... ceeee cone ide 43 mm....... 
Ox tails wager ay SE 16 Export bungs, 34 in. cut. ry ae 
Over % ID........0+- ‘ . 80 Large prime bungs, pe 
BE OR GB ecccccccccass 2 Ds . : : 
o ND Medtem pets buses, - @ Are you using the right answers based on your in- 
FRESH PORK A BA im. CWE... ccccccccee 20 23 P . 2 : 
PORK PRODUCTS Small prime bungs.......13 Sis grade, the right grain, the dividual requirements. 
Sieh ae tae Geet 49 @50 Middles, per set......... 33 @45 ight t f it? Absol bligati 
‘eS SK. . . a “ 
omg h ~~4 SEEDS AND HERBS rig amount of salt? olutely no obligation, 
SRS. ED D..-- 0s 00000005 S4ee Ground Does it meet your needs of course. Simply write 
IE os conse sccice od 36 @37 Whole for Saus y' . ply 
Skinned +» ae bone in....39 @40 Caraway Seed ........ 22@23 26@27 100%? If you're not sure the Di t Technical 
Spareribs, water 5 39 2. Cominos seed rpetiie : -83@35 38@40 or aly’ sure, le irector, we 
Boston butts, 3/8 Ibs...... ‘ Mustard sd., fcy. yel.. 22 on ’ : ° 
Boneless butts, ¢.t........57 @58 American ........... 23 ie we'll gladly give you the Service Dept. IY-11. 
Neck bones ..... -..+-+-19%@20% Marjoram, Chilean .... 16 20 
go ee 14 @15 Oregano ...........--- 17@22 21@26 — 
Kidneys ...... aa eaae 2 p tt a Morocco, 2@1 et = 
ee eee Natural No. 1....... 1 4 aN é nie . SOF. 25. 
Brains .... ws ee 21% @22 Marjoram, French. . .45@50 soeseu DIAMOND CRYSTAL SALT DIVISION oo FOOD RPOR Nov. 28. 
NS cla dis eo nd anno 12 @13 Sage, Dalmatian CLAIR, MICHIG a 
Snouts, lean in cncececoeanaeee RD ere 34@37 40@43 ov. 28. 
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Portland 


ov. 5 


Oa 43.06 
(Wr 43.08 


0G 39.00 
(W041 33.00 


00@ 33.0 
W261. 


luck Out} 
(WG 39. 


G39. 


5O@43.0 
O@R.H 
0G@43.50 

43.50 
00@40.0 
0036.0 


.00G 18.8 
.00@ 16.8 


1. OO@ILM® 
». O@5L® 
000 SL 

















CHICAGO PROVISION MARKETS 


From The National Provisioner Daily Market Service 


CASH PRICES 











caRLOT TRADING LOOSE BASIS PICNICS 
F.0.B. tag te Fresh or Frozen S.P 
‘CHICAGO B. 4-6... 85 @B5% 35 
gEDNESDAY, NOVEMBER 26, 1947) fh + - .__™ = 
eR asieasius “A 34 
REGULAR HAMS Basle 34 34 
Fresh or Frozen 8.P s-up, No. 2's 
ae 47340 47% inc. ry 3344 
4741 2n 
WB: atin 47ign BELLIES 
116 474gn i7tgn Fresh or Frozen Cured 
‘ 52 D4 
BOILING HAMS $0 33 + 
Fresh or Frozen 8.P. 10-12 52 a4 
47140 47len 12-14 o2 54 
+f 46%gn 46t¢n «14-16 52 54 
on 46n 46n 16-18 3 
ad 18-20 49@50 51 
SKINNED HAMS 
Fresh or Frozen S.P D.S. BELLIES atin 
4 50 50n “4 
+7 m0 50n 45% 
1416... nO 50n 45 
1618 nO 50n 45 
18-20 8144 49 484on = 
rs) 48 @48'5 48n 45 
0.94. 47% 4744n 45 
4.26 41644 @4AT 464on 
5.30 46 46n FAT BACKS 
Sup, No. 2s Green or Frozen Cured 
in 44 - 
6-8 24% 2544 @26 
OTHER D.S. MEATS Re 24% 27 
Fresh or Frozen Cured 12-14 ae ig a 
Reg. plates 25n 25n 14-16 24%, 27 
Clear plates. . 23n 23n 16-18 25n 27 
; jowls.. 36n 36n 18-20 . 25n 27 
Sent batts 314% @32 31@31% 20-25 25n 27 
LARD FUTURES PRICES U. S. LARD EXPORTS 
MONDAY, November 24, 1947 U. S. exports of lard 
Open High Low Close through the first three quar- 
mm 28 se72%4 ters of this year at 249,401,- 
Mar. 28.00 28.350 000 lbs. were sharply lower 
2y 28.45 
My SIS 28.50 28.10” 28.500 than the 385,246,000 Ibs. ex- 
Sales: 8,880,000 Ibs. ported in the like period a 
Open interest at close Fri., Nov. year ago, but still nearly 
st: *Nov., 3; Dec., 172: Jan., 92; : 
Mar., 687; May, 308; July, 34; at close 100,000,000 lbs. over’ the 


Sat., Nov. 22nd: 
Mar., 634; May, 
(°50,000 Ib. lots; 
lots.) 


TUESDAY, November 25 


Dec., 177; Jan., 97; 
311 and July 38 lots 
all others 40,000 Ib. 


, 1947 





Dee. 28.80 28.87% 28.55 28.55 
Jan. 28.70 28.75 28.25 2 rT 
Mar. 28.42% 28.57% 27.92% 27.97% 
May 28.70 28.70 28.00 28.05 
July 28.65 28.70 28.10 28.10a 
Sales: 11,480,000 Ibs 

Open interest at close Mon., Nov. 
Mth: Dee., 171; Jan., 100; Mar., 665; 


May,325 and July 48 lots. 


VeEeDAy, November 26, 1947 





29.10 J 
28.85 8 
28.25 2 St 
28.35 28.00 28.30 
July 28.15 28. 37% 28.10 28.35a 
Sales: 9,800,000 Ibs. 
? Open interest at close Tues., Nov. 
Sth: Dee., 165: Jan., 92; Mar., 624; 


May, 318 and July 56 lots. 


THURSDAY, November 27, 1947 
Thanksgiving Holiday. 


FRIDAY, November 28, 1947 

Dec. 29.55 29.60 29.30 29.458 

Jan. 29.30 29.30 29.05 29.15a 

Mar. 28.50 28.87% 28.50 28.82% 

May 28.50 28.9714 28.50 28.97%6a 

July 28.95 29.15 ° 28.85  29.00b 

Sales: About 5,500,000 Ibs. 

AJ ‘interest. at close Wed., Nov. 
Jan., 105; Mar., 649; 


164; 
pay 350 and July 63 lots. 





WEEK’S LARD PRICES 


Tierces 


Loose Leaf 
a P.S. Lard P.S. Lard Raw 
‘Ov, --27.50b 27.75b 26.75n 
al 25. x 27.50b 28.00b 27.00n 
No. 26....27.50b 28.00b 27.00n 
io 3 —Thankegiving Holiday. 
Nov. 28... .27.75b 8.00b 27.00n 


1935-39 yearly average of 
165,636,000 lbs., according to 
the U. S. Department of Ag- 
riculture’s office of foreign 
agricultural relations. 
January — September ex- 
ports this year were divided: 
93,904,000 lbs. to North 
American countries, includ- 
ing Canada, Cuba, Mexico and 
Panama; 13,574,000 lbs. to 
South American countries, 
with major shipments going 
to Colombia, Ecuador and 
Venezuela, and 140,885,000 
Ibs. to Europe, with ship- 
ments of more than 32,000,000 
lbs. each going to France and 
Italy, and nearly 24,500,000 
lbs. to the United Kingdom. 


PACKERS’ WHOLESALE 
LARD PRICES 
—- lard, tierces, f.0.b. 
Refued lard, 50-lb. cartons, 


f.0.b. Chica MD cesewesbaee sect 32.00 
Kettle rend., tierces, f.o.b. 


GE, cageccvesvosnccoccds00cceeee 
Leaf. “kettle rend., tierces 

RA eo ndccanctecesectqan 32.25 
Neutral, tierces, f.o.b. 

Chicago ETT Ty TT TT 32.75 
Standard 

shortening. . .*N. & 8.35.00 


Shortening, tierces, cat. 
. & 8. Hydrogenated.. 
*Del'd. 


.86.75 
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Your wife knows that even a slight scorching de- 
stroys the flavor of the A-1 ingredients she uses in 
bread, cake, meat loaf or anything else. This is 
also true of chili mac, meat loaf, scrapple, cheese- 
burger loaf, cornmeal mush or any of the popular 
American winter food loaf specialties. Guard 
against scorching of your high grade ingredients or 
seasonings by using 








No. 163 Aluminum Steam 
Jacketed Kettle with Agitator 


Kettle is made of aluminum. The entire kettle is jacketed, conserv- 
ing maximum heat. The rotatory motion of agitator keeps contents 
in constant motion, preventing scorching or sticking. Agitator is 
driven by totally enclosed horizontal geared head motor supported 
on channel irons. It is locked in place by a sleeve coupling and is 
easily removed for cleaning, and to allow kettle to be scrubbed. 


Hold that flavor and good will earned by your branded mix special- 
ties. R-W STEAM-JACKETED KETTLE WITH AGITATOR insures a 
uniform, thorough blend. Available in 40 to 150 gal. capacities 
of 14 to 1 HP. Prompt delivery. Order today. 


R. W. TOHTZ & COMPANY 


Makers of R-W Packing Plant Mach 


inery 


4875 EASTON AVENUE ®* ST. LOUIS. 13 


MISS 
Mii> 


SOUR! 














SHELF 
TRUCKS 





For handling pork loins, boiled hams, manufactured 
products, there is no substitute for a sturdy, well designed 
St. John Shelf Truck. 
Heavily galvanized for sanitation. Easy rolling 20” rubber 
tired roller bearing load wheels and 7” NEOTREAD* 


caster wheels assure maximum efficiency. Write for Data 


Your choice of six shelf types. 


Sheet for complete details, dimensions, shelf types. 


CC. 


5800 SOUTH DAMEN AVENUE 
CHICAGO 36, ILLINOIS 


*T. M. Reg. 











Cotton Products 


to fit all 


Packinghouse Requirements 


@ DOUBLE DUTY SHROUDS 
@ STOCKINETTE TUBING 
@ STOCKINETTE BAGS 
@ CATTLE WIPERS 
@ WASTE 
@ MUSLIN 
@ CHEESECLOTH 
@ TOWELS 
@ APRONS 
@ RAGS 


Send 
for 
Samples! 

Prices Quoted on Request 


Pinx Suppry Company 


735 NORTH THIRD STREET 
MINNEAPOLIS 1, MINNESOTA 
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MARKET PRICES -Aece: Yous 


DRESSED BEEF CARCASSES DRESSED HO@s 





a Hogs. gd. & ch., hd. on, If, 
City Dressed 100 to 136 Ibs... ar 
ae “ 137 to 153 Ibs... ie feg- 
November 24, 154 to 171 Ibs... 36% 
1947 172 to 188 Ibs "36m 
Choice, native, heavy...... 51 @i6 , 
Choice, native, light. 4814455 
BOGE ccccees ‘ 3% @52'4 LAMBS 
Comm. ... veemiodeaa % @45, Cty 
Can. & cutter latins @27 Choice lambs ... veo Mie 
DE sacvtuteeseeenecs @30 Good lambs oe 
Bol. bull a30 Commercial a 





VEAL—SKIN OFF 








BEEF CUTS 

City Wester 
ANS 6 anton was edeéweas . 68@72 Choice carcass .......... +++ Se 
OO ee eee 58@64 Good carcass ..... + EDS 
nc iS coed ah anak 78@82 Commercial carcass «+ GR 
No. 2 loins.. : -6@72 Utility P ~ 
No. 1 hinds and ribs .-.. -OF@59 - 
No. 2 hinds and rils........... 52@55 CALF 
No. 3 hinds and ribs..... 48@46 
No. 1 rounds..... wee ve se -49@51 ’ Westen 
a) DS 6-5 a edn eieniewe nue 47@30 = Choice 
No. 1 chucks 44@46 Good : 
Te ER is sv eeaeccacenll 438@45 Commercial 
Sh IR anes eniccasencaee 40@43 Utility 
i, fe Rs sac c6ceeeeooueen 45@47 
No. 2 briskets ietiwacdw whee 45@47 ’ 
DS cst a0esecncnewenae 22@24 BUTCHERS FAT 
No. 2 flanks. . Pee es 0 0 006mm 
No. 1 top sirloins 5: 5 Breast fat 
No. 2 top sirloins........ . 56@58 Edible suet 


BRE 


Rolls, reg. 4@6 lbs. av. Inedible suet 


Rolls, reg. 6@8 Ibs. av..... aes 
FRESH PORK CUTS 








Western 
uttn, weguber B/G, ...ccscccces 45448 
39a 40 
-45@49 
-47@49 


U. S. EXPORTS 
OF FATS 


Exports of specified fats, oils as 
oilseeds, January-September, if 
three quarters, with comparisons, 

reported by the USDA's Office of By. 
eign Agricultural Relations in he» 


Shoulders, regular ........... 
Pork loins, fresh, 12 Ibs. dn.. 
Hams, regular, under 14 lbs.. 
Ilams, skinned, fresh, under 

ft Prensa re a 
Picnics, fresh, bone in........ 
Pork trimmings, ex. lean....... 
Pork trimmings, regular....... 





Spareribs, medium ......... sei 44 follows: 
Bellies, sq. cut, seedless, 8/12. 59 January-September 
City Commodity 1946 IMT 

Boston butts, 3/8 Ibs........... 45@49 Soybean oil: = 

Shoulders, reguler ............ 40@41 Refined .... 55,468,000 _ 

Pork loins, fr., 10/12 lbs.......47@50 Crude 6,496,000 

Hams, regular, under 14 lbs... .48@50 Coconut oil 

Hams, sknd., under 14 Ibs.....50@51 - 

Picnics, bone in............... 37@40 ay “3 

Pork trim, ex. lean............ SOGS2 cortenseed cil: 000 45,688 

Pork trim, regular............. 33@37 z as 

Spareribs, medium ............ 46@48 — sel ae rey . 
~ o Raark alana 243, 

Bellies, sq. cut, seedless, 8/12.54@58 Linseed oil... 1,481,000 230m" 

Peanuts 


FANCY MEATS 


Shelled .... 28,314,000 
Veal breads, under 6 oz.......... 65 Not shelled. 3,618,000 an 
Se Un 660646600e80000ee000 80 Cooking fats.. 9,383,000. 25am 
| 2 >... error rrr Terr rT TT 1.00 Lard ........385,246,000 240,40L00 
eneesooonccscescoas Oo zarine 30,8 5,071, 
Beef livers ........ cone xeabawans 70 oe” wae ee 
Eisen since oxacamoan 35 allew: 
Oxtails under % Ib.............. 16 Edible ..... 3,995,000 452,08 
CI UE AR Di oecccccbesecea 30 Inedible ... 5,109,000 S5,50Rm 





WESTERN DRESSED MEATS AT NEW YORK 


TUESDAY, NOVEMBER 25, 1947 Commercial: 


All quotations in dollars per cwt. 50- 80 Ibs . — 
80-130 Ibs o+ccene 
FRESH BEEF—STEER & HEIFER: 130-170 Ibs. + ose 3. 


Utility, all wts.. 


FRESH LAMB AND MUTTON: 
LAMB: 


Choice: 
350-500 Ibs. 
500-600 Ibs. 


revere re None 
-$48.00-50.00 





600-700 Ibs. .......... 48.00-50.00 
/ 2 a 49.00-50.50 Choice: 
Good: 30-48 Mie. ....0..:00n as 
350-500 Ibs. .......... None 40-45 Ibs. ............ 42.00 
500-600 Ibs. .......... 43.00-44.00 45-50 Ibs. ..... eee 74 
600-700 Ibs. .......... 43.00-45.00 50-60 The. .......0s008 41.0042) 
700-800 Ibs. ...... 7... 44.00-46.00 Good: 
Commercial: 30-40 Ibs. 42.00-43.0 
350-600 Ibs. .......... 36.00-38.00 40-45 Ibs. ........-++5 41.0048 
600-700 Ibs. . B8.00-40.00 Se ok a.¢ees 40.0042.0 
settee COGS WS. ....scccncan 40,041.08 
Utility Commercial, all wts.... 35.0408 
350-600 Ibs. ....... None Utility, all wts......... Nome 
cow: MUTTON (EWE): 70 Ibs. Dn.: 
Commercial, all wts.... 29.00-32.00 PCE 16.00-18.0 
Utility, all wts......... 26.00-28.00 Commercial ..........- 14.00-16.8 
Cutter, all wts......... None CO csnssesenes .. +» Nome 
Canner, all wts......... None 


FRESH PORK CUTS: Loins No.1 


FRESH VEAL : 
SH VEAL AND CALF (BLADELESS INCL.) 


SKIN OFF, CARCASS: 





eal O20 We ...2..s0ee 44.0469 

Choice: 10-12 ibe rake ., 44004600 
80-130 Ibs. . 36.00-40.00 30-36 Mie. ...00cccneun 43.0045. 
130-170 Ibs . 33.00-38.00 16-20 Ibs. ..........+. Neat 

Good: Shoulders, Skinned, N. Y. Style: 
50- 80 Ibs. .... -- 32.00-35.00 8-12 Ibe. ..........05 oo 
ne Pe - scvcencavaun 33.00-37.00 Butts, Boston Style: 

130-170 Ibs. .......... 28.00-32.00 & 6 Wm .....0c00e 43.00-45.00 
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EARLY & MOOR, INC. 


Sheep, Hog and Beef Casings 


BOSTON 13, MASS. 








ek 2 2ek @ Benen, 


612 W. LAKE ST., CHICAGO 6, ILL., DEArborn 0990 








MUSTARD FLOUR 
ALL GRADES 


FOR MEAT PACKERS * FOOD MANUFACTURERS 
AND SPECIAL FOR MAYONNAISE 


Old Dutch Mustard Co., Inc. 


86 Metropolitan Ave., Brooklyn 11, N.Y. 


KOCH patented 
Saunttary 
BEEF 

SCRIBE 


SAW 


A FINE 
PRECISION 
TOOL 





Here is the first real improvement in a beef scribe saw. 
Perfectly balanced! Light weight! Rugged and will stand the 
severest use! Made from tough, light weight aluminum alloy. 

Can be taken apart in an instant by releasing a single 
wing screw. Properly balanced and proportioned. Uses 
standard beef scribe saw blades. 
Price, complete with one blade 


IMMEDIATE SHIPMENT FROM STOCK 


KOCH 


BUTCHERS’ SUPPLY CO. 


NORTH KANSAS CITY 16, MO. 




















® VIBBERT and SONS 


oe Biokers 


U. S. Warehouse, Detroit 16, Michigan 
1200 W. 9th St., Cleveland 13, Ohio 











a 








LOU MENGES ORGANIZATION 


INCORPORATED 


basking ridge, new jersey 


architects 
engineers 
consultants | 
for me meat 
acking 
ded 


one hour from new york — phone: millington 7-0432 
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TALLOWS AND GREASES | 





Offerings of tallows and greases ap- 
peared in considerable volume at the 
27¢c level Wednesday following an eas- 
ier trend in lard and vegetable oil fu- 
tures prices the previous day. Total 
sales were estimated at over 200 tanks, 
including around a dozen tanks of fancy 
tallow at 27c, eight tanks of yellow 
grease at 25%c, five tanks of special 
tallow at 26%c, five tanks of prime 
tallow at 26%c, and there were indica- 
tions of fair volume in the lower grades. 
Late in the day two of the larger buy- 
ers withdrew from the market and an- 
other showed interest only in the bet- 
ter grades for December and January 
delivery. z 

A tank of edible tallow sold Wednes- 
day at 28¢ f.o.b. River point, while five 
tanks of PS lard brought this figure in 
a spot sale and the same price was bid 
in the pit at the close of the market. 

Heavy trading in tallows and greases 
at the 27c level was reported Wednes- 
day at eastern points as well as in the 
midwest. 

Stearic acid was advanced Ic per lb. 
during the week with single pressed 
quoted in carlots at 36%c per lb., dou- 
ble pressed at 37c and triple pressed at 
39%4¢c, all f.o.b. shipping point. White 
olein was quoted sharply higher at 33c, 
and winter strain, lard oil at the same 
level. 

TALLOW. — Closing quotations for 
tallow in carlots, f.o.b. producer’s plant 
were a little weaker following a good 
volume of trading that appeered to 


satisfy immediate requirements of 
larger buyers. Wednesday’s quotations 
were: 


Edible 2712@28c; fancy, 27c; choice, 
26%c; extra, 26%c; special, 26%c; No. 
1, 26c n; No. 3, 25%e n; No. 2, 24%ce n. 


GREASES.—The market in greases 


—-BY-PRODUCIS—FATS—OMS 


FERTILIZER PRICES 


BASIS NEW YORK DELIVERY 


Ammoniates 
Ammonium sulphate, bulk, per ton, f.o.b. 
POE DIGES cc cececcdssnccesscsesuers $37.00 
Blood, dried 16% per unit of ammonia....... 9.50 


Unground fish scrap, dried, 

60% protein nominal f.o.b. 

le OO, TO Gis ves cesccsccccccee 2.25 
Soda nitrate, per net ton, bulk, ex-vessel 


Mtiamtie Gwe Gull Petes, 200 cece ccccccecces 42.50 

Se Me GDS vcigeeecetsccnccesaess 45.50 
Fertilizer apne. ground, 10% ammonia, 

oe NS OR TTT ree nominal 
Feeding he ol unground, 10-12% ammonia, 

bulk per unit of ammonia................. 9.50 

Phosphates 

Bone meal, steam, 3 and 50 bags, 

DOP COM, TOD. TOMB e cecccccncvccccccccens $60.00 
Bone meal, raw, 44%4% and 50% in bags, 

ee SO, , Pn oe cn cecoecesasn even 67.50 
Superphosphate, bulk, f.o.b. Baltimore, 

EE CE a's cndde uesekednendeascecwene .80 


Dry Rendered Tankage 


45/50% protein, 
tein. 


unground, $1.90 per unit of pro- 


EASTERN FERTILIZER MARKET 
New York, November 26,1947 

Interest in animal by-products picked 
up sharply in the last few days and 
numerous sales were made at advancing 
prices. 

Tankage and blood were cleaned up at 
$9.25 to $9.50 f.o.b. eastern shipping 
points with most of the available mate- 
rial sold. 

Demand for meat scraps increased. 
Cracklings sold freely at $1.90 and most 
sellers are now asking $2.00 f.o.b. ship- 
ping points. 

Fishmeal was in strong demand but 
little material was offered. 





BY-PRODUCTS MARKETs 


(Chicago, Wednesday, November 26, IMT) 


Blood 
Unit 
Ammons 
Unground, per unit ammonia Oe 


Digester Feed Tankage Materials 


Unground, loose ‘ .*39. T@Ws 
Liquid stick, tank cars 3.75 @4.0h 


Packinghouse Feeds 


Carlet: 
per te 
50% meat and bone scraps, bulk. . $lliw 
55% meat scraps, bulk...... — 
50% feeding tankage, with bone, bulk...... 1083 
60% digester tankage, bulk..... ccces MD 
80% blood meal, bagged. .. 108 
65% BPL special steamed bone meal, 
en FP eee eee .. 6m 
Bone Meal ( Fertilizer Grades) 
Per te 
Steam, ground, 3 & 50...... 0 ccccccencenen 
Steam, ground, 2 & 27............. — CU 
Fertilizer Materials 
Per tov 
High gerade tankage, ground 
194711% ammonia ............66- $6.00 and ler 
Rone tankage, unground, per ton..... 45.00 @50.M% 
Hoof meal, per unit ammonia....... Sve 
Dry Rendered Tankage 
Per wit 
Proteiz 
Cake ~e . eeneee *$2. 
Expeller_ , sete same ‘ - ...* 2.00628 
Gelatine nal Glue Stocks 
emt. 
Calf trimmings (limed)................ $2. 
Hide trimmings (green, salted)........ L 
Sinews and pizzles (green, salted)...... ly 
Per te: 
Cattle jaws, skulls and knuckles............30® 
Pig skin scraps and trim, per Ib............. a] 


Animal Hair 


Winter coil dried, per ton......... : 

Summer coil dried, per ton. . 

Cattle switches .......ccccccccccccs cs seme 

Winter processed, gray, Ib........+...«. 

Summer processed, gray, Ib..........-..005 
*F.0.B. shipping point. 





Grease quotations on Wednesday were 
reported as follows: 

Choice white, 27c; A-white, 26%c n; 
B-white, 26c; yellow, 25%c; house, 25c 
n; brown, 25 F.F.A., 24¢ n. 

GREASE OILS. —Grease oils were 
firm with raw material costs. No. 1 lard 


sold at 35%c, and acidless tallow @ 
was quoted at 33%c. All prices quoted 
are in drum lots. 

NEATSFOOT OIL. — Quotations @ 
neatsfoot oil were nominally firm® 
trading continued light in a well 
up market. Neatsfoot stock was 






































was — higher than a week ago. oil was quoted at 32%c. Prime burning at 3lc. = 
w PROCESSORS OF ANIMAL FATS AND OILS —* 
ASSOCIATE MEMBER @ 
AMERICAN MEAT INSTITUTE - NATIONAL INDEPENDENT MEAT PACKERS ASSOCIATION 
FOOT OF BREMEN AVENUE page ary 
ST. LOUIS pA MO. WESTERN UNION PHONE 
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VEGETABLE OILS 





Spot vegetable oil prices continued to 
work higher through the week until 
Wednesday, when vegetable oil futures 
showed weakness and crude cottonseed 
oil sold down a cent from the previous 
day to 28c paid. Soybean oil, however, 
held firm at 28¢ bid against the same 
price paid the day before. Other oils 


sold steady Wednesday. 


The Department of Agriculture re- 
entered the market early in the week 
for 2,200,000 lbs. of hydrogenated edi- 


ble soybean oil. 


The department’s at- 


tempt to buy this amount earlier this 
month when it bought around 4,000,000 


lbs. of refined soybean oil, failed. 


PEANUT OIL.—Wednesday’s price 
of 3le paid, Southeast, was 3%c up 
from nominal quotations a week earlier. 








CORN OIL.—At 30c paid this product 
was 2@2‘c higher than nominal quo- 
tations on the preceding Thursday. 

COCONUT OIL.—Wednesday’s price 
of 26c nominal, Pacific Coast, was 2%c 
higher than paid prices a week ago. 

SOYBEAN OIL.—Wednesday’s price 
of 28c bid, basis Decatur, was 1c higher 
than bid prices the previous Thursday. 

COTTONSEED OIL. — Wednesday’s 
spot crude prices at 28¢ paid across the 
Belt was le up from nominal prices a 
week earlier. Quotations on the N. Y. 
futures market the first three days of 
the week were reported as follows: 


MONDAY, NOVEMBER 24, 1947 









Open High Low Close’ Pr. cl 
Dec., °47....33.00 33.00 33.00 33.00 31.00 
rr sees a *31.50 31.50 
mee., "OB. week 30.40 20.55 30.40 29.50 
May, “48 89 28.25 28.29 
July, ‘48... 7) 27.60 *28.36 
Sept., ‘48 ‘ 5 26.14 26.45 
Oet., “GB... sae 25.30 25.00 *25.25 





Total sales: 141 contracts 
TUESDAY, NOVEMBER 25, 1947 


























UNITED STATES IMPORTS OF 
VEGETABLE OILS INCREASE 


U. S. imports of specified vegetable 
oils and oil bearing products were re- 
ported by USDA’s office of foreign ag- 
ricultural relations for the first three 
quarters of the year at 1,009,000,000 
lbs., compared with 572,000,000 in the 
same period of 1946. The most notice- 
able increases occurred in linseed, palm, 
tung, coconut (copra) and tea seed oils. 

Imports of copra during the first 
three quarters of the year were 471,124 
short tons, compared with 230,052 a 
year ago, and of coconut oil 17,523,- 
000 lbs., compared with 1,853,000 Ibs. 
last year. The prewar annual average 
for copra was 230,000 short tons, and 
for coconut oil, 348,715,000 Ibs. 

Imports of edible olive oil in the 
first nine months of the year were 
7,670,000 lbs., compared wtih 5,561,- 
000 lbs. in the same period last year, 
and a prewar annual average of 62,- 
811,000 lbs., while imports of inedible 
clive oil were 227,000 lbs., against 47,- 
000 lIbs., and 35,448,000 lbs., respec- 
tively. 

Palm oil imports of 50,250,000 lbs. in 
the first nine months were nearly dou- 
ble the 25,315,000 lbs. imported last 
year, but still far below the 321,482,000 
lbs. normally imported in prewar years. 
Imports of 6,595,000 lbs. of castor oil 
were not cnly nearly double the 3,863,- 
000 lbs. imported last year, but far 
above the prewar average cf 226,000. 





Dec., °47....32.00 33.00 31.50 *31.50 33.00 
VEGETABLE OILS Jan.. °48....31.00 |... $30.25 31.50 
, J Mar., ‘48....30.74 30.80 28.95 28.96 
Crade cottonseed oil, carlots, f.0.b. mills May. ‘48. 29.00 2765 
Valley ttteeees “Sd July, *48. 50) - 26.85 
Southeast Zspd Sept., 48 25.45 
Texas . : as “spd Oct. 48... es “asa aes 
Soybean oil, in tanks, f.o.b 2 
mills, Midwest Z ‘ Rb Total sales: 241 contracts 
Corn oil, in tanks, f.o.b. mills 30pd WEDNESDAY, NOVEMBER 26, 1947 
Coconut oil, Pacific Coast... .26n aie ~ re ‘ 
Peanut oil, f.o.b. Southern points 31, Dec., “47... .30.50 ’ * *32.00 31.50 
Cottonseed foots Jan., °48....30.00 *31.00 30.25 
past ; ‘ 64 n Mar., ‘48... .28.68 28.96 
Midwest and West Coast Gan May, ‘48.. ar) 7 
July, °48.. ) 
OLEOMARGARINE Sept., °48....25.30 .... *95.45 25. 
Oct., °48....24.75 ‘ 25.00 24.50 
Irices f.o.b. Chgo Total sales: 141 contracts 
White domestic, vegetable. 38 THURSDAY, NOVEMBER 27. 1947 
White animal fat ——e Fr i 40 i ne of 
Milk churned pastry......... . 37 thanksgiving Holiday. 
Water churned | astry .36 *Bid +Asked. tNeminal 
fo r The Viking Pump Company is represented by a nation-wide sales 
and service organization in key cities from coast to coast... from 


SERVICE 


Service. 




































on 


Your 
VIKING 
ROTARY 
PUMP 
Call 


Your 


Nearest 


VIKING 


Repre- 
sentative 








, 1947 


CHICAGO 6 
Dennis 


549 W. Washington Bivd. 
State 6819 
CLEVELAND 13 
4A 
310 Marshall Bidg 
Phone Cherry 0687 
INDIANAPOLIS 4 
C. D. Sedier 
207 Pennway Building 
Phone Lincoln 4788 
KANSAS CITY 6 
F. J. Pinney 
601 Pickwick Building 
one Harrison 8033 
MILWAUKEE 3 
Cc. F. Mallens 
610 West Michigan St. 
Phone Daly 0807 


lerbert 
1841 Broadway at 60th St. 
Phone Circle 7.3324 
—____— 


BALTIMORE 1 
Wallace Stebbins Co. 
Charles and Lombard Sts. 
BIRMINGHAM 
Pump Shop, Inc. 
1015 7th Ave. So. 


ern Pump & Tonk Co. 
1730 No. Tryon St 


Co. 
1635 17th Street 
DENVER 
Eaton Metal Prods. Co. 
4800 York Street 
Also Albuquerque. Pueblo, 
Billings and Omaha 


Pump Company We 


Cedar Falls, lowa 


Canada to the Gulf. Is your pumping installation Operating at 
high efficiency? Do you have a pump maintenance problem? 
Write or call the Viking representative nearest your plant for 


| 
| 
DETROIT 26 
Kerr Machinery Co. 
Kerr Building } 
EVANSVILLE, IND. | 
Shouse Machinery Co. | 

222 Court Bidg 
HOUSTON 1 | 
Eng. & Pump Co. | 
900 St. Charles St 
Also Dallas, San Antonio | 
and Kilgore | 

LOS ANGELES 11 
E. E. Burton 


4432 Long Beach Avenue 
LOUISVILLE 2 
Neill LoVielle Supply Co. 
505 W. Main St 
MEMPHIS 2 
4. E. Dilworth Co. 
347 South Front Street 

MINNEAPOLIS 14 
Leon C. is 
2524 University Ave. S. E 
NEW ORLEANS 12 
Menge Pump & Machine Co. 
833 Howard Ave 
PHILADELPHIA 30 
. Co. 
2336.38 Fairmount Ave. 
PITTSBURGH 22 
Power Equipment Co. 
Oliver Building 
RICHMOND 
O'Neill Pump & Engrg. Co. 
601 E. Franklin St 
RICHMOND 
Richmond Engrg. Co. 
7th and Hospital Sts 
SAN FRANCISCO 19 
Deleval Pacific Co. 
61 Beale St 
Also Seattle and Portland 
ST. LOUIS 1 


counts. 


Stuffer Sanitation Simplified 


T TAKES a carefully planned and rigidly followed 
sanitation program to thwart bacteria growth. Fast- 
acting, free-rinsing Oakite materials help simplify your 
sanitation program. For example, here’s the tested 
Oakite method for daily stuffer sanitation: 
First remove extraneous food residues from stuffer sur- 
faces with a recommended Oakite alkaline material. 
Rinse. Then chemically sterilize your equipment with 
Oakite Bactericide. Unusually low alkalinity of Oakite 
Bactericide accelerates activity of the available chlorine 
and speeds up bacteria destruction 


Write for step-by-step details. Get the FREE Oakite 
Meat Packers Digest for data on 77 cleaning jobs. 
Write. 






Cutters *« Grinders * Mixers « Kettles 
Conveyors * Cutting Tables * Gambrels 


assures low bug 





Hog Dehairing Machines 








Lane Machinery Co. 
7th and Market Sts. 


MATERIALS 
METHODS 
SERVICE 


OAKITE PRODUCTS, INC. 20A Thames St. NEW YORK 6,N.Y 
Technical Representatives in Principal Cities of US. & Caneda 





Specialized Industrial Cleaning 


OAKITE 
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HIDES AND SKINS 








Good broad movement of packer 

hides at steady prices for all descrip- 

tions, despite short Holiday week— 
Packer calfskins sell fully steady. 


Chicago 


PACKER HIDES. — Packer hides 
moved in a broad way at early mid- 
week, at steady prices for all descrip- 
tions. Reported sales totalled a little 
over 112,000 hides, despite the short 
Holiday week; in addition, some hides 
are reported to have been booked to 
tanning accounts. 


The market in general has a firm ap- 
pearance, and a reported shortage of 
hides for delivery against Dec. futures 
contracts on the Commodity Exchange 
should be a strong sustaining factor. 
Aside from a few heavy native cows, 
offerings so far this week appear to be 
well cleaned up, and the current week’s 
production will be reduced by the Holi- 
day. However, packers appear willing 
to maintain their sold up position as 
Winter approaches. Steady prices are 
viewed by tanners as an actual advance, 
in view of the declining quality at this 
season. 


One lot of 1,200 all-heavy native 
steers sold at 37c. The local packers 
sold a total of 11,000 mixed light and 
heavy native steers at 37c, steady basis; 


the Association and an outside packer 
each sold 1,300 more, also at 37c. 


One packer sold 3,000 extreme light 
native steers at 39c, steady price, and 
this is reported available for more; an 
earlier sale involved a few extreme light 
natives with Ft. Worth light cows at 
38c for both. 

One packer sold 1,250 butt branded 
steers at 34c; another sold 2,600 Colo- 
rados at 33%4c, both steady prices. A 
third packer sold a total of 5,500 
branded steers, butt brands at 34c, 
Colorados 33%c, and heavy and light 
Texas steers also at 34c, steady. Ex- 
treme light Texas steers sold at 34c. 

At the close of last week, 1,500 St. 
Louis heavy native cows sold at 36c. 
This week, one packer sold 1,700 north- 
ern, and another 1,600 Kansas City 
heavy native cows, all at 36c; a few are 
reported available this basis. 


Light native cows sold at steady 
prices for all points involved. A total 
of 8,100 Chicago light cows sold at 35c; 
2,000 St. Pauls and 2,200 other northern 
points sold at 35c, all Nov. take-off; 
1,500 St. Paul Dec. light cows also sold 
at 35c; 1,800 northerns at 35c; a total of 
17,400 involving such points as Kansas 
City, Omaha, St. Louis and St. Joe sold 
at 35%c; Ft. Worth light cows sold in 
combination with extreme light native 
steers during the week at 38c. 








U.S. YARDS 


DARLING AND COMPANY 


CHICAGO, ILL. 


ARE BUYERS 


OF 


GREEN HIDES AND CALFSKINS 
LAMB AND SHEEP PELTS 








CALL 
YARDS 3000 EXT. 73, H. F. HUNT 
FOR QUOTATION 























One packer sold 14,000 branded cow, 
at 33%c for northerns, with Southerng 
included at 34c; two other packers sold 
15,900 branded cows at 33% for north. 
erns; 3,800 Ft. Worth sold at 34¢, steady 
prices. 

Packer bulls sold previous week at 2 
for natives and 23c for branded bulls; no 
trading has come to light so far this 
week on this description. 

Federally inspected cattle slaughte 
for the week ended Nov. 22 was egtj. 
mated by the USDA at 357,000 
nine percent over the 329,000 of preyj. 
ous week and only 1,000 short of the 
Nov. 1943 weekly high time; it was alg 
eight percent over the 331,000 reporte 
for same week a year ago. Calf slaugh- 
ter was estimated at 204,000, three per- 
cent below the 211,000 of previous week, 
but 26 percent over the 162,000 of same 
week 1946. 

The larger killers were also active jp 
moving productions of smaller southern 
plants, usually sold on all-weight basis, 
One packer sold 4,500 Dallas light hides, 
around 36% lb. avge., at 36%c for ng. 
tives and 34% for brands; 2,500 Wiseon. 
sin hides sold basis 34'4c, selected, for 
natives; 1,500 southeast small plant 
hides sold at 36c, flat, for natives and 
brands, with 1,500 kips also at 50c, flat, 
for natives, over-weights and brands; 
1,600 more southern small plant hides 
sold at 36c, flat, for natives and brands, 


OUTSIDE SMALL PACKER—The 
small packer market strengthened dur 
ing the week under an active demand, 
Some 45/46 lb. hides were reported 
early at 33@34c, selected, trimmed 
Later, sold 44-lb. avge. hides moved at 
35c, selected, and 33c was reported 
available for 55 lb. and down on selected 
basis, and possibly flat. Good small 
packer heavy stock, 53 lb. and up, was 
reported salable at 33@34c. 

PACIFIC COAST.—Trading in a lim- 
ited way was reported late last week in 
the Pacific Coast market at 32%4¢, flat, 
for steers and cows, to dealer outlets. 
There was a rumor this week regarding 
some small killer hides at 31%c, flat, 
but no confirmation available. 

PACKER CALF AND KIP.—late 
last week, one packer sold quietly about 
8,000 calfskins, at 5c off for northem 
lights and all other descriptions steady; 
northern lights, under 9% Ib., sold at 
$1.10; northern heavies, 914/15 |b., sold 
at 90c; River points sold at $1.05 for 
lights and 80c for heavies. Northem 
light calf recovered this loss at early 
midweek when one packer sold 7,50 
Nov. calf; St. Paul lights sold at $1.5, 
and heavies 90c; River lights sold at 
$1.05 and heavies at 80c, fully steady 
with last week. 

Packer kips were quiet this week but 
apparently steady. At the end of last 
week, 13,000 northern over-weight kips 
sold at 55c, steady; northern natives 
sold earlier last week at 60c. Southem 
natives and over-weights are q 
2%c under northerns in a nominal Wa, 
with all brands at 2%c discount. 

Packer regular slunks last sold at 
$4.00 for Nov. production. Hairless 
slunks are moving around $1.00. 
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SHEEPSKINS.—This was a _ short 
week, due to the Holiday, and current 
light production of packer shearlings 
gave little opportunity for trading. 
Mouton tanners are searching for any- 
thing suitable for their needs. Packer 
shearlings are quoted fully steady at 
$2.75@2.90 for No. 1’s, $1.40@1.50 for 
No. 2’s, and $1.10@1.15 for No. 3’s. Fall 
dips are quoted $3.75@3.90, on recent 
sales. Pickled skins are about un- 
changed and quoted $17.50@19.50 per 
doz. packer production, for good quality 
skins. Packer wool pelts are quoted 
ysually $4.35@4.45 per cwt. liveweight, 
with last sales by interior packers 
credited in this range for mostly west- 
ern stock; some trading against bids is 
scheduled by interior packers for the 
coming week. 


CHICAGO HIDE QUOTATIONS 


PACKER HIDES 


Week ended Previous Cor. week, 
Nov. 27, '47 Week 1946 
vy. nat. strs. @37 @37 @29 
Hvy. Tex. strs @34 @34 @27 
Hry. butt 
brnd’d strs. @3A @34 @27 
vy. Col. strs @33% @33% @26% 
Ex-light Tex 
strs. .. @34 @34 @27 
Brnd’d cows... .3314@34 33%, @34 @27 
Hvy. nat. cows @36 a36 as 
Lt. nat. cows..35 @36 35 @36 @2s 
Nat. bulls ..... @24 @24 @22 
Brnd'd bulls. . @23 @23 @21 
Calfskins, Nor.90 @1.15 90 @1.15 45 @D55n 
Kips, Nor. nat ao at aso 
Kips, Nor. brnd @57% @57% @35 
Slunks, reg @4.00 a4i.w @3.00 
Slunks, hris....1.00@1.10 @1.10 @1.25 


CITY AND OUTSIDE SMALL PACKERS 


Nat. all-wts...33 @35 30 @34 22 @24 
Brnd'd all wts.32 @34 29 @33 21 @23 
Nat. bulls ..... 19 @20 19 @20 @ij 
Brod’d bulls...18 @19 18 @19 @i6 
Calfskins .....75 @80On 70 @80n 41 @46 
Kips, nat. ....45 @48n 45 @48n 32 @34n 
Slunks, reg....3.75@4.00 3.75@4.00 2.00@2.25 
Slunks, hris.... @1.00 1.00@1.10 @1.00 


All packer hides and all calf and kipskins quoted 
ow trimmed, selected basis; small packer hides 
quoted selected, trimmed; all slunks quoted flat. 


COUNTRY HIDES 


Hvy. strs......29 @31 28 @30 20 @21 
Hvy. cows.....29 @3l1 28 @30 20 @21 
Buffs .........29 @3l1 28 @30 20 @21 
Extremes .....29 @31 28 @30 20 @21 
Balls .........16 @17 16 @17 15 @16 
Calfskins .....50 @55 50 @55 32 @34 
Kipskins @40 28 @30 


36 @40 35 2 
-.10.50@11.25 10.50@11.25 11.00@12.00 


Horsehides 
All country hides and skins quoted on flat trim- 
med basis. 
SHEEPSKINS 
Pkr. shearlgs...2.75@2.90 2.75@2.90 @3 .00 
Dry pelts .....27 @28 27 @29 26 @27 


CHICAGO HIDE MOVEMENT 


Receipts of hides at Chicago for the 
week ended November 22, 1947, were 
7,869,000 Ibs.; previous week 8,025,000 
lbs.; for the corresponding week last 
year 6,772,000 lbs., January 1 to date 
338,394,000 lbs., compared with 292,699,- 
000 Ibs. in the same period of 1946. 

Shipments of hides from Chicago for 
the week ended November 22, 1947, were 
3,898,000 Ibs. ; previous week 4,839,000 





WEEK'S CLOSING MARKETS 





N. Y. HIDE FUTURES 


MONDAY, NOVEMBER 24, 1947 










Open High Low Close 
ore 38.50b 39.10 38.60 38.50b 
Mar 32.30 33.05 32.30 32.60b 
Jume ........20.15 29.45 28.95 28.85a 
eee 27.40b 27.45 27.40 27.15b 

Closing 5 higher to 45 lower; Sales 96 lots. 
TUESDAY, NOVEMBER 25, 1947 
Dec 39.50 39.50 39.50b 
Mar. 33.65 3: 33.65 
June -+ 28d 29.55 29.55 
FE . 2 ) 27.80 





Closing 65 to 1.05 higher; Sales 82 lots. 
WEDNESDAY, NOVEMBER 26, 1947 








DOC. 2. 0cc ce cee 39.65 39.55 39.00b 
BERR. cccce cc cee 34.15 33.40 34.05 
BD 6 2: 20000 29.75 29.50 29.60 
rere 27.75 27.45 27.40 


Closing 50 lower to 40 higher; Sales 132 lots 
THURSDAY, NOVEMBER 27, 1947 
Thanksgiving Holiday. 
FRIDAY, NOVEMBER 28, 1947 





Dee. 2.00020 cee 39.60 39.00 39.00b 
Mar oe eee e -BB.T0D 34.30 33.60 33.80b 
June 29.35b 29.80 29.35 29.35b 
_ ere 27.95 27.25 27.25b 


Closing unchanged to 25 lower; Sales 121 lots 


TRADING RESTRICTED IN 
DECEMBER HIDE FUTURES 


Commodity Exchange, Inc., announced 
at the opening Nov. 25 that trading in 
December, 1947, hides futures would be 
limited to liquidation of open contracts, 
and that no new December contracts 
would be opened. The restriction, it was 
said, was due to a shortage of hides for 
delivery against December contracts, 
which must be evened up by noon, De- 
cember 24. At the close on Nov. 21 
there were 319 open lots in the Decem- 
ber delivery. 





lbs., same week last year, 6,777,000 lbs.; 
January 1 to date 366,081,000 lbs., com- 
pared with 206,102,000 lbs. a year ago. 


FRIDAY'S CLOSINGS 


Provisions 


The live hog top price of $26.00 at 
Chicago Friday was 65c over a week 
earlier, while the average was up 40c 
at $25.45. Provision prices were fully 
steady to mostly 1@2c higher. Friday 
prices included: Boston butts 41@42c; 
under 12 pork loins 45@46c; 18/20 DS 
bellies 45%c; under 3 spareribs 39@ 
40c; 8/12 fat backs 27c; 12/16 green 
skinned hams 50%; 4/6 green picnics 
35% @35'%c; 8/up green picnics 33%c, 
and regular pork trimmings 32@32%%c. 


Cottonseed Oil 
Cottonseed oil futures closed at New 
York Friday: Dec. 32.50b, 33.00ax; Jan. 
31.00b, 32.80ax; Mar. 29.42; May 28.40b, 
28.65ax; July 27.75b, 27.90ax; Sept. 
25.70b, 26.00ax; Oct. 25.15b, 26.00ax. 
Sales were 138 lots. 


BILL TO REPEAL OLEO TAX 


A bill to repeal immediately the tax 
on oleomargarine and to repeal, effec- 
tive July 1, 1948, that pagt of the In- 
ternal Revenue Code relating to the 
occupational tax on manufacturers, 
wholesalers and retailers of oleomar- 
garine has been introduced in Congress 
by Rep. Ellsworth P. Buck, Staten 
Island, N. Y. The proposed legislation 
further provides that, beginning with 
the day following enactment of the bill, 
until July 1 of next year, wholesale and 
retail dealers who vend no other oleo 
except that upon which a tax of 4c per 
lb. would have been imposed under pres- 
ent code provisions, shall pay a lower 
tax prescribed in unrepealed sections. 








LIBERTY BEEF SHROUDS, HAM STOCKINETTES, BEEF BAGS, ETC. FE 


THE CLEVELAND COTTON PRODUCTS CO. 3 
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Wilmington Provision Company 


CATTLE - HOGS - LAMBS - CALVES 
TOWER BRAND MEATS 


U. 8S. GOVERNMENT INSPECTION 
WILMINGTON, DELAWARE 


Slaughterers of 
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ANDERSON SETS LIVESTOCK 
AND CROP GOALS FOR 1948 


National goals for 1948, calling on 
farmers for top production (except in 
livestock) not greatly different from 
wartime totals, were announced this 
week by Secretary of Agriculture Clin- 
ton P. Anderson. Goals for livestcck 
are: sows te farrow in the spring, 
7,936,000 head or 91 per cent of 1947; 
1948 spring pig crop of 50,000,000 head, 
or 94 per cent of 1947; cattle and calves 
on farms on January 1, 76,352,000 head, 
or 94 per cent of January 1, 1947; cat- 
tle and calf slaughter of 32,000,000 
head, or 89 per cent of 1947; sheep and 
lambs on farms on January 1, 31,500,- 
000 head, or 97 per cent of January 1, 
1947. 

The USDA said that livestock goals 
will not provide all the meat needed to 
fulfill demands, but they represent the 
maximum believed possible in order to 
save the greatest amount of grain. Pro- 
duction of meat in 1948 at goal levels 
would total about 21,300,000,000 Ibs., 
compared with the 23,000,000,000 pro- 
duced in 1947. This should provide 
about 143 lbs. of meat per capita for 
domestic consumption, compared with 
this year’s 156 lbs. per person. 

Crop goals seek a total of 356,000,000 
acres, of which 296,000,000 are for cul- 
tivated crops and the balance for hay. 


ST. LOUIS HOGS IN OCTOBER 


Receipts, weights and range of top 
prices for hogs at St. Louis National 
Stock Yards, Ill., for October, 1947, 
with comparisons as reported by H. L. 
Sparks & Co., were: 

Oct Oct. 

1947 1946 
Total receipts ..... 139,726 
Average weight, lbs.............. 227 240 
Top prices: 


Highest 
Ree 
Average cost ..... 


$30.00 
16.20 
23.64 





LIVESTOCK IMPORTS-EXPORTS 


Exports and imports of livestock by 
the United States during September: 


Sept. Sept. 
1947 1946 
Number Number 
EXPORTS (domestic): 
Cattle for breeding... ; 268 865 
SP OEE pnb ne 6 0466 ced iaese 4 421 
eer rere 3 9 
GED. ach atuecanneenans . 1 205 
Horses for breeding....... 166 26 
CT ND os 6 cence sivecses 103 10,309 
Mules, asses, and burros. -. 1,041 1,730 
IMPORTS (for consumption) 
Cattle for breeding, free 
DE ecvseweebocnces . 3.325 2.507 
DOD 60st 00+ ene = 
United Kingdom .. 77 
Other countries es 
Cattle, other, edible (dut.) 
Canada 
Over 700 pounds..(Dairy). 4,568 5,831 
(Other) s 13 
200-700 pounds ........... 146 142 
Under 200 pounds........ 696 723 
Other countries . ; 19 
Hogs 
For breeding, free......... 263 17 
Edible, except for breeding’ 
SE errr rere ae 35 1 
Horses— 
For breeding, free....... Ss 8 7 
WURGE GEG) saccscescscscce 226 192 
Sheep, lambs, and goat 
Cee GG) oc ewccvccceger 85 120 





‘Number of hogs based on estimate of 200 pounds 
per animal 


KINDS OF LIVESTOCK KILLED 


The classification of livestock slaugh- 
tered under federal inspection during 
September is reported by the USDA: 


Sept., Aug.. Sept.. 
1947 1947 1946 
Per- Per Per 
cent cent cent 
Cattle 
Steers tote 46400ek eRe 42.2 38.3 
PD sioaa cekeceesae 3.2 10.8 9.8 
SD: assa0 enn serianwdes 45.6 41.6 47.1 
Cows and heifers..... . 57.8 52.4 56.9 
Bulls and stags......... a.) 5.4 4.8 
Canners and cutters'....21.5 22.3 17.0 
Hogs— 
MD ccshenceseessverce 24.0 35.6 23.6 
Barrows and gilts....... 75.2 63.6 74.8 
Stags and boars......... 8 8 1.6 
Sheep and lambs 
Lambs and yrigs........ 82.6 82.2 76.4 
0 SE re 17.4 17.8 23.6 
‘Included in all cattle classifications 


LIVESTOCK AT 66 MARKETS 


Receipts and disposition of livestoc, 
at 66 markets in October reported by 
USDA: 


CATTLE 
Total Local Ship- 
receipts slaughter ments 






Oct., 1947 
Oct., 1946 
Jan.-Oct., 1947 . 
Jan.-Oct., 1946 . 


2,487,329 1,08 
.717,436 
.18,501,521 9, 29 

.17, 265,422 5,993,062 11,209,185 











5-yr. av. 

(Oct., 1942-46) . 2.517.897 1,000,242 1,499,975 
CALVES 

Oct., 1947 3408s 

Oct., 1946 eee 463,055 

Jan.-Oct., 1947 .. 2.356, 787 

Jan.-Oct.. 1946 . 2,531,471 

5-yr. av. 

(Oct., 1942-46) . 895,383 508,155 381,658 
HOGS 

Oct., 1947 .. 2,304,928 1,647,712 

oe ee 1,473,6 : 

Jan.-Oct., 1947 ..2 5,731.6 7,047,028 

Jan.-Oct., 1946 3,725, 8,470,385 


S-yr. av. 
(Oct., 1942-46) . 


2,488,872 
SHEEP AND LAMBS 
. 2,870,665 

3,659,687 


Oct., 1947 

Oct., 31066 ..... 
Jan.-Oct., 1947 .. 
Jan.-Oct., 1946 ..: 


1,053,677 1,833 
1,261,834 2 
8,229,280 
10,099,988 








S-yr. av. 
(Oct., 1942-46) 3,759,090 1,497,168 2,288, 


TRUCK RECEIPTS IN OCTOBER 


The USDA reports the total salable 
receipts and drive-ins at 66 public mar- 
kets in October as follows: 


TOTAL SALABLE RECEIPTS 









Oct., 1947 Oct., 146 
CE 0.6.60:0 40 60%0b405% 1,965,822 2,040 548 
Calves ia ehh 647,72 TULA 
Hogs . . 1,568,845 1,268,173 
GROG cccdcccs . 1,507,147 1,867,029 

TOTAL DRIVEN-IN RECEIPTS 

Oct., 1947 Oct. 146 
Cattle ... 1,427,109 1,433,182 
SD ckseccecs es : 77 568,590 
Hogs Sehesee en's occ ege 30 1,382,848 
GD acceseceas 4° 1,058,993 


Note: Total receipts represent livestock move 
ments at the specified markets, including through 
shipments and direct shipments to packers whe 
such shipments pass through the stockyards 

USDA reports drive-in receipts con- 
stituted 57.4 per cent of the cattle, 638 
per cent of the calves, 71.4 per cent of 
the hogs and 32.3 per cent of the sheep 
and lambs received in October. 





KENNETT-MURRAY 
Livestock Buying Serice 


THE KEY TO}. 
SATISFACTION |. 


Detroit. Mich. Cincinnati,0. Dayton.0. Omaha,Neb. 
Indianapolis, Ind. La FayetteInd. Louisville, Ky. 
Nashville, Tenn Sioux City,la. Montgomery, Ala 
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\WESTOCK PRICES AT LEADING MARKETS 


Livestock prices at five western markets on Tuesday, No- 
ymber 25, 1947, reported by the Production & Marketing Ad- 


e : 
tem ginistration : 
Tee 


: tations based on 
me St. L. Natl. Stk. Yds. Chicago Kansas City Omaha St. Paul 


yaRROWS AND GILTS: 





] Good and Choice 
ETS ie...... WO QR OPIR B06. ......... Bisscieners 
140-160 Ibs...... MARKET 23.50-24.50 23.00-24.00 22.50-23.50 


23.75-24.50 23.50-24.50 23.50-24.00 
5.00 24.25-24.85 24.50 only 24.00-24.25 
25.00 24.50-24.85 24.50-24.75 24.25 only 






Vestock § 199-180 Ibs STOCK- 24.25 
‘ted by 180-200 Ibs..... YARDS 24.7 














990-220 Ibs... .. . LIVE- 24.75- 
999-240 Ibs...... STOCK  24.75-25.00 24.65-24.85 24.50-24.75 24.25 only 
240-270 Ibs. HAN- 24.75-25.00 24.65-24.85 24.50-24.75 
270-300 Ibs. . DLERS  24.75-25.00 24.60-24.75 24.50 only 
be. 300-330 Ibs. . STRIKE 24.65-24.85 24.60-24.75 24.50 only 
ments 330-360 Ibs weeeeees 24.50-24.75 24.50-24.65 24.50 only 
1,382,118 ‘ 
1,929, 759 Medium : 
9,003,513 160-220 Ibs Pre 22.00-24.00 23.50-24.50 22.50-24.50 22.50-23.75 
1,209,185 * 
sows 
1,499,075 Geed and Choice: | 
970300 Ibs...... 20-22... 24.00-24.25 24.00-24.25 24.50 only 23.75 only see 
900-230 IbS...... .......... 24.00-24.25 24.00-24.25 24.50 only 23.75 only 
930-360 Ibs...... .......... 28.75-24.00 24.00-24.25 24.50 only 23.75 only ° e 
390-400 Ibs...... seeseee 23.75-24.00 23.75-24.00 24.50 only 23.75 only | ig Md e in ac 
. 
Good 
400-450 Ibs ‘ ceeceeeees 23.50-24.00 23.75-24.00 24.50 only 23.75 only 
450-550 Ibs ; +++ 23,00-23.50 23.75-24.00 24.25-24.50 23.50-23.75 
646 Medium: | 
512 o . 6 4 =n_« oo =_« . op 92 On 
, 781 oe 250-550 Ibs ianes 21.00-23.50 23.50-24.00 22.50-23.50 23.00-23.25 
047 02s PIGS (Slaughter) : 
470,38 Medium and Good 
T27,9% 90-120 Ibs : — : 18.00-22.00 ..... re paacievanb ink eel 
28. a33 SLAUGHTER CATTLE, VEALERS AND CALVES: 


438,39 | STEERS, Choice 
994 700- 900 Ibs 
$0-1100 lbs 
1100-1300 Ibs. 





» 289,655 1300-1500 Ibs. . 
STEERS, Good 
70- 900 Ibs j -30.00 
900-1100 Ibs... . 30.00 
BER 1100-1300 Ibs. . -30.50 
1300-1500 Ibs 30.50 





alable STEERS, Medium 


> Mar- 700-1100 Ibs... . : 18.50-26.00 
1100-1300 Ibs ° 20.50-26.7 





18.00- 
20.00-: 








STEERS, Common 


700-1100 Ibs. . ° 16.50-20.50 16.00-20.00 16.00-18.00 14.00-18.00 HARMON rte >L MAN 
‘t., 1946 HEIFERS, Choice: ” 


ery 600- 800 Ibs..... 2... 28.00-32.00 26.50-30.50 26.75-29.50 28.00-30.00 
268133 90-1000 Ibs 29.50-33.50 27.50-31.00 27.00-31.00 28.00-31.00 e « « LIVE STOCK ORDER BUYERS « « « 
867,029 HEIFERS, Good 

7.00 23.00-28.00 ° SIOUX CITY il, IOWA bd TELEPHONE 80674 e 


600- 800 Ibs... . 24.00-29.00 
80-1000 Ibs... 25.00-30.00 7.00 23.00-28.00 


ED wane in. iii hide ai Your Profits Depend on Experienced Buying 



































3 390 5300- 900 Ibs 17.50-25.00 16.50-23.25 16.00-23.50 17.00-23.00 
382.58 oF HEIFERS, Common 
058,993 - - 
500- 900 Ibs... . . 15.00-17.50 = 13.75-16.50 13.75-16.00 13.50-17.00 
move- 
—— || LIVE STOCK BUYERS—COST GUIDE DATA 
s when | ; 21. -50-20.00  17.50-21.00  16.00-19.00 
Medium ‘ : 8.5 : - 14.75-17.50 = 14.00-16.00 
Cut. & com ; 15 12.00-14.75  11.50-14.00 At any given Live Cost and Yield Percentage, with 
; cOn- Canners ........ pacnangd . a 10.50-12.00 10.50-11.50 differential (as explained) gives the Dressed Carcass Cost. 
, 63.8 BULLS, (Yrls. Excl.), All Weigt 
. uLS, 8. Exel), 2 eights: throughout the Country Postpaid. 
nt of Beef, good ..... 18.50-20.00 17.75-18.25 17.50-18.00 | In use + $3.00 7 
Sausage, good . 18.00-18.50 17.50-18.00 17.00-17.50 
sheep Sausage, medium -. 16.00-18.00  15.50-17.50 16.00-17.00 Cc ° F. Ww E L H E N E & 
Sausage, cut. & 
com... 13.00-16.00  12.50-15.50  14.00-16.00 | | 739 Belmont Park No., Dayton 5, Ohio 
‘ | 
———- VEALERS (All Weights) | 
Good & choice. . , : 24.00-26.50  21.00-24.00  18.00-21.00 20.00-27. 
Com. & med.. : 17.50-24.00 13.00 21.00 12.00-18.00 12.00- 
Cull, 75 Ibs. up 14.00-17.50 = 8.50-13.00 10.00-12.00 = 9.00-12 | 
CALVES (500 Ibs. down) 
Good & choice \ eae 18.00 20.00 19.00-24.00  18.00-22.00  16.00-20.00 | 
Com. & med 14.00-18.00  13.00-19.00  12.00-18.00  12.00-16.00 | 
Cull ... . 11.50-14.00 — 8.50-13.00 10.00-12.00 10.00-12.00 


SLAUGHTER LAMBS AND SHEEP:' 
LAMBS (Wooled) 


food & choice* es 23.75-24.00 23.50-24.00 5 
Med. & good®. i 19.50-23.50 21.00-23.25 Finer Flavor from the Land O'Corn/ 
ommon . . . - 16.00-18.50  18.00-20.75 





se Fo cal ia] ~=—s Black Hawk Hams and Bacon 


Med. & good* 5.00-18.00 16.00-17.75 


EWEs:? - , saitbcontre sree Pork: Beef * Veal * Lamb 








Com. & med. 8.75. 9.00 9.00. 9.50 9.00 8.25. 9.00 Vacuum Cooked Meats 





THE RATH PACKING COMPANY, Waterloo, lowa 


Vineaedium and Good grades and on ewes of Good and Choice grades as com- 

of th represent lots averagine within the top half of the Good and the top half 
the Medium grades, respectively. 

Quotations on wooled stock based on animals of current seasonal market 


we 5 . 
—} — and Wool growth, those on shorn stock on animals with No. 1 and 2 pelts. 
*Kansas City quo 





| 
—— } 
. ‘Quotations on slaughter lambs and yearlings of Good and Choice grades and 


tations on shorn basis, others wooled 
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HAM BOILER CORPORATION 


Office and Factory, Port Chester, N. Y.* Chicago Office, 332 S. Michigan Ave., 4 


STAINLESS 
STEEL 


Adelmann Ham Boilers 
this 


superior metal. Life-time 


now available in 


wear at economical cost. 





Inquiries Invited 








WILLIAMS ana ROBB 


Specializing in Development of 


Coordinated Employment Benefit Plans 


@ PENSION AND PROFIT SHARING PLANS 
®@ GROUP LIFE INSURANCE 

® ACCIDENT AND HEALTH 

®@ HOSPITALIZATION 


C. RIGDON ROBB, C.L.U. * OLLIVER A. WILLIAMS 
208 SO. LA SALLE STREET, CHICAGO 4, ILLINOIS 








8 Middle St., West Smithfield 


THE FOWLER CASING CO. LTD. 


FOR 30 YEARS DEPENDABLE DISTRIBUTORS OF QUALITY AMERICAN HOG CASINGS 


(Cables: Effseaco London) 


LONDON, E. C. 1, ENGLAND 














HAVE YOU ORDERED 
The MULTIPLE BINDER 
FOR YOUR 1947 COPIES OF 
THE NATIONAL PROVISIONER 


A complete volume of 26 issues can be eas- . 
ily kept for future reference in this binder. Price $2.50 

















< 


HUNTER PACKING COMPANY 


EAST ST. LOUIS, ILLINOIS 


BEEF * VEAL* PORK * LAMB 
HUNTERIZED SMOKED AND CANNED HAM 


William G. Joyce 


Boston, Mass. A. L. Thomas 


F. C. Rogers Co. Washington, D. C. 


Philadelphia, Pa. 


y, 
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PACKERS’ 
PURCHASES 


Purchases of livestock by packers 
at principal centers for the week end- 
ing Saturday, November 22, 1947, as 
reported to THE NATIONAL PROVI 
SIONER 

CHICAGO 


Armour, 4,198 hogs: Swift, 2,683 


hogs: Wilson, 5,839 hogs; Agar, 8,204 
hogs; Shippers, 11,321 hogs; Others, 
32,273 hogs 

Total: 26,055 cattle: 4,085 calves; 





64,578 hogs; 13,997 sheep 


KANSAS CITY 




















Cattle Calves Hogs Sheep 
Armour 4,436 790 3,622 2,817 
Cudahy 53 1,034 701 4,418 
Swift .. 2,301 6,167 5,225 
Wilson 325 1,222 2,110 2,770 
Central 741 
U.S.P. ‘ 950 : 
Others 4,482 172) 3,566 39 
Totals 20,494 5,519 16,166 15,269 
OMAHA 
Cattle & 
Calves Hogs Sheep 
Armour 6,395 1,500 
Cudahy . 4,816 2,081 
oo ee 4,575 7,236 
Wilson . 2,798 
Independent 
Others 
Cattle and calves: Eagle, 33; Great 
er Omaha, 139; Hoffman, 104: Roths 
child, 432; Roth, 290; Kingan, 1,029; 
Merchants, 89 
Totals: 20,700 cattle and calves; 
53,638 hogs and 10,817 sheep 
8ST. LOUIS 
Cattle Calves Hogs Sheep 
Armour . 5,488 2,123 17,635 5,546 
Swift ..... 5,875 5,452 16,592 4,924 
Hunter ... 1,617 3,647 321 
Heil ‘ 1,466 
Krey .... 2,092 
Laclede . 1,446 
Sieloff . , 1,442 
Others 4,276 306 5,587 702 
Shippers .. 7,248 7: 6,656 533 
Totals ..24,504 10,608 56,563 12,126 
ST. JOSEPH 
Cattle Calves Hogs Sheep 
Swift . 3,824 1,325 15,893 7,658 
Armour 3,758 860 16,562 2,335 
Others .... 4,160 481 4,138 
Totals ..11,742 2,666 36,593 9,993 


Does not include 2,367 cattle, 19,708 
hogs and 3,597 sheep bought direct. 





SIOUX CITY 
Cattle Calves Hogs Sheep 

Cudahy 4,518 218 19,202 3,152 
Armour 5,337 445 32,508 8,509 
Swift ..... 2,839 175 13,791 2,401 
Others 312 ‘ a“ 
Shippers ..21,477 397 6,393 2,848 

Totals 34,483 1,235 71,894 16,910 

WICHITA 
Cattle Calves Hogs Sheep 

Cudahy 217 807 3,029 1,460 
Guggen- 

heim 571 
Dunn- 

Ostertag. 131 ‘ 24 
Dold .. 135 329 
Sunflower . 19 64 
Pioneer ... : : 
Excel .... 623 — ‘ : 
Others 1,704 one 822 767 

Totals .. 4,400 807 4,268 2,227 


OKLAHOMA CITY 


Uattle Calves Hogs Sheep 

Armour 3,457 1,364 1,475 325 
Wilson . 2,424 1,466 1,662 183 
Others .. 281 3 590 wee 
Totals .. 6,162 2,833 3,727 508 
Does not include 365 cattle, 2,028 
calves, 14,704 hogs and 1,651 sheep 


bought direct 
8ST. PAUL 
Cattle Calves Hogs Sheep 


Armour ... 6,714 4,224 27,952 5,755 
Bartusch .. 1,002 aon - 

Cudahy ... 1,390 753 2,277 
Rifkin . 839 

Superior .. 2,185 ams = ne 
Swift ..... 5,969 6,410 39,710 11,816 





Others .... 1,755 3,202 8.023 12/142 
Totals ..19,854 14,589 75,685 31,990 


CINCINNATI 

Cattle Calves Hoge 
Gall's e s 
Ideal ° 48 739 
Kabn's .. : ' 
Lorey .... 451 
Meyer ‘ 
Schlachter 253 122 > 
Schroth 145 { 355 = 
National 414 
Others 4,062 916 9817 i 

Totals 4.922 1,042 14.590 hh 


Qoe 


Does not include 922 cattle and 2% 


hogs bought direct 
DENVER 
Cattle Calves Hogs Shee 





Armour 





Swift 1,992 
Cudahy 1,009 
Others 3,085 
Totals .. 7,765 751 20,141 tm 
FORT WORTH 
Cattle Calves Hogs Shee 
Armour 2.543 5,051 763 
Swift 2,207 5,539 1.595 4 
Blue 
Bonnet 534 31 1 
City 1,105 155 274 
Rosenthal 435 102 3 
Totals .. 6,824 10,878 2,566 Sam 
TOTAL PACKER PURCHASES 
Week Cor 
ended Prev. week 
Nov. 22 week 16 
Cattle 187,905 199,417 195.8% 
Hogs 420,409 327,943 261% 
Sheep 135,263 159,806 1271 


CHICAGO LIVESTOCK 


Supplies of livestock at the Chirag 
Union Stockyards for current an 
comparative periods 


RECEIPTS 
Cattle Calves Hogs Shep 





Nov. 19 1,266 26,789 4.28 
Nov. 20 821 26,826 5,40 
Nov. 21 824 17,367 3.0m 
Nov. 22 174 11,676 10% 
Nov. 24 of 1,669 28.978 5.8% 
Nov. 25... 9,204 918 27,739 205 
Nov. 26 1,000 16,500 5,08 
*Wk 

so far...29,125 3,669 67,478 12,84 
Wk. ago...33,082 4,722 79,262 18,38 
1946 ... 30,721 4,871 54,087 17. 
1945 40,804 3,960 103,708 13,28 

*Including 961 cattle, 967 calves 


27,243 hogs and 3,748 sheep direct t 
packers 








SHIPMENTS 
Cattle Calves Hogs Sheep 
Nov 3,120 106 2,186 1,38 
Nov 1,481 97 1,743 168 
Nov 879 144 1,847 72 
Nov. 470 60 
Nov. 2,192 61 2,158 om 
Nov 2,172 99 1.640 
Nov. 2,000 mO 1,500 100 
Wk 
so far.. 210 5,298 251 
Wk. ago 227 7,671 3.40 
1946 . 717 «5,347 3,78 
1945 ... 16,521 785 11,301 4,51 
NOVEMBER RECEIPTS 
1947 1946 
Cattle 151,797 14% 
Calves .. 23,634 0,619 
Hogs 399,647 387,68 
Sheep 87,216 125,427 
NOVEMBER SHIPMENTS 
1947 146 
Cattle . 45,253 59,435 
Hogs 33,559 47.20 
Sheep 14,919 23,105 


CHICAGO HOG PURCHASES 

Supplies of hogs purchased by Chi 
cago packers and shippers week 
Wednesday, November 26, 197: 

Week ended Pret. 

eek ende . 


Nov. 2 we 
Packers’ purch..... 41,804 51.688 
Shippers’ purch..... 7,705 12,58 
peas pon 
ere 49,509 64,231 


PACIFIC COAST LIVESTOCK 


Receipts for five days ent- 
ed November 21: 


Cattle Calves Hogs = 
4 
Los Angeles. ..9,400 3,200 1,475 
San Francisco..1,600 250 1,100 4 
Portland ...2,425 500 2, 
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speci 
provis 
of livest 
for the ¥ 


Chicagod 
Kansas 
Qmaha* 


Jerses 
Okla. C! 
Cincinns 
Denvert 
st. Paw 
Milwaul 


Total 


Chicago 


Sioux | 
Wiebit 
New Y 
Jerse 
Okla. ¢ 
Cincine 
Denver 
St. Pat 
Milwav 


Tota 


Chicag 
Kansa: 
Omaha 
East § 
st. Jo 
Sioux 
Wichit 
New ¥ 
Jers 
Okla 
Cincin 
Denve 
St. Pa 
Milwa 


Tot: 
Ca 
+Fe 
cludix 
tSte 
gSt 
slaug! 


Nov 
caT! 
Ste 
Ste 
Ste 
Cor 
Cor 


Co’ 


CAL 
Ve 
Co 
Cu 

HOG 
Gd 

LAM 
Gd 





Hoge Sheep 
wm ® 
ei 

t 
3,583 E 
0.817 ip 
1.590 ? 
le and §.2% 





B) 
58 
™ 


822% sf 


gs Sheep 
(75 475 
100 2,900 
585 2,250 


, 1947 








SLAUGHTER 
REPORTS 


sial reports to THE NATIONAL 
sevISIONER showing the number 
y livestock slaug rhtered at 13 centers 











for the week ended November 22, 1947 
CATTLE 
Week Cor. 
ended Prev week, 
Nov. 22. week 1946 
26,055 25, 334 
Chicagot : a 
ty 26,013 1 *31 
Kansas CHE Ts 2 Ta 
Louist 12,980 10,027 
oe 14,078 14,058 
sioux Cityt... 13,544 11,178 
Wichita*t . 3,503 4,923 
rk & = * 
gh Cityt. 8,834 8,655 c 
Okla. City*t... 11,568  « ‘ 
einnati§ 10,662 10,838 : 
ee 8.810 9,116 9,983 
Dewpauit.....- 18,099 17,711 : 
Milwaukeet ‘ 4,956 5,447 





181, 680 174, 681 








Total 
HOGS 
53,257 42,050 
nicagot vd = 
Kansas, c Nityt.. 16, 166 006 
Omahat ... 86, = 
Bast St. Louist 4 20 
. —,*: rt ) "069 444,537 
wicbitat 3,204 2,618 
& - 
yy hay! ity? 35,585 53,706 
son Sane 
oa ae 22,813 16,922 
~r 10.783 19,930 
y Pault 52.725 39,647 
Milwaukeet _ 7,630 
Total 490,937 367,373 507,146 
SHEEP 
Chicagot ....- 13,997 





Kansas Cityt.. 15,269 
Omahat 6,541 


20,764 727,069 


St. Louist 10/891 11,724 8,175 
. Mecpht, " 13.590 16,991 16,164 
Sioux Cityt... 14,062 12 .873 715,948 
Wichitat 1.460 1,454 1,238 
vew York & 
Meracy City? 44,910 38,348 53,869 
Okla. Cityt. 2,159 1,454 
Cincinnati§ ... 2,621 3,369 557 
Denvert . 13,027 16,007 10,132 
St. Paulf.: 19,848 20,026 17,626 
Milwaukeet ... 1,915 2,598 1,380 
Total 180,290 174,113 194,138 


*Cattle and calves 

+Federally inspected slaughter, in 
cluding directs. 

tStockyards sales for local slaughter 

§Stockyards receipts for local 
slaughter, including directs 


BALTIMORE LIVESTOCK 


Livestock prices at the 
Baltimore, Md., market on 
November 24, 1947: 


CATTLE: 
Steers, gd. . -826.00@27.00 
Steers, med .. 21.50@25.00 
Steers, common . 15.00@20.50 
Cows, g -. 16.00@17.50 
Cows, com. & med. . 12.50@14.50 
Cows, cut. & can. 9.50@12.00 
Bulls, sausage - 14.00@18.00 

CALVES: 


» .$23.00@28.00 
- 14.00@22.00 
8.00@ 11.00 


Vealers, gd. to ch 
Com. to med...... 
Cull to com 


HOGS 

Gd. & ch. . .$25.25@25.75 
LAMBS 

Gd. & ch . .$23.50@24.00 





NEW YORK RECEIPTS 


Receipts of salable live 
stock at Jersey City and 41st 
st. New York market for 
week ended November 22, 
1947: 


Cattle Calves Hogs* Sheep 


Salable .... 668 2,426 347 912 
Total (incl. 

directs) ..4,040 7,158 21,942 24,989 
Previous week 

Salable ..1,011 2.597 309 «1,299 


Total (incl. 
directs) .5,510 
*Including hogs 


7,611 20,212 31,879 
at 3lst street. 


CORN BELT DIRECT 
TRADING 
(Reported by Office of Production & 
Marketing Administration. ) 

Des Moines, Ia., November 
26.—At the ten concentration 
yards and 11 packing plants 
in Iowa and Minnesota 
through the first three days 
this week barrows and gilts 
averaged steady to 25c high- 
er. Sows under 360 lbs. sold 


steady to 25c higher with 
spots up more on heavier 
weights. Wednesday’s mar- 


ket was active with prices 
strengthening as the day 
progressed. Quotations Wed- 
nesday ranged as follows: 


Hogs, good to choice 





DPE BM. coccoeovces $19.75@23 
180-240 Ib. ......... . 23.25@ 
240-330 Ib. ooscenes a 
PE BR eedtscasecnes 23.2 

Sows: 
Bee By ccccccvsecs $23.25@ 24.25 
400-550 Ib. ........... 21.50@23.75 


hogs at Corn 
for the five 


Receipts of 
Belt markets 


days ended November 26 
were: 

This Same day 

week last wk. 
Nov. 21 ....64,700 48,800 
‘i inden sew wead 60,600 48,000 
‘f 4 62,900 75,000 
2 .50,200 70,000 
51,700 54,800 





LIVESTOCK RECEIPTS 
AT MAJOR MARKETS 


Receipts at major livestock 
markets were as follows: 


AT 20 MARKETS, 


WEEK 

ENDED: Cattle Hogs Sheep 
Nov. 22. . 335,000 27, 000 256,000 
Nov. 15 eens = 000 552,000 304,000 
SD: puekeces 408, 580,000 284,000 
1945 .......291,000 421,000 275,000 
1944 .......290,000 484,000 372,000 
AT 11 MARKETS Hogs 
SN ME cbeioudedestcanuneeend 614,000 
i: Mhiveseadagunceseadensdewee 474,000 
DP aivibesnieihe eebndanel 471,000 
1945 bbaesesede0ksane ee 
SD 4:00064646000464066600600N 406,000 

T 7 MARKETS, 

WEEK 

ENDED: Cattle Hogs Sheep 
Nov. 22.....217,000 568,000 170,000 
a ae 232,000 422,000 190,000 
ae 276,000 412,000 203,000 
BOE svccses 1,000 303,000 203,000 


SOUTHERN KILL 


Animals slaughtered in 
Alabama, Florida and Geor- 
gia in October are reported 
by the Production & Market- 
ing Administration: 


Oct., 1947 Oct., 1946 
ar 73,757 66,576 
CED seaccossic 47,804 45,496 
ED gassaveewe 106,193 66,979 
ive wceeees 14 1,138 
EOD ccccccces 83 236 


Totals for the 10 months 
ended October are reported 
as: 


1947 1946 
ee ee 490,719 371,385 
SN o:5.c060enek 275,382 241, 631 
ae ee 956,745 
| eee 2,702 
BOD sccvcosnecs 926 
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PREFERRED 
PACKAGING 
SERVICE 


CELLOPHANE GLASSINE 
GREASEPROOF PARCHMENT 
BACON PAK LARD PAK 


DANIELS MANUFACTURING CO. 


RHINELANDER, WISCONSIN 


CREATORS DESIGNERS MULTICOLOR PRINTERS 














H. H. EDWARDS, INC. 


ENGINEERS & CONTRACTORS 


MEAT TRACK SYSTEMS 
Furnished and Installed 


TROLLEYS © SCALES © RACKS 
MEAT PACKING EQUIPMENT 
MATERIAL HANDLING EQUIPMENT 
CRANES ¢ HOISTS ¢ MONORAIL 


246 W. [4th St. New York Il, N. Y. 











THEE. KAHN’SSONSCo. 


CINCINNATI, O. 


“AMERICAN BEAUTY” 
HAMS AND BACON 


Straight and Mixed Cars of Beef, 
Veal, Lamb and Provisions 


Offices 
BOSTON 9—P. G. Gray Co., 148 State St. 
CLEVELAND 20—Fred L. Sternheim, 3320 Warrington Rd. 
NEW YORE 14—Herbert Ohl, 441 W. 13th St. 
PHILADELPHIA 23—Earl McAdams, 701 Callowhill St. 
WASHINGTON 4—Clayton P. Lee, 515 11th St., S. W. 


ELIN'’S | 


ORIGINAL PHILADELPHIA SCRAPPLE 


“Glorified” HAMS + BACON + LARD 
DELICATESSEN 


PACKERS - PORK - BEEF 
John J. Felin & Co. 


4142-60 Germantown Ave. 
PHILADELPHIA 40, PENNA, 
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WEEKLY INSPECTED SLAUGHTER 


Inspected slaughter of livestock at 32 centers for the week 
ended November 22, as reported by the USDA, shows an in- 





















MEAT SUPPLIES AT NEW YORK 


(Receipts reported by t 


WESTERN DRESSED MEATS 





he U. 8. D. A., Production & Marketing Administration) 


BEEF CURED: 


























. STEER AN SIFER: Week ending Nov. 22, 1947 
crease for hogs, cattle and sheep, but a decrease for calves, as 7 ings ae Carcasses bas esove ga 17 Te 
. ° eek en g Nov. 22, 1947 - ates sae : 9 
compared with the previous week. Week previous ......-.... Same week year ago em 
Cattle Calves Hogs Sheep Same week year ago..... PORK CURED AND SMOKED 

NORTH ATLANTIC and Lambs cow: Week ending Nov. 22. 1947. 1,381 ay 
New York, Newark, Jersey City 8.834 10,409 10,431 44,910 Week ending Nov. 22, 1947 4.062 Week previous .. - «1,098 %6) 
Baltimore, Philadelphia ; 6,809 1,818 25,800 1,973 Week previous .......... 2,317 Same week year ago 1,061,837 

NORTH CENTRAL Same week year ago...... 4,446 LARD AND PORK FATS:+ 
Cincinnati, Cleveland, Indianapolis. . 4. 73,069 2,063 BULL: Week ending Nov. 22. 1947, 4g 
Chicago, Elburn ............. ves 14, 141,607 3,445 mage a i Week previous ... i. 2G 
St. Paul-Wis. Group'............... 33,15: 157,473 72 = eek ending Nov. 22, 1947 eases eck 1946 ss ag 
St. Louis Area*....... 18,965 107,103 Veek previous ..........-- ++» Sea 
Sioux City ‘ 926 55,241 Same week year ago.... LOCAL SLAUGHTER 
Omaha .. 2,805 91,027 . VEAL: 

Bameas City .....cccecccvees 10,786 71,926 063 = . r m STEERS: E 
; : ; 206 33066 37: Week ending Nov. 22, 1947. 12,193 : . . tad 
lowa and So. Minn.* 8.206 268,006 373 Week soevioan nines ie 13,060 Week ending Nov. 22, 1947. ger 

TE cv accvvesccesccctns 7,742 26,009 Same week year ago. 11,934 Week previous ..... : Sie 

SOUTH CENTRAL WEST’... q 22,700 103,502 LAMR Same week year ago eon 

ROCKY MOUNTAIN® ...... 8,317 1,440 21,644 “Week ending Nov. 22.1007. 1.80 COW: 

ek © g Nov. 22, If ol.S4: in . 

PAOIPIC® 2... ccccccseccccesceces 19,500 6,331 35,822 Previous sane as cehySe : 31.135 Week ending Nov. 22, 1947 or 
Gees BOOM 2 or..cicccsccvcecs 19 144,546 = 1,213,720 326,690 Same week year ago... 30,988 Ww eek previous ......... 21% 
Total week earlier......... 145.603 942,939 305,506 te sitet Same week year ago rH 
Total same week 1946.......... :.274,995 129,767 1,084,017 334,706 MUTTON: BULLS: 
1Includes St. Paul, So. St. Paul, Newport, Minn., and Madison, Milwaukee, Week ending Nov. 22, 1947 5,825 Sai: dade oe a 

Green Bay, Wis. “Includes St. Louis National Stockyards, E. St. Louis, HL, Week DFCVIOUS . «+2 eee eeee 3.173 asa 22, 1947. i) 

and St. Louis, Mo. “Includes Cedar Rapids, Des Moines, Fort Dodge, Mason Same week year ago. . 9,601 Same week year ago... ws 

City, Marshalltown, Ottumwa, Storm Lake, Waterloo, lowa, and Albert Lea. jog AND PIG ‘ 1,088 

Austin, Minn. ‘Includes Birmingham, Dothan, Montgomery, Ala., Tallahassee, Week atten 1 2) 1947 nae CALVES: 

Fla., and Albany, Atlanta, Columbus, Moultrie, Thomasville, Tifton, Ga kines btn Week ending Nov. 22. 1917 

‘Ineludes 8. St. Joseph, Mo.. Wichita, Kans., Oklahoma City, Okla., Ft. Worth, Hearst once gerald saan Wetk eoottan ..... ae 

Texas. “*Ineludes Denver, Colo., Ogden and Salt Lake City, Utah. ‘Includes ——— a oo wee at Same week year ago 10.38% 

Los Angeles, Vernon, San Francisco, San Jose, Sacramento, Vallejo, Calif PORK CUTS Lbs. itera . 10,34 
NOTE: Packing plants included in above tabulations slaughtered ap >roxi Week ending Nov. 22, 1947.2,670,566 HOGS: 

mately the following percentages of total slaughter under Federal Meat Inspec- Week previous ........ 2,103,488 Week ending Nov. 22. 1947 

u ‘ £ 22. 147. 4043) 

tion during October, 1947——-c#ttle 76.8, calves 71.2, hogs 76.7, sheep and lambs Same week year ago. 1,812,319 Week previous 35.385 

86.3. 2PE CIT] Ss » week ve ag une 

BEEF CUTS: Same week year ago 33,108 
SOUTHEASTERN RECEIPTS Week previous, — 
eeK previous ove : . - 
Same -ae year ago... L - ending Nov. 22, 1947. 44.919 
° e . 7 “ rev S.. 
Receipts of livestock as reported by the Production and yraL anpD CALF dauna Goals taeda = 

r ati snictrati P ; : Week ending N oO» : ‘ , 

Marketing Administration at eight southern packing plants Week cating Hoy 22, 1947 1 Country dressed product SL 

located in Georgia, Alabama and Florida: inane wk caren... 100529 «= Lork totaled 5,499 veal, 70 hogs and 

. . . ce — 279 lambs in addition to that show 
Cattle Calves Hogs LAMB AND MUTTON: above. Previous week 5,888 veal, & 

Week em@ed Mev. Bh... ccccscccce — .» 3,842 14,873 Week ending Nov. 22, 1947 42.859 hogs and 170 lambs. Same week 19% 

Week previous ee 9,847 Week previous .......... ¢ 1,059 4.711 veal, 2 hogs and 133 lambs. 

Cor. week last year 196,020 Same week year ago....... 1,300 +Incomplete. 





CLASSIFIED ADVERTISING e¢ For Additional Ads See Opposite Page 45 





POSITION WANTED 


HELP WANTED 


HELP WANTED 





SALES MANAGER: Who has specialized on sale of 
sausage and manufactured product with successful 
record of selection, training and supervision of 
salesmen, desires connection with U. 8S. inspected 
packer. Midwest location preferred. Has extensive 
knowledge of Chicago and the east. Available Dec. 
ist. W-360, THE NATIONAL PROVISIONER, 407 


S. Dearborn St., Chicago 5, Il. 
SALESMAN: 20 years’ packinghouse experience. 
Available in January. Following among jobbers, 





super markets and wholesale accounts in metro- 
politan New Jersey. Handle provisions, canned 
meats, dried sausage. W-350, THE NATIONAL 


PROVISIONER, 740 Lexington Ave., New York 
f. F. 


22, N 





HELP WANTED 





SALESMEN 


Manufacturer having full line of quality seasonings, 
spices, curing materials, compounds, etc., for sau- 
sage and meat processing; also complete line for 
pickle manufacturers and canners, offers excellent 
opportunity to high class capable salesmen. Two 
territories open: upper New York and New 
England. An exclusive arrangement assures right 
men fine income. 


state 


W-354 
THE NATIONAL PROVISIONER 
740 Lexington Ave., New York 22, N. Y. 


SUPERINTENDENT 


Must be experienced in handling canning, smoking 
and curing. Plant located in New York city. Splen- 
did opportunity with established firm. W-355, THE 
NATIONAL PROVISIONER, 740 Lexington Ave., 
New York 22, N. Y. 








Experienced CATTLE BUYER wanted for Chicago 
market. State experience. Strictly confidential. W- 
305, THE NATIONAL PROVISIONER, 407 S&S. 
Dearborn St., Chicago 5, Ill. 
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West Coast Representative 


We have a very excellent opening for a 
high calibre individual preferably with 
following among meat packers and sau- 
sage manufacturers to sell our complete 
line of seasonings, cures, etc. Very good 
opportunity. Write for details. 


W-353, 
THE NATIONAL PROVISIONER 
407 S. Dearborn St., Chicago 5, Ill. 





PLANT MANAGER 


To take complete charge of midwest plant. Must be 
thoroughly experienced in all phases of pork and 
beef operations, including livestock buying, killing 
and cutting. Exceptional opportunity for progressive 
manager. W-356, THE NATIONAL PROVISIONER, 


740 Lexington Ave., New York 22, N. Y 





ACCOUNTANT-OFFICE MANAGER: Experienced 
and capable of taking complete charge of financial 
control, cost control and all phases of packing house 
accounting. Give age, complete details of education 
and experience and salary requirement when reply- 
ing. W-337, THE NATIONAL PROVISIONER, 407 
S. Dearborn St., Chicago 5, Ill. 


A Real Opportunity 


For a General Manager 


We are looking for one of the topnotch Gener! 
Managers in the meat packing business, a ma 
thoroughly capable in every phase of operating s 
large packing house located in Ohio. Such a ma 
has the opportunity to buy into a progressive, 
going concern if he so desires. At the same time, 
he will make a very good salary, plus a liben! 
share of annual profits. This is not an every day 
proposition. If you're qualified, wire Box W-22, 
THE NATIONAL PROVISIONER, 407 S. Dearborn 
St.. Chicago 5, Ill. today. 


SUPERINTENDENT wanted for medium size pact- 
ing plant in the Pittsburgh, Pa., area, who is ther- 
oughly qualified and experienced in the following 
departments: slaughtering, cutting, sausage man- 
facturing, curing, edible and inedible rendering 
casings and mechanical maintenance. Write W232 
THE NATIONAL PROVISIONER, 407 8S. Dearbon 
St.. Chicago 5, Ill. 

Wanted: EXPERIENCED AND EXPERT 00} 
TROLLER for progressive independent meat pact 
ing house. Must be thoroughly qualified in packing 
house operation, and must be capable of takin 
charge of entire financial and office function. 
Must have highest integrity, with exception 
references. Write or wire Box W-266, THE NA 
TIONAL PROVISIONER, 407 8S. Dearborn &. 
Chieago 5. Ti. 

MAINTENANCE MAN: One thoroughly experienced 
in packing house maintenance work including knowl 
edge of refrigeration. Write giving past experiente 
and salary expected, to SAM HARRIS Packing 
Company, Crawfordsville, Indiana. 

WANTED: Office manager and accountant whew 
derstands all meat packing plant operations. Write 
full details to P.O. Box 630, Wheeling, W. Va. 


PLANTS FOR SALE 




















WANTED: ASSISTANT SALES MANAGER. Spe- 
cialist in beef sales. Must be topnotch organizer, 
salesman and supervisor. Must know every phase 
of beef operation. An opportunity to progress with 


WILL SELL OR LEASE: Small plant in CALIPOR- 
NIA, 1% hours from San Francisco. 50 ea 

day capacity. Cooler 150 cattle capacity, 5 a 
land. Concrete pens, own water supply, 4 ™ 





a progressive packer in the middle west. Wire house, 3 trucks. $10,000.00 will handle. Balance 
Box W-265 today, THE NATIONAL PROVI- easy terms. FS-331, THE NATIONAL PROV!- 
SIONER, 407 S. Dearborn St., Chicago 5, Ill. SIONER, 407 S. Dearborn St.. Chicago 5, ML 
SALESMEN: To call on meat packers, sausage FOR SALE: Meat plant, building, and modert 
kitchens to sell full line of seasonings, cures, equipment. Good business catering to resta 
emulsifiers, specialties. Two established terri- and institutions. Eight new refrigerated trucks. Ay 
tories now open. Those qualified must have ex- proximately $120,000 gross per month. Located 
perience selling seasonings. Salary, expense, and large mid-west city. Must sell. Broker. F888, 
bonus. W-312, THE NATIONAL PROVISIONER, THE NATIONAL PROVISIONER, 407 8. Dearbor: 





407 S. Dearborn St., Chicago 5, Il. 


St., Chicago 5, Ill. 
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BEEF, HOG & SHEEP CASINGS 


Produced, inspected and pressure-tested 





Selected Natural 


to give you 


Sausage at ite Best ive its Natural, Dress” 


A. DEWIED CASING CO. 


MAIN OFFICE: P.O. BOX 562 - SACRAMENTO, CALIF. 


IMPORTERS - EXPORTERS 
“CLEANERS 


~ SACRAMENT 


@® 
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Easier to install, Dupps 
Belt Scrapers really save 
you time. They last 
longer, with fewer shut- 
downs for repairs or 
replacement. Get Dupps 
Belt Scrapers now — 
available immediately 
from stock. 


THE JOHN C. COMPANY 


AMERICAN BUILDING, CINCINNAT! 2, OHIO 
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in this issue of THE NATIONAL PROVISIONER | 





Allbright-Nell Co., The. 
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Armour and Company 
Aromix Corporation 


Barliant and Company...... 


Carrier Corporation . 
Carver Pump Company 
Central Livestock : ae Buying Company 
Cincinnati Butchers’ Supply Co., The. , 
Cleveland Cotton Products Co., The... 
Corn Products Sales Company. 

Crane Company 


Daniels egetnctarting Co. 
Darling & Co. ° ke 
Dewied, A., Casing Co... 

Diamond Crystal — Division ‘General Foods Corporation. 
Dupps, John J., C 


Early & Moor, Inc 
Edwards, H. H., In 


Felin, John J. & Co., Inc kee 
Fowler Casing Co., Ltd., The 


Girdler Corporation, The.. 
Globe Company, The......... 
Griffith Laboratories, Inc., The 
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Harmon-Holman .... 
Hormel, Geo. A., & Co. 
Hunter Packing Company... 
Hygrade Food Products Corp. 
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James, E. G., Company.... 


Kahn’s, E.. Sens Co., The............ 
Kellogg, Spencer and Sons, Inc.... 
Kennett-Murray 

Koch Butchers’ Supply Co 

Kohn, Edward Company 

Krey Packing Co 
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Partlow Corporation, The.... 
Pink Supply Co 
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Schaefer, Willibald, ‘Company. 

Schwabe, Karl, & Company en 
Smith’s, John E., Sons Company .... Second | 
Specialty Manufacturers I TIS asco: son's incte aoe 
Sutherland Paper ape. 

Swift & Company. . ‘eee .Fourth Cover 


Tohtz, R. W., & Co... 


Union Pacific Raiiroad. ee 
United States Cold Storage ‘Corporation 


Vibbert and Sons.... 
Viking Pump Company... 


Welhener, C. F 

Williams and Robb 
Wilmington Provision Co 
Wilson & Co 
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antee against the possibility of a change or omission in this # 
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The firms listed here are in partnership with you. The produc” 
and equipment they manufacture and the services they r 
are designed to help you do your work more efficiently, 
economically and to help you make better products w 

can merchandise more profitably. Their advertisements 
opportunities to you which you should not overlook. 
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